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The substantial growth of our business from 
year to year is due solely to your fine considera- 
tion of the merits of our exclusive line of 
plastic display fixtures, for which we are very 
grateful. That is why we want to take 
this opportunity to send you these traditional 


grectings, 


“A Merry Christmas and a Happy New Year.” 


INC. 





SCHEUER 
FIXTURES 
ASR MEE 


307 WEST 38'' ST.. AT EIGHTH AVE., NEW YORK CITY 18 
OF MODERN PLASTIC DISPLAY FIXTURES 


ORIGINATORS AND MANUFACTURERS 





DEC 





DECEMBER, 1946 DISPLAY WORLD 









THE 


Fastest Selling 


1 "NEW YORKER" 


MANNEQUINS 


Tops in Quality 
Moderately Priced 


NOW 


| halncelelble=\s 
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Completely new line 


of 
UNBREAKABLE 


PAPIER MAGE 
PON OROB EES 


Beautifully designed and finished 
_ 12 models to choose from 
Your inquiries invited 














ANTHONY BORRELL 
New boyd aE babal-Yoabh ba tm Oxvoe 


7 GREENE ST. NEW YOR Sry 42 
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Pass This Issue Along THE COVER 


You get the most value from DISPLAY The display pictured on the cover is the 
WORLD when you share it with others. See work of Henry Callahan, display director, 
that it reaches other executives of your organi- re era eae eng ape ree 
ration and the members of your department. 

with “Romeo and Juliet'' for its theme. Of 


eas particular interest are the similarly - posed 
Yanna eee e ee nn ene enee en ncccccnccncenncnn es figures in the background, and the special 
i o sabcpanis figures taking the parts of Romeo and Juliet. 


OUR NEXT ISSUE 


Next month two special articles take you behind the 
scenes at two famous stores—Thalhimers, in Richmond, 
and Frederick & Nelson, Seattle—to show you the 
detailed operation of the companies’ display depart- 
ments. . . . Beginning with the January issue. DISPLAY 
WORLD's front cover illustration will appear in full 
COlOF es 6% And, as usual, the January number will be 
largely devoted to 1947 Fashions and Trends in Dis 
play, an annual feature. 


CINCINNATI, OHIO 
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Not one . . . nor a hundred. Christmas is made of your nostalgic memories of 
colored lights on evergreen, of ornaments tinkling and tinsel winking and carols 
inging out over the snow. These memories form your Christmas spirit, and these 
ore the memories which display men and women bring to new life. For with 
mannequins and lucite, with paint, props and cardboard (not to mention imagi- 
nation), these knowing people recreate the magic of Christmas, as Christmas 
wed to be . . . long ago. So fill the cup and drink it down to every man and 


woman in Display. To them, the merriest Christmas of all! 


j 
] , 9 
498 Seventh Avenue, New York 18 


CREATIVE DISPLAY HELPS FOR TODAY AND TOMORROW 
MARY BROSNAN MANNEQUINS © CYRILLE STEINER FIXTURES 


x 
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The United States Patent Office 


has just granted patent claims for 


MIRROR DEVICES 


of such importance that Frederic Shipman, the inventor, is securing 


international patent protection in 


ENGLAND CANADA SOUTH AFRICA BRAZIL 
FRANCE AUSTRALIA MEXICO ARGENTINA 


and several other South American countries 


CANADIAN 
1 =" a , FRANCHISE 
To Date y ; med. | HOLDERS 


TORONTO 


2 é ~ “a of e <= oma T. Eaton Co. 
~ a fe, MONTREAL 


j a LA “ E T. Eaton Co. 
American and 3 ‘ we TF OUEBEC 

Canadian 4 4 The Paquet Co., Ltd 
Major Cities have i i ~. y 3 ST. JOHN 

secured 4 4 _ Spee F. W. Daniel & Co., Ltd. 

— A - | vt ‘ ’ OTTAWA 
EXCLUSIVE ; a “SRG . : ; f Murphy & Gamble 
FRANCHISES wei : m= WINNIPEG 
ae a & i T. Eaton Co. 
for the ¢ , . | pf VANCOUVER 
a , ° ! r b Woodward and Co. 


SHIPMAN - Bt Bae Pi CALGARY 


MIRROR WINDOW [ae ay : Bice 
, . ees D NTON 
DEVICES a a 7 5 a 3 T. Eaton Co. 


MOOSE JAW 
T. Eaton Co. 
A recent mirror window shown at Lord & Taylor, Fifth Avenue, New 
York. Two figures only were used in this display. 


Only one Franchise sold to each city 


See the many amazing mirror window displays at the 


FREDERIC SHIPMAN STUDIOS 


512 FIFTH AVENUE NEW YORK 
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Above is one of a series of eight windows designed to carry out the theme, “Springtime in 
the Zoo.’ Seven other cages show the Monkeys, Polar Bear, Elephant, Tiger, Lion, Zebra, 
and Hippopotamus. For each window there is an appropriate novelty piece to give “Zoo 
atmosphere” to the scene. The animals, painted in natural color, are made of paper mache 


in 34-relief; cages of wood with paper mache corner rocks have stencil-painted backgrounds. 


This series of windows is being sold on an exclusive basis to only 
one concern in each city. Salesmen will present these spring 


windows and our entire Spring line after January 3rd, 1947. 


COMPANY \ 
CHICAGO 5, ILLINOIS 























”ADLEN 


ADLER Ruy 


521 SOUTH WABASH AVENUE - 
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Lighting is keyed to the exotic 
setting in this_brilliant display 
at Franklin Simon, New York. 
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Drama in setting = 
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> di y ow diffus 
mt... highlight si 8hly con, €Ntrated 
Look to lighting to enhance the effectiveness of your most atten- OODLITE 
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tion-arresting window displays. Look to Wabash for lighting that Super $0 Supplementing Window a. 
combines dramatic, sales-building results with simplicity and CONCENTRAT © *Potlites or 
: lighting . OR: | a eee 
economy of use! ; Minas and background ae Store 
No need for special fixtures when you use Wabash Reflector r JBULAR: Fo, sh a 
Lamps .. . they fit right into your present sockets. They consume ns Owcase and cove lies 
no extra wattage. Their illumination stays at peak effectiveness wae COLOR CLIPS 
throughout their life . . . built-in silver reflectors eliminate dim- lamp Heh Place Over any R 4 
ming from dust and dirt. vin ym re changes in aley 
For greatest flexibility in color effects as well as in lighting Medien SP Blue aylighe a Pink. 
intensity, just snap Wabash Color Clips over your R-40 lamps. Prige.-peoton ie Chartreuse, hm 
You can change the entire color scheme of a window — practically _ Tange, Magents re Su 
ac. 


at a moment's notice! 





Wabash Corporation, 345 Carroll Street, Brooklyn 31, N. Y. 























Wabash Corporation, a subsidiary of Sylvania Electric Products Inc. 
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BACK TO THE MOTH BALLS? 


Why put your “store clothes” in moth balls, too? Your planning, build-up and charm of Christmas displays 
being over, a let-down may be natural, but it's DANGEROUS! The store overhead, facilities and staple mer- 
chandise remains. Ii you permit store display to settle back with too much contrast, you take advantage of a 
“mood,” not the “opportunity.” Now is the time to high-spot many sections of your store, maintain a gay 
semblance of freshness, that will maintain sales. Redress your store with new display materials, and call upon 
us to help vou. May 1947 bring you a Happy and Prosperous Display Year. 


Members of the National Association of Display Industries 









Abacot Displays, Inc Coy, Disbrow & Co Hexco Products, Inc. Reflector-Hardware Corp. 
Adler-Jones Company Crystal Fixture Co. Howe-Jay Studio, Inc. The Reyburn Mfg. Co., Inc. 
Advance Displays Crystalline Plastics Co. W. C. Hurlock Rip Studio 
Aladdin Fabrics L. A. Darling Co. B. A. Jacobs Co. Royal Paper Corp. 
Allcock Mfg. Co. Dazian’s, Inc. Irving Kaley Gustave Rubner, Inc. 
Allied Display Materials, Inc. Decorative Novelty Co. K. G. Kurtis Studio Sales Paper & Supply Co. 
American Fixt. & Mfg. Co Decorative Plant Co. Lee Plastics Schack’s, Inc. 
Ankerum Mfg. Co. Dingleman-Wolff Co. London Displays Scheuer Creations, Inc. 
Arkow-Lewis Associates Display Effects A. Lutz Shenker Displays 
Arrow Dec. & Fixt. Co. Display Equipment Corp. Lynn Display Sherman Paper Products Corp. 
Austen Displays Display Mannequin, Inc. Magnani Statuary Company Sherman-Weir, Inc. 
C. Barrango Co. Display Products Co Maharam Fabric Corp. Frederic Shipman 
Bliss Display Corp Doerr and Associates Majestic Creations, Inc. Shoe Form Co., Inc. 
Bonafide Disp. & Dec. C Durable Displays, Inc Mayorga Mannequins Nat Siegel, Inc. 
Eve Brueser Studios, Inc. Facil Fabrics Co. Messmore & Damon Studio Silvestri Studios 
Brunn & Bertheim Feder Industries, Inc MGM Displays, Ine Silvestri Art Mfg. Co. 
Bulkley, Dunton & Co. Frankel Associates, Inc. Mileo Mannequins Southern Display News, 
The Carrata Co Frankel Display Fixture Co., Inc. Modern Displays Associate 
I. J. Charrot Co., Inc Kren-Zee Store Equip. & Fixt. Co. Moortgaat Studios Standard Fixture Co., Inc. 
Chelix, Inc Gardner Displays Co More Displays Staples-Smith Co. 
James A. Cole Co. Garrison-Wagner Co Mutual Disp. Mfg. Co. Starkman Display Center 
Columbia Display Materials Co Earl W. Gasthoff Co. Naegele-Horner, Inc W. L. Stensgaard & Associates 
Colonial Decorative Display Co General Display Corp. Natural Creations Tabery Corp. 
Combined Industries General Display Studios New England Deco. Supply Co. Taffel Bros., Inc. 
Cook & Meier Glass Light Rotary Display New Style Studio Tally-Ho Display Studio 
Emil Corsillo, Inc Mfg. Co Old King Cole Displays, Inc. Taylor Creations, Inc. 
Grant & Silvers, Inc. Oltmanns Timbertone Decorative Co., Inc 
= The Greneker Corp Pen Displays Timely Service Co., Inc. 
V4 Grimm-Lambach Co leo Prager a ag omer Displays 
‘ Victor Haida Displays, Inc. X-Tex Co. Jas. b. tlllams, inc, 
f ee >” ie i ga Mfg. Co “th Glass Fibers Co. Frederic Weinberg 
| PROMOTIONAL DOLLAR Worsinger Window Service, 


“ DISPLAY PROGRESSIVE Associate ° 


NATIONAL ASSOCIATION 


W. M. Zeppen-Field Studios 
Display World, Associate 


of DISPLAY INDUSTRIES 








MERCHANDISE 
PRESENTATION 












DECEMBER, 1946 DISPLAY WORLD 9 


GIF T- ed Ideas for 


Sparkling Spring Displays 


1946 
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LOOK FOR 
THIS EMBLEM 


It identifies those 
distributors and jobbers 
who carry the 
GUSTAVE RUBNER 
quality line of display 
fabrics and papers. 










One Spring catalog is just off the press. 
It features distinctive creations destined to 


highlight the nation’s most attractive displays. 





As always, quality and ingenuity in design 





are the keynotes of the products in this 





display creations sample book for Spring. Ask for a copy at 


your favorite source of supply. 


ee See LAX I IT IINNG 


O? DISPLAY IDEAS 


for you EXCLUSIVELY in your city! 


GU Gél.. . 


e most useful WEEKLY SERVICE 
ny display man ever received! 





































)U GET 4 new display ideas to work for you every 
ek. Ideas reach you in advance of your planning period— 
comprehensive illustrations execute the complete ideas. 
youts show floor plan, description, specifications, color 
hemes plus prop-finding information. These Display Ideas 


b exclusively yours for only $12.50 per month! 


PU _GET each week the benefit of an experienced and 
ented display-wise staff headed by Harold Morais, na- 
nal display director for America's largest department 
re group, metropolitan department store display man- 


ler, and New York display designer and consultant. 


pU_GET new Display Ideas designed to dramatize all 
rchandise clnssMlcations with impelling appeal - All 
nificant seasons, holidays and special selling periods 
dramatized Display Ideas service. Ideas cover Women's 
ar and Fashion Accessories, Men's Wear, Infants’ Wear, 


mefurnishings, Luggage, and other soft and hard lines 


U GET a weekly sales-producing service, timed to reach 
b in advance of the sales period, to help plan your visual 
rchandising. In APRIL, for example, you get Display 


’ 
lias timed to JUNE selling trends. You. get Display Ideas 


4 ! 
i 
Father's Day, June Bride promotions, Vacation Fash- b. & E WwW K i D o IN T H E B L o Cc K 6 


is, Outdoor Furniture, Travel accessories, Beachwear, T oO’ MAKE YOUR DISPLAY Jj3OB EASIER 
parel, etc. We sincerely believe you'll find Display Ideas a 


most useful service you ever received. 





SEND NO MONEY : 
— MAIL THIS ieteagnes Sue Subscriby New! 
ISPLAY IDEAS, INC. NEW YORK, N.Y 


ase enter our subscription starting January 1947, for one 






FIRST COME...FIRST SERVED! 


ear to the new Display Idea Service which gives us 4 

ay Ideas each week for $12.50 per month. (208 Ideas Write or wire today to get Display Ideas 

ear.) The Ideas we receive will be exclusive to this store 

exclusively for your store. Remember Display Ideas 
(TITLE) = is an exclusive service sold to only one store per city. Start 


your subscription with the January edition. 


\ DECEMBER, 1946 DISPLAY WORLD 


Interior by Herman Gantor, Gimbel’s, Pittsburgh, Pa. 


WITH HEATHER ATTACHED 


This Easter or Spring interior trim is available flocked in nearly all pastel shades. 


PRICES ...6 ft. Manzanita $20.00 
7 ft. Manzanita 30.00 


8 ft. Manzanita 40.00 
(Width of tree in proportion to height) 


Heather—about 12 pieces per |b. $3.50 


More Displays - Medbjord, Oregon 
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These blue ribbon winners have trans- 
ported themselves from their comfort- 
able kennels to the equally congenial 
atmosphere of the nation’s finest store 
windows. In transfer, they have retained all the 
authentic beauty of their flesh and blood brothers 
and sisters. That is true of our entire Irene Castle 
Canine family. Besides those shown, there are 
Afghans, Kerry Blues, Beagles and many more. 
These display canines, presented by Frederic 
Weinberg have a touch of distinction. 
Irene Castle in sponsoring these dogs says: ‘I’m 
happy to associate myself with this first successful 
effort to bring the realistic beauty of these dogs 


into the wonderland of display.” 9 / 
rome Oude } 











913 ARCH STREET + PHILADELPHIA 7, PA 















SUBSTANCE 
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THE COMPLETE ARACE LINE OF MANNEQUINS 
NOW ON DISPLAY IN OUR SHOWROOM 


a ah be 


‘ 





RY ted DAS 


ANKEL DISPLAY FIXTURE CO: INC. 


493 SEVENTH AVENUE - NEW YORK 18, N.Y. 
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_. our New Line of 


— —— 


complete lin of man ne 


NEW YORK 12, N. Y. 


27-31 BLEECKER STREET oii 
yp eal OQ 


Sold by leading distributors throughout the country. 
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L O A N G EL E §$ 


Right in the Heart 


of the City, Allied Display 


shows the new Spring Line 
Show Room: 219 West 7th St. at Broadway 


JAMES H. JACOBSON, REPRESENTATIVE 


ALLIED DISPLAY MATERIALS, INC. 
65 MADISON AVENUE, NEW YORK 16, N. Y. 
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IF CHRISTMAS COMES 
CAN SPRING DISPLAYS 
BE FAR BEHIND? 






CHE 


PAPIER MACHE AND OTHER EXCITING DISPLAY TECHNIQUES 


CIRCLE 
361 WEST 58th STREET, NEW YORK 19, N.Y. a 6-9431 

















Adaptable to many poses, gowns and ideas! 


Visit our new show-room at 3455 Eagle Rock Boulevard 


Display Products, Inc. 


4310 Verdugo Road 3455 Eagle Rock Blvd. 
Phone Cleveland 7-2125 Phone Albany 0197-0198 
CREATIONS, # Los Angeles 41, California 


ee - New York representative: William Keeler, 5330 Skillman Ave. 
Custom Made Woodside, Long Island, New York City. 





these are the 
cold facts 


We Xow we are send- 
ing you the best of the 
Holiday Greetings! 53 3 


Chinange Ce: 


579 - MARKET: SFI 
SAN: FRANCISCO:5 
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Genuine, Exclusive 


SAMSON 
“ompolite 


\dea-provoking, visual display units of genu- 
ine Samson Compolite to add a distinctive 
ouch to every display. Full, rounded, exqui- 
sitely modeled. Manufactured exclu- 

sively by FREN-ZEE. 


FZ 47! 


FZ-471 GENUINE GREEK MYTHOLOGICAL UNICORN, symbolic of 
masculinity. Full rounded, 181/2"’ high, 20’ wide, 5/2’ deep, with 12’ 
glass shelf. In white or black ... $13.50. In gold... $15.50 


fZ-478 POUTER PIGEON, full rounded, 14!/2’’ high, 
12/2" wide, 10’ deep, with two 8” and one 12” glass 
shelves, reinforced. In white, pink, yellow, light blue 
or gold... Each $12.50 

FZ-479 FLYING DOLPHIN, 81/2” high, 11/2” wide, 
4’ deep. In white or colors .. . Each $4.75 

FZ-477 FLYING SWORDFISH, 91/4"' high, 51/2’ wide, 
42’ deep. In white or colors . . . Each $5.50 


FZ-4718 SPRING MORNING BAS-RELIEF, ancient Greek sym- 
bol, 19’’ wide, 37’’ long, 11%4"' deep. In white . . . Each $16.50. 
In colors .. . Each $27.50 

FZ-4716 RENAISSANCE BRACKET FLOWER HOLDER, 10’ 
high, 7/2” wide, 32"’ deep, with hook for hanging. In white, 
pink, yellow, light blue, black or gold . . . Each $3.50 
FZ-4715 COLONIAL BRACKET with flat top. In white or 
colors as above... Each $2.95 

FZ-4717 RENAISSANCE BRACKET with flat top, 6'/2" high, 


4Ve'’ wide, 234'' deep. In white or colors as above .. . 
Each $2.95 


FZ-474 RING DISPLAYER, 22’ high, 18’ wide, 
1/2" deep. The base is 14’’ long, 31/2" high, 3'’ 

FZ 4714 deep, completely reinforced with metal. With two 
8’ and one 10” glass shelves. Ring is gold with 
black base . . . Each $16.50 


£2-47 FZ-475 & 476 AUTHENTIC FRENCH 18TH 
“4714 CLIMBING SPIDER, CENTURY FIGURES, male and female, 14’ high, 6’ 

9" x 9" x 2", with hook for hang- in diameter. In white . . . Each $4.25. In full 

ng. white, pink, yellow, light colors . . . Each $7.25 

dive, black or gold... Each $5.50 


ORDER DIRECT OR THROUGH YOUR DEALER FOR IMMEDIATE DELIVERY 


FREE 
Write for your copy of 
FREN-ZEE FACTS 
guarantee a will gi se : [ Nii é : The Friendly Display News Digest 
iustrated O° re not ; | , 


STORE EQUIPMENT AND FIXTURE COMPANY 


MAIN OFFICES 223 ORANGE STREET NEW HAVEN, CONN 
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MANIKIN REFINISHING 
IN YOUR STORE...B8Y 
AMERICA'S LARGEST REFINISHERS... 


MADISONTASS skilled craftsmen offer a unique service 
designed to save you time and money. Your manikins 
repaired, resprayed with new wigs and make-up... ready 
to use in 24 hours! Eliminate expense and bother of 
packing and shipping. 


All work on premises personally supervised by Gilbert Laurence. 
YEAR-ROUND “MANIKINSURANCE” 


) over 850 manikins refinished on-premises for KAUFMANN’S 
and JOS. HORNE, Pittsburg; STIX, BAER & FULLER, St. Louis; 
DAVISON-PAXON, Atlanta; LERNER STORES, Trenton, Chicago, 
Minneapolis, Kansas City, Atlanta, Daytona Beach, Lake- 
land, Miami; JOHN WANAMAKER, Philadelphia; MOTHER & 
DAUGHTER STORES, Winston-Salem, Raleigh and Wilson, N.C. 
SPAINHOUR’S, Hickory N. C.; and other leading stores. 


| 94 d Madisonia plans to refinish 1000 manikins on store premises. 


FOR COMPLETE DETAILS SEND COUPON 


FLORENCE an GILBERT LAURENCE T MADISONIA ; 
164 WEST 25th ST. 


NEW YORK 1,N. Y. | 
Send complete details about on- | 
premise refinishing for ——_ Manikins | 

| Name 


Store 


164 WEST 25" STREET- NEW YORK CITY Po) 4" 

















DECEMBER, 194 . DISPLAY WORLD 


wisHnG YOU A MODEL CHRISTMAS 


r 
é Gyscoldros. 293 SEVENTH AVENUE, 8th FLOOR, NEW YORK 1 


“CREATORS AND MANUFACTURERS OF MANNEQUINS SINCE 1909 





We pause in the midst of 
Springtime activity to extend 
to our many friends heartiest 
wishes for a joyous Christmas 
and a New Year filled with 


the best. 


DECORATIVE 


27th Street at 9th Aven 
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WRITE FOR ILLUSTRATED CATALOGUE 
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> 


| MUM». 


LARA 
CALIFORMT 
CARTIVAL 


featuring the famous 


CHMMED GIRLS 


A presentation of innovations 
and surprises, together with new 
ideas and display techniques, to 
make your California visit both 
profitable and pleasant. 








LOS ANGELES 
DISPLAY MARKET MONTH 


January, r947 
* REPRESENTATIVES @ 
JACK CAMERON 


2420 RIDGEWAY AVENUE «+ EVANSTON, ILLINOIS 












LOTHAR F. DITTMAR 
(vu 174 CRESTWOOD ROAD « FAIRFIELD, CONN. 






JOHN C. BENEDICT 


3098 W. 3RD AVENUE * PORTLAND 4, OREGON 







TV50-1152 SOUTH LOS ANGELES STREET © LOS ANGELES, CALIFORNIA 
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Ti LOS ANGELES DISPLAY MARKET 
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“GRANT & SILVERS INC. 


921 So. LOS ANGELES ST., LOS ANGELES,15, CALIF. 
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Ye 


We welcome this opportunity to extend our heartiest 

\\ thanks for your cooperation and indulgence during a very 
| trying pre-holiday period. Your response to our procession 
ot displavs has been truly inspiring for many successive 


years. 


We now proudly present our glamorous collection of 





jtropical leaves and plants in new and fascinating ma- 


terials, along with our complete line of early spring flowers. 


DECORATIVE DISPLAY CO. 


70 WEST 40T# STREET NEW YORK 18, N. Y. 
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The best /s yet to be expressed/ 


Saga ($4 Maat (¢ 


710 W. WASHINGTON BLVD. CHICAGO 6, ILLINOIS 
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The Stage & Set.... 
----- and you 
ane welcomed Lo Los An 

















CALIFORNIA DISPLAY STUDIO EMIL CORSILLO, INC. 
CARRATA COMPANY CRYSTALLINE PLASTICS, INC. 
GRANT & SILVERS, INC. DECTER MANNIKIN CO. 
COAST FLOWER MFG. CO. P. L. DE LUCA CO. 
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DISPLAY EFFECTS AL HALVERSON O'DAY FOR DISPLAY THE TABERY CORP. 
FITZGERALD DISPLAY CO. HOUSE OF ALADDIN PACIFIC PROMOTIONS W. M. ZEPPEN-FIELD STUDIOS 
DISPLAY PRODUCTS, INC. B. A. JACOBS CO. SILVESTRI STUDIO TRANSPARENT SHADE CO. 
‘GENERAL DISPLAY STUDIOS MAHARAM FABRIC CORP. STARKMAN DISPLAY CENTER RUTH SUSSER 
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The New Modern Way . . 





Color Kit with Spotlight Holder . . . Just what 
you need for decorative lighting and to spot- 
light a special portion of your display .. . 
The following lenses are furnished with each kit: 
Red, Green, Blue and Amber. 


eee Ta GD, oi esi dics cescccesd $1.95 
Spotlight Holder, complete with cord 
CE 2. <.cs teen wenankwkenheeek ae orn 1.95 


LIGHT 





To Stop Traffic and Boost Sales 
No. 1100—SPOTLIGHT DE LUXE 


Our finest, with special concen- 
trating grill. Throws sharp beam. 
Deluxe in every respect. Highly 
polished chrome - like finish. 
Color lenses to fit— blue, red, 
amber and green. 


>4 2. 50 Each 


Color Lenses, each........ $1.10 











Birdseye Reflector Lamp—150 watt, each.. 1.05 


No. 1200—SPOTLIGHT 


NEW 
SWIVEL 
SOCKET 


This handy socket 
is ideal for dis- 
play lighting. Swi- 
vel construction for 
focusing lamps at 
any angle. You 
will have use for 
lots of these prac- 
tical sockets. 





The last word in hooded spot- 
light units. Made of spun alum- 


inum with high chrome-like fin- 
75c EACH ish. For the better store. 


$9.50 Each 








The FAMOUS SWIVELIER LINE of Lighting Fixtures to Spotlight your Displays 


Swivelier ““NIMBLE-LITES” 
WITH HOOD SHADE 
and 
Porcelain Keyless Socket 
Wired—Ready to Plug-in 
(BULBS NOT INCLUDED) 


Completely Enclosed Hood to fit 
up to 300 Watt Spot-Light or 
Flood-Light Bulb. 


°7.50 Each 








Swivelier “NIMBLE-LITES” 
Wired—Ready to Plug-in 
(BULBS NOT INCLUDED) 


Place or attach wherever needed, 
and plug into nearest receptacle 
. .. Base has holes for screw attach- 
ment... quality finish on base and 
shade... The socket stays put at 
any angle ... no set screws or 
wing-nuts to adjust. 


9.60 Each 








@ Also Headquarters for Hangers and Modern Display Aids ¢ 


NATIONAL HANGER CO., INC., 253 w. 26th st, New York City 1 


Representative: MR. MORTY FAY, 3000 N. Miami Ave., Miami, Florida. Phone number 25994. 
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Mercy Christmas 
...and many thanks 


As the year’s end approaches we'd like to say more than 
just... “Merry Christmas and Happy New Year.” We'd 
like you to know that we are sincerely grateful for the 
cooperation which helped make 1946 a banner year for 


? 


the “House of Spot-lite Fabrics.” We shall endeavor to 
continue to merit your friendship and business favors by 
making our 1947 line more comprehensive than ever be- 


fore, so that the New Year may be a happy one for all of us. 


Display TFabhrtts antl ctecessores 


218 WEST 47% STREET, NEW YORK 19, N.Y. 


West Coast Office 819 Santee Street Los Angeles, Calif. 
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Invitation 
EFMIL COBRSILLO invites you to | 


his studios in Hollywood during | yece® 


January 
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. ‘ 
‘ . giv d'° _yyre Industry, lee - T 
e c 
‘ yo MF notion F 
a wi’ ait A 
F 
C 
} 
F 
ARE 
THE 
TO 
WIN 
BA 


SEE FOR 

YOURSELF 

how your 

mannequin wigs 

/ | originated and 
are made. Also, 
how the wigs 
and hair-pieces 

| are designed for 
famous motion 

| picture stars, 


_— 


HAVE YOU SEEN 
THE NYLON WIG? 


ORIGINATORS OF MANNEQUIN WIGS 


EMIL CORSILLO, Inc. 
YF, edly REA of Sine hii | 


1343 NORTH LA BREA, HOLLYWOOD 28, CALIFORNIA DI\ 
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VISUAL MERCHANDISING 


starts with an idea 


THESE PILLEMENT 
ARCHITECTURAL 
FRAGMENTS WILL 
DISTINGUISH YOUR@~ 
HIGH-STYLE SPRING 
FASHION PRESENTATION 
AND 
ARE ECONOMICAL BECAUSE -* 
THEY MAY BE TRANSFERRED 
TO THE INTERIOR AND OTHER 
WINDOW DISPLAYS FOR THE 
BALANCE OF THE YEAR. 


Ps) 
he 
«3 
.g 
% 
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PILLEMENT 
\ ARCHITECTURAL 
FRAGMENTS 
FOR 


SPRING 


4 . 
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BLISS DISPLAY CORPORATION 


DIVISION OF VISUAL MERCHANDISING — 460 West 34th St., New York 1 — Bryant 9 - 5750 
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BRING customers flocking into your store during this annual home sewing pro- 
motion coordinating Fabrics, Patterns, and Notions. A nation-wide survey shows 
that 79% of your sewing customers will sew more in 1947 than in 1946. Build 
excitement into your Sew and Save windows. Illustrate the smart fashions avail- 


able at great savings through home sewing. Feature famous Fabrics, Patterns, and 


Notions. Win prestige for your store and a valuable cash prize for yourself! 


WRITE FOR FREE, COLORFUL DISPLAY MATERIAL 


PRIZES 


GENEROUS CASH AWARDS will be made to the 
window trimmers installing the best SEW and 
SAVE windows, featuring jointly Fabrics, 
Patterns, and Notions, selling the theme of 
the project. There are three groups of prizes: 
DEPARTMENT STORES ~~ Two Classes: (1) 
Larger Store Group, 1st Prize, $100; 2nd 
Prize, $50; and three 3rd Prizes of $25 each. 
(2) Smaller Store Group, 1st Prize, $100; 


Netinal Needlecrigt Burtaw, fee. 


2nd Prize, $50; and three 3rd Prizes of 
$25 each. 


IN ADDITION, $2.50 will be paid for each 
5’ x 7” (or larger) photograph of different 
displays submitted. None smaller will be 
entered in Contest. 


In case of a tie, the tying contestants will 
be awarded prizes of equal value. 


385 Fifth Avenue, New York 16, New York 








KILROY SEZ: 


“Petal-Top WIGS are tops 


IN STYLE and PRODUCTION.” 


Horse hair and wigs of special materials 


styled by YYONNE NOVAK 


Send for free head measuring chart today. 


NU-SHOW DISPLAYS 


97 SIXTH AVE. 


NEW YORK CITY 13 


WOrth 4 - 8974 
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with 


BABY MANNIQUINS 
New... 
SITTING BABY 


with removable leg. Now ready 
for immediate shipment. . .$21.75 


Get More Attention 


These lifelike manniquins are irresistible in 
four realistic baby poses, which offer an infinite 
variety of display possibilities for showing jack- 
ets, bonnets, rompers, dresses .. . in fact, any: 
thing in infants’ wear. A must for every it 
fants’ department. Our baby manniquins are 
6 months, life size, 24 inches high with adjusta- 
ble arms. 


Group of four 
Individually 


Write -for circular on Children Manni- 
quins from tots to teen age, also 
Junior and Senior Manniquins. 


MIDWEST 
MANNIQUIN DISPLAYS 


532 N. WATER ST. MILWAUKEE 2, WIS. 


Jobber Inquiries on Baby Manniquins invited. 
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Special Chicago Showing 
December |8th to 3lst 


Presenting for your exclusive 
Pre-vue an abundant and daring 
collection of America’s top- 
notch~display decorations that 


will make your visit to our sho- 


room and factory worth while. 
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N the extraordinary choice of color today, 

we have a new dimension for design, a 

new means for creating the rhythm of 
modern life—and we need this new means, 
all oi it, in the fiercely competitive world of 
large specialty stores. 

The choice of the colors used in our store 
i; not haphazard, nor the snap judgment of 
come official whose interests and authority 
are 90 per cent elsewhere. And what we 
achieve is the result of long, sustained and 
Filene’s we strive 
sensations. Above 


research. In 
to create very definite 
all, we want our store to be restful, with a 
definite lack of confusion. Then superim- 
posed on this feeling of restfulness we try 
to add the moods appropriate for the mer- 
chandise, the type of customer, the season, 


continuous 


and the occasion. 

We feel that no other 
great an influence on the psychology of our 
customers as this atmosphere, so to speak, 
which I have defined as color made up of 
pigments and light and the arrangement of 
the two. We believe it is of fundamental 
and prime importance. 

To attain the practical end of making our 
color schemes correspond to the changing 


element has so 


seasons, the varying merchandise and_ the 
customers, many of our in- 
teriors are not permanent in 
Instead, we use panels of “Masonite” on 
We keep the lighting flexi- 
installation 


ever-varying 
construction. 


wooden frames. 
ble by means of a 
capable of taking care of our general light- 
as the ever-increasing 


permanent 


ing system as well 
amount of mobile illumination such as spot, 
sign, indicator, mirror, niche, and our other 
decorative lighting. We find 
that “emphasis” lighting attracts attention; 
by the use of it we direct interest where 
we want it; it guides traffic and helps to 
develop the commercial value of sections of 
the store which without it would be far less 
indirect or fluorescent 


varieties of 


profitable. General 
lighting alone makes merchandise look flat, 
uninteresting and uninviting. Strong di- 
rectional lighting takes the guesswork out of 
lovely textures, heightens and ac- 
centuates beautiful lines and appeal of our 
modern merchandise. 

In selecting the colors (lights as well as 
pigments, dyes, etc.) for any section, the 
floor covering is very important. The color- 
ing of adjacent sections is important—each 
item, each section of wall and ceiling is im- 
portant. We test combinations of colors 
and adapt them to our use. It is always safe 
to play with gray-greens, gray-browns, rose 
and old blue. If stronger colors are needed, 
as they often are, care must be taken to be 
sure that they do not become loud and com- 
pelling. We should always remember that 
contrast is more visual than emotional. I 
to values of colors in this case. Al- 


cok pT, 


reter 
Ways a negative scheme rather than a posi- 
tive one. 

he general tone selected depends 
For example, in the Fur 
grays; in the section 
machine-made dresses are sold, the 
iosphere must be sunny; in the Gown 
:p, flesh tones predominate; in the Hi- 
ool Shop, there is a decided red tone 
ich flatters the usually sallow, pimply 
iplexions of young girls of that age; in 


upon 
the merchandise. 
Shop, we use cool 
Where 


This article is a portion of a talk delivered 


The Electric Institute of Boston 


DISPLAY WORLD 


Philosophical Approach 
To The Use Of Color 


By LEE W. COURT* 
Wm. Filene's Sons Company, Boston 


"Reliable estimates . . . indicate that close to 87 per cent of the 
people who buy merchandise are influenced by color. This may be due 
in part to the fact that the eye is 400 times quicker than the ear... 
It may also be due in part to the fact that people are influenced 
about 90 per cent by emotional appeal and 10 per cent by reason." 


the lamp section, there is only background 
to set off and complement the light from the 
lamps which are on sale; for gems a strong- 
ly directional multi-source light is necessary, 
rich in all the colors which can come only 
from caretully controlled incandescent 
lamps; in the gift shop, the background 
decoration and the lighting are made suita- 
ble for the articles shown; for pottery, warm 
grays to give the sense of solidity; for 
aluminum, light terra cotta, to 
sense of warmth and cleanliness. 
Without light we can not 
Color is important in our lives because it 
affects the entire gamut of human sensations 
and emotions. We all possess intuitive dis- 
crimination in matters pertaining to color. 
of background, training or ex- 
The colors to which we react con- 
sistently and favorably are exemplified by 
with which we habitually sur- 
Sex, age, occupation, lo- 


give the 


have color. 


regardless 
perience. 


the colors 
round ourselves. 
cality, type, climate, 
particular occasion, character and mood are 
all disclosed by the color selected for our 
dress and our homes. There are exceptions, 
of course, but in general, when we are not 
unduly influenced by conditions beyond our 
control, such as the dictates of season, we 
select only the colors we like best when we 
can find them. 


season, time of day, 


get 80 per cent of our impres- 
sions sight, the im- 
portance of using the right colors can hardly 
be over-emphasized. When we fail to please 
with our selection of gift neckties, we can 
safely assume that the color taste of the 
recipient does not coincide with ours. 


Since we 
through our sense of 


In a_ recent fabrics, on a 
study of presenting preferences, the follow- 


ing results were found to be preferences in 


analysis of 


this area: 


Light rose ‘r cent 
Blue ‘r cent 
Peach ‘r cent 
Green : ‘r cent 
Deep rose cent 
Brown ‘r cent 
Beige ‘r cent 
Maroon / per cent 
Yellow ‘r cent 
Royal blue Kf ‘r cent 
Ivory ; ‘r cent 
This analysis was made upon fabrics to be 
used within the home. Women take stock of 
their wardrobes to decide on _ the 
schemes most lovely, most practical, or most 


color 
economical — a decision which largely de- 
pends on what already is in acceptable con- 
dition in that wardrobe for combining — or 
else they take stock for the purpose of mak- 
ing an entirely different and contrasting pic- 
ture of themselves with their new purchases. 
There are the already owned shoes, gloves, 
handbags, hats — all their sartorial belong- 
ings — to be reckoned with. Even shoppers 
with little to spend take great satisfaction in 
matching up or artistically contrasting 
clothes and accessories to make good taste 
in their ensembles. 

leading depart- 
close to 87 per 


Reliable estimates from 
ment indicate that 
cent of the people who buy merchandise are 
influenced by color. This may be due in 
part to the fact that the eye is 400 times 
quicker than the ear. The size of the nerves 
leading from the eye to the brain are many 
larger than those leading from the 
ears. It may also be due in part to the fact 
that people are influenced about 90 per cent 
by emotional appeal and 10 per cent by 
reason, judging from capable experimenta- 
tion, and this emotional appeal should be 


stores 


times 


[Continued on page 92] 
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—F. M. Yost, former theatrical lighting expert and student of theatre architecture at Yale, studies a scale model of Rich's, an important part of his 
equipment as visual merchandising director... Especially made mannequins are used extensively at Rich's, as in the outdoor bar scene pictured above— 


Merchandising Key-Notes 


F you come within eye-range of a window, 
floor or wall display of Inc., in 
Atlanta, you feel you’re looking at a play 
And you find yourselt 
used by the 


Rich's, 


instead of a display. 
worn and 


wanting the goods 
especially made and carefully lighted figures 
who are the characters in the play. 

This eye-gripping, purse-opening effect has 
come partly from Rich's new visual merchan- 
dising plan (in operation only a few months) 
which bases every sign and visual presenta- 
tion used on one thing: merchandising. 
From one lesson placard in Rich’s display 
schoo! for employees one can read the phil 
osophy from which all displays, signs and 


packaging com«¢ 


“The purpose of all visual merchandising 
is to sell merchandise, the store, and its serv- 
ices by the most effective methods of visua! 
presentation. 

“This means that all visual presentation 
must be: 

1. Planned to sell merchandise, the store, 
or its service. 


2. Dramatic and 


interesting. 

cuted with the proper 
use of form, color and lighting. 

4. Clean and neat. 

5. Changed constantly to present the newest 


> 


3. Designed and e 


merchandise stories. 
6. Properly signed and priced to tell the 


full merchandise story.” 


LF HP. 





Coordination is the keynote in accomplish- 
ing this goal at Rich’s. When the visual 
merchandising director, F. M. Yost, goes into 
a huddle with his promotion, planning, and 
design staff—artists and designers—to dream 
up what they call a “promotional design 


—An attractive corner of the annual home 
furnishings style show; walls were newly 
painted, new showcases were constructed, and 
real flagstones laid to create a garden at- 
mosphere. . . . Papier mache horses, made in 
Rich's display department, gallop around this 
stylized merry-go-round displaying bar acces- 
sories; cold cathode lighting illuminates -the 
shelves, supplemented by spotlights— 
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—Rich's "Folly Cove" wallpaper line was displayed on panels between the elevator doors; a three-dimensional scene dramatizes the “Cotton Picker’ 
design. ... “Let's Live Outdoors" was a theme at Rich's last summer, and a series of family scenes, carried out with special figures, dramatized it— 


Rich's Display 


ish- 

sual motif,” they won't use an idea unless it meets 
into 1 varied set of requirements. The motif 
and finally chosen must be good not only for 


window, floor and wall display but for news- 


paper advertising, and package design as 


1] 
Well. 


—Rugs are always a difficult type of mer- 
chandise to display to good advantage, but 
Yost has introduced a shadow-box presenta- 
tion which is effective. The illustration shows 
a close-up of one of the shadow-boxes, while 
a general view of the department pictures 
how the idea is carried out. Blue neon tubing 
lights the wall cases, forced perspective add- 
ing to their 6-inch depth— 








In July, designers at Rich’s were working 
on their own Christmas gift-wrapping paper. 
Above the paper designer’s drawing board 
stood one of the Christmas display props 
which he had designed, and which had been 
made up for the store by a New York 
display manufacturer. The same design 
customers see in large form in the windows 
will be reproduced in miniature on counters 
and walls and pictured on the very paper 
in which their gifts are wrapped. 

So that a motif may be carried out 
smoothly, not only within the store but 
into the advertising, the visual merchandise 
director at Rich’s 


director and advertising 


are on the same level and work closely to- 


By 
GLEN H. BUMP 


gether, each being directly responsible to 
the store’s vice-president in charge of gen- 
eral merchandising. 

Rich’s visual merchandising department— 
so called because it’s more than a display 
department—has three divisions: (1) promo- 
tional planning and design section, responsi- 
ble directly to and presided over closely by 
the visual merchandising director; (2) dis- 
play installation and sign presentation sec- 
tion, and (3) construction, painting, lighting 
and storage section. 

The second group mentioned above is in 
turn broken down into three main divisions: 
Interior display, sign preparation, and win- 


dow display. [Continued on page 90] 
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New York Displays 


HE imps 1) new shoe salon; mounted photograph of the salon which wear. Interior settings were suggested in 
Macy's served as the logical stands on the green carpeted floor. The each display with the atmosphere definitely 
natter for three windows titled “Th backwall was aqua masculine and the mannequins appearing at 
World's largest store open’s th |’ Highly decorative copies of Venetian lan- perfect ease in their appropriate surround- 
largest shoe department—Macy’'s 5 terns were used by Display Director Donald ings. For background, Display Director 
ter, USA.” As presented by John R. Foley, \ngus at Jay Thorpe’s when presenting James Gosling effectively combined struc- 
window display manager, the foregoing copy “Enchantment trom our Negligee Depart- tural glass panels with curving corrugated 
was lettered on the white side of a_ blue ment.” These ornamental lanterns, which panels of aluminum completed in this dis- 


int. Borro y inspiration trom the plans had all the appearance of being authentic play with a bleached wood and fitted gun 
nl drawings that developed the shop, the originals, were constructed of wood and rack and a few complementary and_ well- 


isplay plattorm—shaped like a la 


rge tri papier mache They were sprayed in gold chosen accessories. 
angle was tipped at an angle. On this with introductions of chartreuse and just “White makes you look like a Vision” 
platiorm, which was gray spattered in blu a dash of purple. Suspended by chartreuse so read the legend when Display Director 
and gold, were grouped a huge T-squart satin ribbons, the lanterns also served as Henry Callahan at Lord & Taylor’s pre- 


rolled blue prints, several hoops which were displavers for perfumes and filmy handker- — sented all white in negligees. The regular 


painted blue, and a charming assortment of chiefs. The all-white robes had gold de- mannequins appeared incognito through the 
evening slippers Interlocking wooden tri tail trim Sky blue made the backwall use of white paint sprinkled with white 
angles, suspended slightly above the tipped — finish and the black floor was scattered with  flitter, resulting in an arresting all-white 
plattorm held a pair of gold sandals, kid — gold flittes finish which was continued even to “hairdo” 
bag and black chiffon handkerchiet Phe Of outstanding interest were the men’s designed of small cardboard snowflak 


mannequin appears to divide her attention windows at Franklin Simon’s, when the full these also treated with white paint a 
between the displayed shoes and _ the Fifth avenue stretch was given over to men’s _ flitter. White branches framed the scene, 
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Scene. F 


bloomed in 


display 
mastered 


director 
the 


described as 


dramatic 


entrance” 


eal 


pertect 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 
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\ series of displays at Bergdorf Good 
man’s featured the Neo-Classic decor with 
clothes of Empire elegance. Each manne 


quin was framed by pique laces of Empire 
inspiration; the motif was etched in white 
plastic paint on the reverse side of blush 


net with Empire green tulle as a back to 
the hangings. Display Director Mary 
Merrill carried the copy, “The way to look 
tonight,” on a green satin streamer against 
a dark green covered plattorm. The cos 


tume of the mannequin was in royal purple 


tones. This was one of six windows using 
these pique laces as background, the motif 
varying in each. 

Gene Moore, display director at Bonwit 
Peller’s, obviously “has the number” of all 
types of women or so it would appear from 


clever series of telephone conversations 


that made a truly gay set of windows when 


black and white merchandise was featured. 


In the 


accompanying illustration, the oper- 
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—On the opposite page, upper left, by John 
R. Foley, R. H. Macy & Co. 
by Donald Angus, Jay Thorpe. . 


. . « Upper right, 
. . Lower left, 
by James Gosling, Franklin Simon's. . . . Low- 
er right, by Henry Callahan, Lord & Taylor. 
. . . (All photographs by courtesy of Virginia 


Roehl Studio, New York City)— 


—On this page, upper left, by Sidney Ring, 
Saks-Fifth Avenue. . . . Upper right, by Mary 
Merrill, Bergdorf Goodman's. Lower left, 
by Gene Moore, Bonwit Teller. 
right, by Hazlett Glazebrook, 


Lower 


Pinna's— 


De 








slightly 
the 
Francisco collect,” 
the 
lady placing her call is 


ator at her switchboard wears a 
amused 
“IT want to call San 
while the 
white partition, the 


in the unusual pose of arm flung up before 


expression as she takes mes 
save, 
side of black and 


on other 


her face, thereby number ot 
The settings and pose of the man 
nequin for the 
the adjacent windows were delightfully and 
realistically depicted. example, “But 
hurry I'm running out of nickles” 
“T don’t know where your white tie is 
sae ;' "Snes walked in 


hurry! 
in ermine” sweetest pall 
“Hops 


Suggesting any 
moods. 
telephone conversations in 
For 


because 


just 
‘The 


saw’ 


but 
drenched 
of black suedes 
Bill gives it to me 
“You'll know me by 
“We're all 
nutria.” 

\ rocking hors¢ 
the De Pinna galaxy of distinguished gifts,” 
when Director Hazlett 
featured holiday gift suggestions 


decorative hobby white 


you ever 
for Christmas” 
black broadtail” 


oft 


my) 


here showing my white 


bore a hoice Plums irom 
(;lazebrook 
The highls 
with 


Display 
horse 1s gold 
foil spots, his elegant mane and tail a com 
bination of white tarlatan and baby’s breath 
spraved a dusty just a bit of 
Blue blue Christ 
mas balls made further embellishments and 
the rockers covered gold foil 
bordered in The heaped 
with gifts, was finished in mauve tones. The 
mannequin wearing a chartreuse robe had 
for background blue spattered with 
gold, this repeated in the finish of the floor 


with 
ribbons 


pink 


white. satin and 


were with 


white platform, 


walls 
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—This is the 59th street side of the Dry Dock 

Savings Institution; note that there are |4 

pedestrians within range of the windows ond 

that five of them have stopped to look at the 

displays. Batting .370 is nice hitting in any 
league— 


plays, a brief word as to the display space 
itself. 

The bank is situated at one of the busiest 
corners in Manhattan. This intersection, 
with its network of bus, subway, and other 
rapid transit lines is the very hub of the 
district; it 1s one block from the elevated, 
two blocks from Queensboro bridge going 
to Queens and Brooklyn, is a short distance 
from Grand Central, has a subway entrance 
in the building, and faces the main cross- 
town thoroughfare of mid-town New York. 


This Famous Bank Believes 


HE Dry 
ot the oldest and best-known banks in 
the State of New York, has 
for display on a large with one of its 
director. \s a 
been displaying fab 


Dock Savings Institution—one 


gone in 
scale, 
vice-presidents as display 
matter ot tact, they've 
rics of all kinds, and museum pieces of an 


historical and 


educational nature for some 
time 
Situated as this bank 1s, directly opposite 


Bloomingdale's department store on Lex 
ington avenue between 59th and 60th streets 


in New York City, 


positors patronize 


many of the bank’s de 
and some 
turn 
All passersby evince 
both es 


Bloominedale’s, 


patrons of Bloomingdale’s in yecome 


depositors it the bank 


great interest in the displays at 
tablishments 


The Dry 


members art 


Dock Savings Institution’s board 


so completely sold on = visual 


selling that they have placed display in the¢ 
capable hands of one of the Vice presidents, 
H. M. Dean 


But (you may ask) as a bank has nothing 


to sell but service, just what is the objec- 
tive of devoting time, money and all avail- 
able window space to display? Especially 
the displays are for other 
panies or events having no direct connec- 
tion with banking? 

It is the contention of the bank’s vice- 
president and board ot directors that dis- 
play, like ma- 
the consumption of 
It can educate the public to 
household 


» when 


S 


com- 


educational copy, can aid 


terially in broadening 
family goods. 
fabrics, 
wearing apparel, and other merchandise. 


Mr. Dean, 


displays, 


new uses. for articles, 
who designs and executes all 
that 
much-needed 


believes display can accom- 


plish the purpose of raising 


the buying and consumption standards ot 
the community. 
\ll displays are 


timeliness, 


planned as to 

seasonability, and instructive 
National and events 
have their day and place in the window dis- 
plays of the Dry Dock 


describing 


carefully 


content. civic also 


But before some of these dis 
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The bank has 6 windows, 6 feet wide by 
12 feet high and 17 inches deep, facing 59th 
street. There are 2 windows, size 8 feet 
wide, 12 feet high and 26 inches deep, on 
the 60th street side of the bank. All win- 
have backgrounds of plate 
squares arranged in a framework of Co- 
lonial design—sides, bottom and top look 
like quartered oak, highly polished. At the 
top of each window four 250-watt bulbs are 
placed reflectors. They are 
arranged in series, and light up the ex- 
hibits at night, brilliantly and without 
shadow. 

Because of the height of the windows, all 
exhibits are placed only half way up, i. ¢é., 
6 feet. 

Displays are changed every two weeks. 

Exhibits have included how the North 
American Indian, from Alaska to Mexico, 
has contributed to our modern industrial 
growth through weaving, basketry, etc.; a 
exhibit on the growth of motion 
pictures, showing techniques of production, 
settings, decorations, and the like 
(this was in commemoration of the twentieth 
aniversary 
hibit 
from the 


glass 


dows 


in deep cone 


special 
fabrics, 


of sound pictures); and an ex- 
showing the practical 
Metropolitan Museum of Art as 
applied to the manufacture of textiles. (This 
last series was installed at the beginning of 
the Diamond Jubilee year of the Metro- 
politan Museum; every department store in 
New York City put in special displays tor 
this event.) 

The tells 
honored this civic event: 

The exhibits in the 59th street 
were divided into three parts; first, a pic- 
ture, the object itself, of articles dating from 
the ninth century B. C. to the present day; 

square of modern textile 
fabric, woven with the motif pattern as d 
picted in the original; and third, a gown 
especially designed by one of our foremost 
modistes and textile material 


shown. 


use of objects 


following how the Dry Dock 


windows 


second, a rayon 


using the 


The group of window displays included an 
“Enka” print fabric designed by 
Fritzi Reckendorf. The pattern was based 
on the necklace from the facsimile painted 
limestone head of Queen Nephretite, found 


rayon 
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—Pictured here and in the center are two of 
the American Indian displays which attracted 
so much comment. .. . Below, and on the 
opposite page, are examples of the displays 
used in connection with the Diamond Jubilee 
celebration of the Metropolitan Museum of 
Art— 


tt Amarenth (Egyptian, 14th century B. C.). 
The dress shown was an ankle length eve- 
nine gown designed by Jo Copeland of 
Pattullo Modes. 

In another window the fabric, an “Enka” 
rayon print, was designed by Lina Haupt- 
n from a band of printed ornaments on 
1 colossal Greek vase—eighth century B. C. 
The dress is a midsummer afternoon frock 
using this material. It was designed by 
Miss Brownie for Fox-Brownie. 

No. 3 showed another rayon print, de- 


mal 


In Display 


signed by Omarkiam in collaboration with 


Henry de Reiss. The motif was taken from 
the shroud ot an Egyptian mummy of the 
second century A. D. The evening gown 


shown was made from this material. 

No. 4, the fabric, framed in the center of 
the exhibit, was rayon print designed by 
Simone Strassen for Onodaga Mills trom a 
Persian lacquer plate of the ninth century 
\. D. The dress was an afternoon gown, 
designed by Patricia Vilm of the Edna Vilm 
Gown Shop. 

No. 5. Here the fabric design shown was 
taken from the Flemish painting titled 
“Flowers in a Blue Vase” by William Van 
Leen (1735-1835). This is another pattern 

tit designed by Fritzi Reckendorf for the 
Enka Textile Mills. The dress is a formal 
linner-gown made of this material, designed 
by Maurice Rentner 

No. 6 showed a rayon fabric design from 
a vase of flowers in the painting “Woman 
with Chrysanthemums,” by Edgar Degas 
(1834-1917). It was designed by Spoke Cad- 
wallader. The dress was an afternoon frock 
designed by Eva Rosencrans of the N. Ros- 
eustein Gown Shop. Note: All fabrics were 
from the American Enka Corporation; they 

re designed and printed especially for 
the Diamond Jubilee and these exhibits were 
exclusive with the Dry Dock Savings Insti- 


tution. 
The Dry Dock’s board of directors and 
the vice-president-display director, believe 


it display is an enormous force that can 
and should be, widely used. They enjoy 
the privilege of reaching millions of people 
this way. (It is interesting to note that 
suusands of people have already shown 
ugh interest in their displays to come 
to the bank and ask the bank’s officers 
out them.) 
hey believe that display must necessarily 
sincere; the more natural its technique, 
more attractive. 
Mr. Dean strives to carry out this work 
ith sincerity and naturalness, convincingly 
d interestingly. We asked him for his 
rsonal thoughts on the subject, and he 
plied: 
[Continued on page 8o] 
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Los Angeles Reporting 


WAS | the 


when all through 


night betore ( hristmas, 
the house....” For 
a hundred and twenty-five years, Cle 


Moore's 


with 


poem has been a 
favorite adult child alike. And 
perhaps that’s part of the reason why Dis 
play Director Paul C. Smith's 
windows for J. W. Robinson & Co. has 
such an attraction. Smith's 
illustrations of the 


ment Christmas 


and 
series ot i 


proved to he 
windows are excellent 


various points of the poem. For example, 
windows showed a 


“Not a 


Mouse 


Robinson's large corner 


cutaway portion of the house where 


creature stirring, not even a 


Moore wrote his poem in 1822, and all the 


Was 


props used in the displays are = splendid 


reproductions of actual pieces used in Eng 


By JOHN L. COONEY 


land at that time. The papier mache manne- 
quins and the furniture are about two-thirds 
Motion given to those 
windows which required it; motion by the 
for instance, in the 
window illustrating the lines “When out on 


actual size. was 


use Of a new process, 
the lawn there arose such a clatter...” a 
translucent screen 
The “miniature 
with a little 
projected on the 


large box with a Was 


used behind the window 


sleigh and eight tiny reindeer, 


old driver” were screen 


—At the upper left, by Paul C. Smith, J. W. 

Robinson & Co. . Upper right and lower 

left, by Stanley E. Thompson, The May Com- 

pany. Lower right, Bullock's interior by 
Mrs. Laura Wallbridge— 





SO they seemed to be flving through th 


air. An interesting feature of this new pro- 
that the 
screen do not 

motion time 
illustrated by the 
written on 
structed in the 
Director Stanley E. Thompson at 


cess 15 projected on the 
follow. the pattern ot 
The lines of the 
individual window 


which 


subjects 
same 
each poem 
were 
a display card Was con 
form of an open book. 
Display 
The May Company (Downtown) did a ser- 
i windows entitled “The Christmas 
California.” In 
giant 
board 


ies of 21 
Tradition In each of the 
made of 
paper 
frame for an exact 
Cali- 
were exact 


windows, a open book con- 


struction and seamless served 


as a background and a 


scale model of one of the 21 famed 


fornia missions. These models 
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scale reproductions of the individual mis- 
sions, even to shrubbery, flowers, and trees, 
as they appeared at the height of their 
Some of the models even had mini- 
mannequins representing the Fran- 

an Fathers who built the missions. Dis- 
lay cards, in the form of open books, gave 


name of the mission, the story of its 


suunding, and its history up to the present 


LN 
The May Company’s big corner window 


which, luckily, has a 


seems that 


lls a tragic 


happy ending. It 
is broken down, and he may be quite late 


story, 
Santa’s sleigh 


But just as Santa is giving way 
should 
North Pole but a 
which Santa 
s presents, and starts out on his 
(Second illustration.) 
indow is an “authentic 

North Pole, complete with peppermint 


is year. 
chugging 
little 
loads with 
Christ- 

The 


despair, what come 


ound the “brave 
oo hoo’ hails, 


as duties. 


sticks, ice cream, sundaes, and other goodies, 


of plaster and papier mache. “The 
ive Little Choo Choo,” a miniature Santa 
laus at the throttle, chugs around a track 


hich curves through ice cream sundae tun 


reproduction” of 


OIigrPLAYTY Worcs 





nels in the background. The “North Pole” 
is painted with red and white stripes, and 
the name is spelled out with red and white 
peppermint banners. Colored 
Christmas trees, imitation 
on the floor completed the display. Large 
book form, on both 
street sides, tell the 


sticks on 


toys, and snow 
cards, in open 
Eighth 


display 

Broadway 

story. 
The May Company's fourth floor toy de- 


and 


partment completely redecorated for 
the Christmas season, with the large pillars 
painted alternately magenta and white. The 
magenta pillars were further decorated with 
colorful 
filled with candy and peppermint 
sticks. Eight decked 
green harnesses, were suspended 
leading back to a 
sleigh floor. Comfortably 
seated on the sleigh to interview all the 
[Continued on page 96] 


Was 


designs representing cornucopias 
crossed 
large white reindeer, 
in bright 
ceiling, large 


resting on the 


from the 


1 
i 


—Above and at the right, by C. W. Borum. 

Desmond's. At the lower left, by Stuart 

Raymond, The Broadway. . . . Lower right, by 
Robert Gibson, J. J. Haggarty'’s— 
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This is ; . - 
; . a series OT ¢ is . . : 
States, as used by A ooo promoting merchandise from tl J 
Sundstrom is display “dit een Herrekipering, Stockholm, wt _. 
of many Scz Me irector. Simulated action is a f + wae Gosta 
any Scandanavian displays 11s a familiar ingredient 





Display Around . . . 

































Nord, 


the Magasin du 


From 
Copenhagen, comes this cosmetic 
bar tor Flizabeth Arden products 
Constructed by the store’s display 
department, under the direction 
the unit had a small Paper ee 
tensively by Werner I. thie 


display director for Almacene 
Ley Ltda., of Bogota, Celene 
bia ; the illustration shows bile 
design for TACA, famous air- 
line of Mexico, Central and 
South America. . 


of S. Toft, 
angel seated on the 

the “A,” dispensing 
Mist” continuously. 


cross-bal ot 


“(Gardenia 


Flowet 


a display 
Paris, 
and 


appeared in 





This gay centaur 


window oO} Hermes, 
Mile Baumel 
Displays here are 
the moment, and 


exclusive shop of 


is be ith proprict Yr 
casual, 





where 
display manage! 
done on the inspiration 01 


Gallic in temperament. 








; Somey hat 
Tects used 


MaDe ae 
eMiniscent of the 


exten I , l during 
vely 5 
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Position a ee ef- 
: N é lel oa 
7: V. Mag. a aon this ia 4 ex- 
Bee Mes fe. Bento, Alf 
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Again from N. V. Mag. de Bijenkorf, 
Amsterdam—note that the children are 
seated around a table formed by the 
petals of a daisy and that each chair 
is made up of a caricature with ex- 
tended arms. 


Perhaps the most charming thing 
about this display (at extreme right) by 
E. Berger, of Gebruder Loeb, Berne, 
Switzerland, is the suspended branch 
and the row of little birds. In the 
words of the correspondent who _ sub- 
mitted the photograph: “Background 
bright blue. Branch and birds many 
pastel colors. Instead the tails of birds, 
little tufts.” 


... The World 


nited 


4 


1OSta 


lient 








Rather in the classic style is this dis- 
play with its swagged background and 
the ostrich plumes at the top of the two 
angles. It is from the Magasin du 
Louvre, Paris. 





Interesting in its use of suspended 
jockey costume, cap, blanket and hood 
is this display by Mlle Baumel, Her- 
mes, Paris, to help inaugurate the rac- 
ing season at Auteil. Display windows 
in Paris are unlighted, as an aftermath 
of the war. 
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by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: Our thoughts turn to spring and 
early spring signs are noted in this display of 
women's accessories. The display is divided into 
three units, each a part of the other. 


Properties: Properties in this display are simple 
and easily installed. A sloping grass-matted plat- 
form serves to display assorted accessories and a 
forsythia bush in full bloom is shown at the upper 
slope of platform. A youthful mannequin is seated 
on the swing suspended over part of the platform. 
Copy card is flanked against platform. Caption 
reads, ‘Swing into Spring. 


Arrangement: This imaginative display is a pro 
motion of spring hats. It consists of a single unit 
with accompanying mannequin. 


Properties: An exotic looking plant in exaggerated 

size dramatically spreads itself across the entire 

window. Fantastic leaves shoot out between hats 
that are a bit startling in color and design. Man 

nequin is posed in the fork of the plant and copy 
ard is displayed at the left. 
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Arrangement: With St. Valentine's Day coming 
up this promotion of blouses wil make an appeal- 
ing display. The merchandise is shown in circle 
formation, making the arrangement a very pleas- 
ing one. 


Properties: Forms are used to hold the blouses in 
shape and these are suspended by fine wire to 
make them appear in flight. Paper wings and a 
small red heart are attached to each blouse. Large 
copy card has caption reading, ‘'Hearts and 
Blouses.’ 
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. {COMING UP 


Arrangement: Three units are noted in this men’s 
wear window. Arrangement reads from left to 
right. 





Properties: Suit coat and top coat are displayed 
on forms to the left of window. Leafless tree 
displays a group of shirts on its branches. Other 
accessories are shown on small risers. Copy card 
is placed at the right. 








Arrangement: First signs of spring are noted in 
this men's window, a promotion of shirts and ties. 
The arrangement consists of several elements form- 
ing a single unit. 


Properties: Cloud formations are created of spun 
glass and suspended in mid-air. On each cloud is 
displayed either a shirt or a group of ties. Two 
shirt forms are also displayed. A young budding 
tree is shown at the right and a large copy card 
may read ''Spring is in the Air.’ 





Arrangement: This display of men's hats is divided 
into three definite units. Formal balance is noted 
in the arrangement. 


Properties: A gigantic tree trunk made of papier 
mache stands in the center of the window and ex- 
tends its branches to support two shadow-boxes in 
which hats and ties are shown. Large copy card 
is flanked against tree. 











The author, who is especially fond of 
getting out of the beaten path from 
time to time, believes there are occa- 
sions when a display effect will be 
greatly enhanced by a minimum of 
properties—or even no properties at all. 
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By SOL KAMENSKY 
J. A. Kirven Company, Columbus, Ga. 


the risk of sounding somewhat like 

an S. J. Perleman parody of the 

solitious admonitions of Vogue with 
its “Why don’t you pin diamond roses in 
your hair?”, may I say “Why don’t you 
take it easy?”—in display I mean. Don't 
you think it’s much more of a challenge to 
your ingenuity to rely on a minimum of 
display props—in some instances, actually 
nothing at all? Don’t you think it'd be 
exciting not to preface an installation with 
the cliché, “Well, what do we have that'll 
go with this stuff?” and then make a bee 
line to vour stock room to wrestle with in- 
numerable accumulations and drag down a 
relic of bygone days? Always of course we 
say “If we change this and make it gun 
metal and use something else, itll go very 
nicely with those things the dress _ buyer 
persists in showing.” 

Let’s forget all that. Let's forget every- 
thing in the stockrooms, everything we've 
acquired and have stuffed squirrel-like in 
our consistently over-upholstered garrets. 

We tried it—and to show our complete 
abandon, which was almost reckless, we 
didn’t use any props at all in several win- 
dows recently. That is, nothing at all if you 
exclude the absolute necessities and paint 

Here’s the story. Our windows were 
scheduled to be repainted for Christmas with- 
in one weék—so we had a free hand as far 
as painting anything we liked on the back- 
walls, anything specific and limited. It was 
an opportunity that we have very rarely. 
We met it by painting our sets on the actual 
walls, which is a radical departure for us 
even though we have painted pink and white 
clouds on gray backgrounds before. But 
this was a much more ambitious undertak- 
ing. 

In two windows we did Fugene Bermanish 
sort of things — all in grays, gunmetals 
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whites, Empire greens and golds on grayed- 
green walls—perspective things to accentu- 
ate our promotional handle—the handle of 
dramatizing the new way fur is handled this 
year. It came naturally, for the windows 
were called “A New Perspective.” Even the 
floor design receded. In one, the manne- 
quins stood in gold dust lightened with vari- 
sized sequins in gold, green, and claret. In 
the other, we used white ice cream salt with 
lines converging into the focal point. Our 
coloring was rather sophisticated: In one, 
apricot brandy, , green, champagne, and 
black; in the other, sauterne, green, and 
black with the dull gleam of gold. In the 
lingerie window we took our cue from 
Charles of the Ritz “Moss Rose” and painted 
a tremendous rose on the wall—all very 
loose in wonderful greens, rose, and gray 

d gunmetal wash. Hanging white satin 
ibbons caught with full brown velvet roses 
and “Moss Rose” colognes completed this 
window. Easy, wasn’t it? 

\nd again in the vein of Vogue, “Why 
don't you be nonchalant and relaxed about 
Christmas ?”; it seems that Christmas brings 
out an indiscriminate wallowing in spun 
glass (I think spun glass is all very well 
and good when it’s an integral part of a win- 
dow, but certainly not the solution to every 
problem). Along with the many cloud 
effects there are extremes of tawdry tinsel, 

superfluity of baubles, satin, ad infinitum. 
Why? Why lose all restraint, all taste be- 
cause it’s Christmas? Christmas could be 
(Christmas without all this gingerbread and 
| believe that two of these windows even 

ough restrained and light are Christmas 
spirit, Christmas in feeling. 

In the first place, we used the idea of 
tarry night in our presentations of fabulous 

inestone jewelry, satin lingerie, sequined 

cots, misty bouffant formals and perfume. 

e wanted something night-like, starry, 

egant and unearthly, vet still Christmas. 

o accentuate these angles, we started with 

lver star-like comets invisibly suspended 
(onsistent with this lightness, snow was 

sed on the floor and growing out from 
nder the banks, manzanita trees spread 


eir bare, intricately interwoven branches. 


t the base of the trees, painted a starry 


ilver, we used silver foliage and silver tree 


ills along with fragile silver shoots. 
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—On the opposite page are three of Kamen- 
sky's displays in which the decorative treat- 
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ment went directly on the background in 
grays, gunmetals, whites, greens and gold on 
gray-green walls. . . . On this page are two 
displays which achieve a Christmas effect 
without going to extremes in the matter of 
seasonal decorations; plain white Christmas 
tree lamps buried in the snow produce the 
spots of illumination in the window at the left— 


It was all iridescent and misty, sparked 
with the magic, the glow, the feeling of 
Christmas splendor. The window with the 
formals was similar in approach with the 
addition of tiny lights burning in the snow 
In both instances the walls were painted a 
receding gray, adding space and depth. Of 
all the Christmas windows we've ever done, 
these have been our most pleasing and our 
simplest. And again, easy does it 
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Grom the Shetchhoak 





yo 


Flat cut-out tree, (or half-round pa- 
pier mache), giving impression the 
beaver has just completed his job 
and is telling his friend about his 
love. Paint the gnawed tree section 
and heart (which would normally be 
a natural color) pastel, also the 
shavings at the base of tree are 





pastel. Men's toiletries are placed 
in shavings. Pussywillows attached 
to tree. 


Pastel colored background. Very 


pale painted hearts are used on 
background. 





Branch of tree projecting from val- 
ance, on which is suspended a heart 
made of flowers. There is a nest at 
the base of the heart. 


Cut-out birds holding music, others 
playing instruments. 


Floor covered with pastel colored 
satin or velvet. 


Flowers, petals and candy hearts 
around sign. Satin-covered unit on 
which is displayed perfumes and ac- 
cessories. Lingerie on wire frames 
or stuffed with tissue paper sus- 
pended by invisible wire in danc- 
ing action. 


Background pastel, with hearts 
painted on background. 








bd. 


eS ee 
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HE 
tober issue of 
the effect that 
third-dimensional 


statement in my article in the Oc- 
DISPLAY WORLD to 
“the effort to 
dioramic effect in an 


create a 
ob- 


viously limited space is, from a standpoint 


of public reaction, the most rewarding” is 
further borne out by the accompanying 
photograph of this type of window with 
which Lowenthal’s recently won first prize 


competition designed to ex 
local fall 


display 


in a city-wide 
ploit the 

This lends itself 
readily to a window floor-plan which allows 


trots event. 


type ot more 


the observer only one definite view, but can 
be adapted to other cases by considering 
the approach the traffic most generally 


takes. In other words, a window with three 
sides enclosed and one panel of glass per- 
mitting only one angle of vision of the fore 
shortening is necessary, largely, to the suc- 
cess of the illusion to be obtained. 


\ctually, 


lend 


what is being attempted is to 
depth to what would otherwise 
be a flat picture; 1f the 
dow a view from “backstage” 
the lost through 


secret of its execution. 


living 


“wings” of the win- 


allow the en 


chantment of idea 1s shar- 


ing the 


Designing any window setup employs all 


known elements and principles of picture 
composition and to use the lines of perspec 


tive to create the desired feeling one has 


only to establish a universal vanishing point 


for all observers to view from a common 


vantage point 
Thus, 1n_ the 


offing, it is necessary to 
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—Model Lyde Gooding is unable to distinguish where three dimensions become two, even at 
this close range; the picture was taken before the display was installed, for newspaper pur- 


poses. . 


. . The author holds the actual parts in proximity to the painted background to show 


method of construction and assembly— 


reating Dioramic Displays 


By CLAUDE JACKSON 


Lowenthal’s, Inc., Lexington, Ky. 


ascertain an over-all, general view desired 
as 11 in a flat picture, then look for lines of 
perspective to “pull” in order to accentuate 
depth and exaggerate distance—such as a 








fence which may run from the foreground 
into the distance over a_hill—and_ other 
properties in the setting which might be 
given a bas-relief, half-rise to be emphasized 
later with a blending of paint to extend and 
continue actual shadows onto the fake back- 
ground. 

This last result is best accomplished by 
presenting a three-quarter view of the 
main object of interest in the window so 
that physical part of it may be ma- 
terially real and cut cross-sectionally to 
allow it to “feather” into the flatness of the 
baekground proper. 

This, in turn, to be further camouflaged 
by painting both the object and the continu- 
ation of the object on the false back with 
the same paint—thereby forming an optical 
transition from the actual foreground to the 
simulated distance of the background. 

However, at this point of transition, where 


some 


the real changes to the false, there should 
be a further apparent break, by upright lines, 
of the which 
vanishing point. 

In the case of the 


lines carry the eve to the 
enclosed photograph it 
can be seen that the fence line is broken by 
a vertical line in the form of the real mile- 
post; the jowl of the horsehead is “softened” 
by using real monkey fur as mane and the 


[Continued on page 100] 


—The general view of the display shows 
graphically the basic principles described in 
the article. Note in particular the raised 
floor. Horseshoe nails hold the window card 
in place— 
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By JEAN 


I began my tour at Hermes where Mlle 
Baumel, both proprietor and decorator, met 
me. Hermes has the reputation in Paris to 
be the most fashionable place, and its clients 
are among the smartest and most select. 
The interior has not changed, and the at- 
tendants are of the same quiet politeness as 
before the war, which is quite unusual at 
present in France. The display in the win- 
dows is antique ornamental; it still counts 
for its finesse and is well liked by the Paris- 
ian public. An antique coach, a Louis XV 
chair and a real Persian carpet are con- 
tributing to bring even the most expensive 
article on the market. Entering Hermes, 
one is enveloped in an atmosphere of peace. 

Quite different is the outlook at Galeries 
Lafayette. They suffered heavily under the 
German occupation, and one may say that 
“the display brigade” resisted courageously 
the enemy. During the war they made dis- 
plays of such a kind that the German au- 
thorities came several times to make obser- 
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vation that their windows were better than 
in Germany and that they didn’t look like 
a shop in a conquered country. They were 
obliged to reduce the windows by half, yet 
obtained quite a smart fashion. Two days 
before liberation the windows of Galeries 
Lafayette were ready with tricolor and 4a la 
patria and under the eyes of the enemy they 
showed the French colors and pictures of 
De Gaulle. 

I asked Monsieur Admet how it is that 
so many people admire his windows. “It 
is very difficult to bring something new,” 
he answered, “as we lack material, and so 
we show what we have with a bigger dis- 
play. We have to fight against an empti- 
ness of windows. We started using wood 
for home-made fixtures and made quite a 
hit of it. The success was overwhelming 
and the public was attracted even more than 
before. With little and common material 
we made a whole exposition. I found only 
firewood on the market, plywood was not 


“Ville De Lumiere” Display 


Switzerland 
and found the 
dark and like 
streets, ave- 


FTER a long 
back to 
Lights” 
a deep sleep. 


sojourn in 
Paris 
rather 


I came 

| of 
buried in Those 
windows of the stores which pre- 
been so. brilliantly 
dark 


fashion. 


and 


had 


nues 
illuminated 
little to 


viously 
are more or less and there is 
be seen ot 

I had the 
levards and take pictures of the best store 


DISPLAY WORLD But I 


a few shops which showed signs 


purpose to stroll along the bou 
windows fot 
found only 
to display a nice window, 
obliged to do it with 
materials, as paper, 
paint; this last article 


of taking trouble 


and those stores are 


the most simple wood 
and, when obtainable, 
is almost impossible to be found. 
that the best 


displays are to be seen at 


and most 
Her- 


Galeries La- 


There 1s no doubt 
fashionable 
and 


mes, Louvre 


lavette 


Printemps, 











available and—well, I used firewood. It 
happens very often that there is only one 
piece of the displayed article, and the win- 
dow must be made in such a way that an- 
other item can be shown on the same back- 
ground.” 

Those difficulties are encountered by every 
shop and every displayman must count with 
them. Mlle Dubois, from Printemps, said 
that often they must arrange windows with 
articles which are not for sale. She, too, 
has a very smart and fashionable touch for 
display. Often she must change articles in 

[Continued on page 95] 


—No longer the "City of Lights,’ even Paris- 
ian displays are without illumination as an 
aftermath of the war. ... At the upper left, 
by Mlle Baumel, Hermes. Above, from 
the Magasin du Louvre. Left, rainwear 
displayed by mannequins in an elaborate bar; 
the display was used by Comptoir Commercial 
Du Cautchouc— 
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13 NORTH COLE AVENUE 





W. M. ZEPPEN - FIELD STUDIOS 


zeppen-field 
of hollywood 
especially created a complete line of 
high-styled mannequins 
new finishes 


cordially invites you to 


los angeles 


market month 
entire month of january, 1947 


HOLLYWOOD 38, CALIF. 
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-*-On and off the record 

















































—A search for cooling 
breezes during Display 
Market Week in New York 
City brought this trio to 
the top of the Empire 
State building. At the left 
is Boyd Gasque, display 
director for Mangel's 
Stores, Inc., New York; in 
the center is Mrs. Jerry 
Timm, and at the right is 
Jerry Timm, display direc- 


, ' . ‘avul— 
om ld d c da s display di ector, goes ¥ St P. 
Mi re M A ms, r t r over Mace s 


Frank 
i i ith Mr. and Mrs. 
display series wit oi 
so wie tol of the store of er — 
ag ul  aaaniian of the Murphy oo 
aul. = 
bject of two pag 

a a ae Pioneer Press not long 
gravure tt 


—Despite the 
war - like ap- 
pearance of the 
revolver wer 
ed to is 
oie. E. Ww. 
Chapman, dis- 
play director 
for Sears, Roe- 
buck & Co., 
Atlanta, was 
only out target 
shooting, which 
happens to be 
his favorite 
sport. Chap- 
man's display 
career began 
with Montgom- 
ery Ward & Co. 
in 1928— 





- i to Everett Quintrell, commander of 
eee County Post 89, American Legion, 
as he familiarizes them with Legion rules are 
Joseph Cline, center, and Edward G. Breen, mayor 
of Dayton. Quintrell, who stands at the left, is 






—Ponderin 







9 On the j a 
tests js p- 1OYS of winnj . 
display director for Elder & Johnston, of the same Falls 4 Bill Witte, antle Brothes display con- 
city— ori. wt Shortly otter be: |8C.. Sious 
ite and Save"? Iwarded first 





Promotion. 




















—A short time ago the 
Public Service of Nor- 
thern Illinois embarked 
on a program to corre- 
late the window dis- 
plays of its 5] stores 
with its newspaper ad- 
vertising. Discussing the 
plan are, left to right, 
E. R. Mitchell, display 
director; Kenneth Ww. 

Olson, designer, and 

William E. Sproat, art 
director for the utility's 

advertising agency— 
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In Every Town, Village and Hamlet... 


Display 


Rich and poor, young and old..Christmas 
windows and displays instill in them the 
holiday spirit, the joy of Noel. 

Stand in front of any Christmas window 
and watch the dancing eyes of the young- 
sters as they gaze with merriment upon 
the beautiful Christmas spectacles... made 
just for them. Happy “in hopes that St. 
Nicholas soon would be there.’’ And see 
the joy upon the faces of the parents, con- 


KORKECT-WAY, 


SEEN IN THE BEST CIRCLES 


AMERICAN FIXTURE & MFG. CO. 


B UTOR S 








Brings Christmas to Millions 


tent in knowing that their children can 
see and believe in the miracles of Christ- 
mas time. 


And for making possible this universal 
happiness, credit the display men and 
women whose never-tiring efforts each 
year recreate the spirit of “peace on earth, 
good-will to men.” For Christmas belongs 
to all the peoples. ‘And display, in its 
humble way, brings it to them. 


— - Crea 
DISPLAYS 


2300 LOCUST ST. e ST. LOUIS, MO. 


PRin Ch? &t 
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Natural Crzations 


241 EAST 36TH STREET 
NEW YORK 16, N. Y. 


We are starting this New Year with an entirely 
new line. Mr. Tom Phillips, our new sales 

manager, and his staff will contact you and 
do all in their power to serve you. 


Thanking you for your cooperation 

at Display Week and wishing you 

all a Merry Christmas and a 
Happy New Year. 
































Yealuring Spring Crise and Mens Units 
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Natural Creation’s Plant and Crew 












Photo No. |—Group of em- 
ployees with Jack Coan and 
mascot. 

Photo No. 2—Metal Shop. 


Photo No. 3—Men working in 
No. | spray room. 

Photo No. 4— Make-up De- 
partment. 


Photo No. 5—View of carpen- 
ter shop. 

Photo No. 6—Corner view of 
carpenter shop. 

Photo No. 7—Loading trailer 
trucks at plant. 








Jack Coan and his boys thank you for your patronage and want to wish all 
A MERRY XMAS AND A PROSPEROUS NEW YEAR 
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—Immediately above, by Leslie D. Stack, Wurzburg's, Grand Rapids. ... At the right, by Frank Vermilye, Maison Blanche Company, New Orleans— 


“ ,.. Can Spring Be Far Behind?” 


OR a series of “Spirit of Spring” dis- 
plays, Leslie D. Stack, Wurzburg’s, 
Grand Rapids, used the elongated grand 
piano motif pictured above, finished in dark 
White rattan flanked the 
vellow forsythia added a floral 


brown screens 
piano, and 
Dark brown cut-out music notes were 
intervals in the screens. W ood 
covered the floor in an 1 
The 


and brown. 


touch 
placed at 
chips in yellow 
merchandise was in 


regular pattern 


shades ot beige 

At the right is one of a group of 
interior displays used on the first floor at 
Maison Blanche Company, New Orleans, by 
Frank Vermilye. This particular ledge unit 
has a grass covered base and the greenery 


uppel 


was preserved small-leaf magnolia and 


azalea bushes. The lamp post is typical of 
the New French Quarter, and the 
simulated carriage is of the type 
old New Orleans 

In this. earl) at Maison 
Blanche, eight ledges on the main aisle were 
a floral outdoor setting using themes 
South. 


Orleans 
used 11 
spring group 
done in 
of the Crescent Citv and the old 
Trees, shrubbery and foliage were naturally 
preserved, and all properties and reproduc- 
tions of traditional New Orleans were pro- 
duced in the 
ledge contained a different setting in addi 
tion to a clothed in the latest 


store’s own display shop. Each 
mannequin 
spring styl 
Shadow-boxes were treated as companion 
settings to the ledges, each with a simulated 
iron cut-out arrangement reminiscent of the 


ornamental wrought iron bal 


Ni W 


moss and foliage Phe 


ubiquitous 


conies ot Orleans, plus natural-color 


elevator ledge was 


arranged as a Vieux Carre balcony scene 


with two figures costumed in old-fashioned 


attire On the four main tront ledges were 


giant white bird cages, each containing nine 
imported canaries. 

Vermilye reports that the whole treatment 
was extremely well received by residents 
and visitors alike. 

Representative of the novel and unusual 
merchandising that 
characteristic of Norton-Carraci Company, 
Houston, is the display pictured below. It 
mythology 


window has become a 


is of a series based on Greek 


and done by Curt Wright. Backgrounds and 
floor spatterdashed in 
fauns, centaurs, dryads and a figure of Bac- 
were in natural flesh tones and _ be- 
decked with flowers. The 
were spotlighted in amber against a_back- 
ground illumined with blue floodlights. The 
card copy read “The Greeks had a word for 
it,” with explanations of the different Greek 
myths and the value of brand names. 


were gray, while 


chus 


spring figures 


—By Curt Wright, Norton-Carraci Company, Houston— 
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We, at MAHARAM, wish you 


and yours every possible happi- 


ness for this traditionally joyous 





Holiday season. 


FABRI fomee- E-2eok- Wm neon) | 
NEW YORK —130 West 46th St. 
CHICAGO —6 East Lake St. 

LOS ANGELES —1!113 So. Los Angeles St. 
ST. LOUIS —927 Century Bldg. 


Jobbers in Leading Cities 









ere 


And 
There 


—The first display is by John R. Sims, Harz- 
feld's, Kansas City, one of a group using 
South Pacific island art for a theme. .. . Cen- 
ter, by Arthur Doeffinger, Jonasson's, Pitts- 
burgh . . . a winner in the Chen Yu contest. 
. . . Below, by Alton J. Bernhard, Joseph Mag- 
nin Stores, one of a series greeting the open- 
ing of the San Francisco opera season— 


CCESSORIES were the featured items 
A when John R. Sims, Harzfeld’s, Kan- 

sas City, Mo., turned to South Pacific 
native art for display inspiration, as pic- 
tured in the first illustration. A complete 
battery of windows was given over to this 
promotion, in which the backgrounds were 
of white seamless paper and natural reed 
matting covered the floor to carry out the 
primitive theme. In each window the cen- 
tral decoration was a large cutout painted in 
brilliant colors and copying authentic South 
Pacific island art; these were made from 
wallboard and ranged in size from _ near- 
totem pole dimensions to the egg-shaped 
roughly about 9 feet in 
height and approximately 4% feet in width. 


Chen Yu cosmetics were the subject of a 


head pictured here, 


recent national window display contest and 
the display pictured in the second illustration 
was one of the top prize winners, placing 
fourth in the contest and winning Savings 
Bonds amounting to $125 for its 
Arthur Doeffinger, 


Jonasson’s, 


creator, 
display director for 
Pittsburgh \n intricate fan 
made of rattan in skeletonized tashion was 


the 


principal display property used, the fan 
standing in_ bold 
brightly 


silhouette against the 
illuminated background. In most 
of the rattan circles of the fan were small 
display platforms, each holding packages of 
“Chinese Red.” The entire rattan structure 
was supported by 


to the ceiling 


invisible wires fastened 
Behind the fan stood a man 
nequin with an Oriental hair-do, clothed in 
a Chinese costume and with her evebrows 
and eyes slanted appropriately 

\lton J. Bernhard is display director for 
Joseph Magnin Stores, San Francisco, but 
in addition to his liking for display he has 


an especial fondness for good music, with 


the emphasis on opera: as a matter of fact 
he has sung in numerous operatic produc 
tions staged in San Francisco. Hence h 





7 sates, 


% Px 
Malith 


takes particular pride in the displays with 
which he greets the official opening of the 
The third il- 


cently at the store located at Stockton and 
O’Farrell streets. 


scene 


Each window depicts a 
different opera, including 
Romeo and Juliet, Madam Butterfly, Lohe: 


local opera season each year. from a 


lustration shows one of the group used re- 


By 


oe 
ire 


bw 


me 


y 


oe 
Te 


J 
re 


C7 
ie 


CJ 
ie 


C7 
Te 


‘, 


y 


W | 








DECEMBER, 1946 DISPLAY WORLD 67 


os J 


Greetings... 
and thank you 


It is with deep appreciation for your loyal patron- 
age that we wish you the best of all possible 
Christmases . . . and may the New Year be all that 


you desire in every way. 


OLTMANNS 


1405 DOUGLAS ST. OMAHA 2, NEB. 


ANAL ANAL INA! BNL NAL BNA PI BN PI 


14,000 


COPIES 
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iG 











This issue of DISPLAY WORLD 
attains a new circulation high of 14,000 
copies, a gain of 4,000 since the first 
of the year. Subscriptions are being 
accepted for immediate entry, for the 
present at least, although the paper 
shortage may make a resumption of a 
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subscription waiting list necessary soon. 
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filled in with sequins. 


in each display an effect of depth, 1S painted directly on 
glass in white and sprayed in 


painted in pastels and 


paste | colors. 
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—This display at the left is from N. V. Mag, 
de Bijenkorf, Amsterdam, Holland; it is based 
on the European custom of leaving shoes out. 
side one's hotel room at night. . . . Center, by 
Fred B. Asmussen, the Meyer Emporium, Ltd., 
Melbourne, Australia. . . . Below, by Merlin D. 
Luick, Schwab's, Hollywood, to promote 
custom-made suits— 





by Brian Connelly, under Bernhard’s di- 
rection. 

In practically all European countries the 
hotel guest, before retiring for the night, 
places his shoes just outside the door so 
they can be picked up by the “boots” and 
polished during the night. The custom is 
unknown in America, and thus the display 
pictured at the top of this page would have 
no significance for American shoppers. But 
in Holland, where it was used, the display 
made sense to pedestrians and proved to be 
an interesting way of presenting shoes in a 
familiar setting. The window is the work of 
the display director for N. V. Mag. de Bijen- 
korf, Amsterdam, and illustrates the way in 
which display in the Netherlands is recover- 
ing rapidly from its numerous handicaps im- 
posed by war. Still other displays from the 
Bijenkorf establishment are shown elsewhere 
in this issue. 

A visitor to this country a few months 
ago was Fred B. Asmussen, display director 
for the Mver Emporium, Ltd., of Melbourne, 
which ranks among the largest retail firms 
in Australia. Asmussen arrived here in time 
to attend the New York Display Market 
Week in June, and then spent considerable 
time in visiting some of the largest and finest 
American stores, with a view to taking back 
with him some new ideas for the Melbourne 
store, which is being remodeled and enlarged 
along the most modern lines. A typical dis- 
play trom the Australian company is seen if 
the second illustration. The background ap- 
pears to be curved, picking up the line of 
the circular dais, and has Victorian wall- 
paper and furnishings painted on it. The 
gaslight fixture is authentic. 

Because of the shortage in men’s ready-to- 
wear suits, many men’s wear stores having 
a custom tailoring department find that the 
latter can be made into a main selling divi- 
sion. No exception is Schwab's, in Holly- 
wood, where Merlin D. Luick is display man- 
ager, and from which store comes the final 
display on this page. The usual bolts of 
cloth found in tailoring windows are ap- 
parent, but handled interestingly, so that 
they literally become display props. The 
only other properties used are small figures 
of tailors, measuring and stitching away, @ 
gnarled grape trunk and a few grapevines. 
Wood chips form a small crescent for the 
grape trunk to rest on. 
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GENUINE StRUCTURAL BENDS ORIGINAL 


OF TEMPERED MASONITE 


For Modern Remodeling aud New Courstruction 







Available Send for 
atl Catalogue 

a Blueprinting 
Seventeen 


Basic Designs 
Available 


DESIGN 
1-24 ~ 








Modern rug section created with Structural Bends by Orchard and 
Wilhelm Company, Omaha, Nebraska. H. Abrams, Display Manager. 








Made of strong, tempered Masonite Presdwood, Structural Bends are a practical, inexpensive mate 
rial for creating outstanding treatments for smart, modern window backgrounds, interior and 











remodeling construction. They are flexible ... easy to cut... construct ... finish and install 

. . « Quickly interchangeable to meet daily or seasonal requirements. Seventeen basic shapes, 

A POPULAR DESIGN available in 8 foot and 12 foot lengths se Any height ... any shape... any size area 

WITH HUNDREDS OF can economically be treated. They are designed to meet the requirements of modern construction 

PRACTICAL USES. for store interior, backgrounds, equipment and display, new construction, remodeling. Time tested 

s long .. . 21” wide .. . durable ... modern... extremely practical ... affording almost unlimited opportunities 

ONLY $2.90 for creating outstanding effects . . . at low cost. They are in stock, available for immediate 
shipment. Plan vour needs ... Place vour order now! DESIGNS AVAILABLE 


DISTRIBUTED EXCLUSIVELY BY 


W. L. Stensgaard and Associates, Inc., 346 N. Justine St., Chicago 7, Ill. 

















You are Cordially Invited 


to visit our Studios at your convenience and view 
our new line of Animateo Easter ATTRACTIONS. 
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MESSMORE & pamon, INC. 


400 West 27th Street, New York 1, N.Y. 



























By CLARA BALDWIN 








shoes at the salon 
Michigan 
Meyers 1s 
shells 


autumn 


window display of 
ot W oloc k X 
where Norman 


Bauer on 
avenue, 
manager, used papier mache 
fixtures. A garland of 
chrysanthemums 


display 
for display 


leaves and circled the 


background and a single spray lay on th 
floor slightly back of the largest shell \n 
other sprig of the flowers and leaves lay on 


Flat plaques 
with the 


a step inside the largest shell 


of similar material and_ finished 


same crushed effect edging each displayed a 
Other 


single pair of shoes. accessory items, 


ae 


mo 
: 


made 


i ak * 


S 





such as fine leather handbags and an um- 
brella added extra finishing touches to the 
window design. 

Just off State street, on the Madison street 
side of Pirie Scott & Co., i, W. 
Campbell used = an sleigh against 
snow-covered evergreens as a background 
apparel. Sparkling 
snowflakes, mounted on the wall behind the 
evergreens, glitter, along with the 
sequins on the sleigh canopy, the Christmas 


Carson 
ornate 
lounging 


fc rr gorgeous 


added 





balls tied to the sleigh and the 
metallic embroidery and ‘sequins on_ the 
apparel worn by the two mannequins. The 
legend here said, “Negligee beauty—a gift 
in the wonderful-to-own class.” 
Up in Evanston at Edgar A. 
Marjorie Smith turned to Christmas for in- 
spiration, also. She used frames made of 
papier mache fashioned to resemble tree 
trunks and painted with silver metallic paint 
against backgrounds of red and green satin 


runners, 


Steve ns, 





particularly effective 
illustrated the back- 
Above the frame and to 
the sides is tufted green satin. The back- 
within the framing is of a lighter 
shade of green which blends off into white 
at the bottom. The floor is covered with 
white to resemble snow. A cluster of golden 
The manne- 
quin is wearing a quilted robe with a white 
background and a pattern in red, green, and 


pair of 
windows. In the one 


to set-up a 
ground was green. 


ground 


hued lights centers the frame. 


blue. The large gift box in the back of the 
display grouping is covered with silver 
paper. The bed jackets and other pieces ot 


lingerie in the window. are of the delicate 
pastel shades. 

At the end of the Loop, Ray 
Bianchi, display director for the Goldblatt 
Brothers stores, turned his State street win- 
dows into Christmas-at-home scenes again. 
were beautiful, informal windows that 
portrayed typical scenes of American Christ- 
mas tradition, the sort of Christmas the GI 
dreamed of coming back to. There was the 
entrance hall with father coming in ladened 


south 


These 


—Upper left, by Norman Meyers, Wolock & 
Bauer. . . . Center, by J. W. Campbell, Car- 
son Pirie Scott & Co. Left, by Marjorie 
Smith, Edgar A. Stevens, Evanston— 
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Genuine, Fine Woodgrain Patterns in Sheets satin beni ging i al 


Size 34”x 48”... only $1.35 each! 


eat ag ag ny tig ay Os Apply WLS wood geained Structural Papers over 
Chicago, Illinois. James Murray, Display Manager. any flat or curved surfaces. Renew the beauty of old 
? fixtures, wall surfaces, windows, columns, clevators, 
showrooms, partitions, buses, pedestals, exhibits 
«+. yes... most everywhere. Adheres smoothly to 
surfaces, gives appearance of genuine, fine grained 
wood finishes. Is sun fast and waterproof, will clean 
with soap and water. Cellulose surface gives luster 
of genuine wood finish, protects surface against 
soiling and scuffing. 


Choice of following 
woodgrain patterns 


SP-100 Burl Walnut SP-105 American Walnut, Natural 
SP-102 American Walnut, French Brown 
Brown SP-107 Quartered Walnut, Light 


SP-103 — Walnut, Hollywood <5 199 prima Vera 

SP-104 Quartered Walnut, Dark SP-110 Striped Mahogany 
Send for FREE catalog with 
actual swatches of each pattern. 


W. L. STENSGAARD AND ASSOCIATES, INC. 
346 N. JUSTINE STREET - CHICAGO 7, ILLINOIS 
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—At the left, by Ray Bianchi, Goldblatt 
Brothers. . . . Center, by J. W. Campbell, 
. . . Below, by Reed Schlademan— 


with elegant Christmas parcels, and _ there 
were gifts galore piled at the base of the 
stairs. The Christmas tree stands at the 
opposite side and mother and daughter look 
over the stair-rail at the parcels. A card jn 
the corner of the window lists the gift items 
displayed in the window. The other win- 
dows of the group, which was_ entitled 
“Glory Be, It’s Christmas Morn,” picked up 
other scenes from the family Christmas 
Antique furnishings made a background for 
the Tom and Jerry bowl set with the cups 
waiting, and a footed tray was heaped with 
popcorn. Another window of the group 
shows the nursery with baby’s first Christ- 
mas. A dainty net-draped bassinet shares 
the stage with baby’s Christmas tree which 
is trimmed in pale blue bows for back- 
ground, while mother, father, and the baby 
are surrounded with gifts for baby. Here 
again, as is the case in all of these win- 
dows, is a listing of the various items dis- 
played along with the price and store loca- 
tion of each article. 

Over at Carson Pirie Scott & Co., J. W. 
Campbell set up two groups of windows that 
seemed like fairyland come to life. In the 
block on the State street side of the store, 
Campbell used two different design units, 
alternating in every other window. Not 
shown here from that grouping is one of 
three balloons in ascension, while a fourth 
balloon to which is attached a swan boat 
has landed on a snow mound. A fairy 
princess with gossamer wings and wearing 
a feathered headdress stands in the swan 
boat holding a bed jacket of the softest 
down. Each of the balloon’ baskets 1s 
ladened with parcels wrapped as Christmas 
gifts. Beautiful pieces of lingerie are 
arranged on the snow-covered floor, while 
two others hang, one at either side, on the 
frosty bushes. 

This entire group of windows is set-up in 
delicate lingerie items, but the packaging 
and the decorations on the balloons add the 
sparkle of Christmas to the completed pic- 
ture. The parchment card fastened to the 
balloon bore the legend, “A Gift to be Truly 
Appreciated.” 

A completely different sort of Christmas 
window was arranged about the proverbial 
Christmas tie—this time imported ties dis- 
played against an antique background and 
atmosphere. The wood paneled room set- 
ting was furnished with antiques, and mi- 
lady sat in an antique chair to make her 
selection of those imported ties which were 
draped over the table, the cupboard, the 
reading stand, the chair back. This is an- 
other one of Campbell’s creations for 
Carson’s. . 

Reed Schlademan at The Fair staged a 
preview of the Christmas season with a 
window promoting a sale of pearls in the 
jewelry section of that store. This was a 
most unusual window, done in tones of 
grays, blacks, and gun metal to highlight 
the pearls themselves. Five busts of papier 
mache were dyed with synchromatic color 
to give the figures an antiqued effect. Over 
that. tiny crystal beads were sprinkled, 
which gave the figures a frosted look with- 

[Continued on page 11T] 
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Note the unusual and interesting use of the center sheet 






with folded in corners. Standing background sheets are 
























white mirror ... flat sheets are blue mirror. 









of a STAR SALESMAN 


Then watch store traffic move to that display. 
Shining Flexglass rectangles are mounted on 
flexible fabric backing. Use them in an endless 
variety of attractive settings and you'll have 
aggressive, inexpensive salesmen working for 





Put the scintillant charm of Flexglass to work 
for you. 











Those sparkling segments of real glass form a 
display background that never stops selling. 


























Customers notice a Flexglass setting immedi- you constantly. 
ately. They come to look ... stay to buy. 
Try it yourself. Write today for full information and samples. 





The Glass That Bends 


Flexwood and Flexglass are manufactured and mar 


FLEXGLASS—TheGlass that Bends, Choose one ot _your more expensive items. keted jointly by United States Plywood Corporation 
Genuine glass rectangles mounted Dress it up with a Flexglass background. and The Mengel Company. 

on flexible fabric backing. Readily 

cemented to flat or curved surfaces. UN T ST S Y 00 COR ORATION 

Mirrors, dewdrops and opals .. . in I ED ATE PL W D P 

ane eects See 55 West 44th St., Dept. F New York 18, N. Y. 














AVAILABLE FOR IMMEDIATE DELIVERY! 


PLASTIC 


Women’s Hangers 











NO. L B . . Super-heavy, patented 
“Duble-Vue” construction. This hanger 
is the result of careful research and 
engineering in our endeavor to create 








the finest plastic hanger on the market. NO.-L M C.. Same hanger as No. L B 
All colors transparent. Available in , ; 
with nickel plated adjustable metal 


Ruby Red, Amber, Blue and Crystal 
Clear. Hook is recessed and free-turn- 
ing. Hangers are 17” long. 


clips. Hooks are free -riding on all 


rust-proof wire. 


Write or Phone For Prices — Please State Quantities 


BARNEY STEMPLER & SONS, INC. 


28 NORFOLK STREET + ORchard 4-1I780 «+ NEW YORK 2, N. Y. 
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On 


just 
two 


The Designer's Page 


By A. EUGENE CLAUSSEN, Art Director, 
Flannery & Associates, Pittsburgh able 





cous 
m d 


fore 


“Horoscope of Gift Suggestions." What woman even in a modern 
age of new atomic discoveries will not cast a second look at the old- 
fashioned horoscope of years past? Combining both the decorative 
beauty of the ancient with the startling appeal of the unfolding 
Atomic Age, here is presented a merchandising idea flexible enough 


for an entire window display or an interior spot. 


The horoscope idea can be carried out with cut sections of wallboard, 
held to the floor and wall with angle irons. The horoscope characters 
are easily found in any drug store almanac, and, depending upon 
existing shop conditions, can either be photostatic enlargements or 


hand-painted. 


In keeping with the contemporary awareness of our Atomic Age are 
the colorful balls strung out on black piano wire or cord, offering ai 
the same time an excellent display surface. The walls are covered 
with black, seamless paper, giving the light and dark grays of th> 


horoscope a chance to play against the round spots of floating color. 





The smaller sketch offers one possible solution for construction. 


| 944 
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Shipman Granted Patents 


On Mirror Devices 

Frederic Shipman, New York City, has 
just been granted United States patents for 
two new mirror window devices that he 
considers of such importance that he has 
made patent applications for them in many 
foreign countries. One device is the “move- 
able apex,” an improvement on the V-Mirror 





— Frederic Shipman — 


window for which Shipman has been selling 
exclusive franchises in the United States 
and Canada for the past three years. The 
other device 1s an ingenious arrangement of 
mirrors which apparently causes the floor of 
the window to tilt at such an angle that 
the merchandise becomes visible to spec- 
tators from passing vehicles or trom the far 
side of the street. 

Patent applications for these two new 
mirror devices have been made for England, 


France, Australia, South Africa, Canada, 
Mexico, Brazil, Argentina, and four other 
South American countries. Shipman was 


motivated in securing international protec- 
tion for his inventions largely on account 

the many inquiries he has received from 
foreign countries in reply to his advertise 
ents in DISPLAY WORLD. 


California Club 


Hears McKanna 

“California promotions are hitting new 
ighs throughout the country,” Edmund 
\icKanna, executive director of the Cali- 
rmia Apparel Creators, told members of 

Southern California Display Directors 
ind Manufacturers Club at their monthly 
inner meeting held in Los Angeles, No- 

ember 21. 

He stated that the promotion of Calitornia 
pparel was showing the most effective re- 
ults when tied in with a California back- 
round or setting. 

Glenn Baugh, president of the club, pre- 
ided. Aubrey L. Maley, Broadway-Holly- 
ood, spoke for the nominating committee, 
hile Harry A. Silvers, Grant & Silvers, 
iscussed the forthcoming January Display 
Market Month in Los Angeles. 

Members of the club will put in special 
iN-California window displays during Janu- 
on ¥. 

John E. Cooke, Coulter's, was chairman 
ir the meeting. A Christmas party and 
lance is scheduled for December. 
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We invite you to visit 
our show-room during 


Los Angeles 
Display 
Market 
Month 


in January 


Where Modern Ideas 


and Ingenuity 
are Combined 


Complete line of 
MANAQUINS 


for 
Ladies 
Children 
and Men 


Custom - Built 
WINDOW 
Mennadan CQuaied te DISPLAYS 


Leno Lenna 


P.L. De Luca Co. 


(Successors to Hollywood Fashion Figures) 


1156 S. Main Street 
Los Angeles 15, California 


















DISPLAY 
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Title Registered U. S. Patent Office | 
Combined with 
MERCHANTS RECORD. & SHOW WINDOW 
Issued on the Fifteenth of Every Month by 











THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 





H. C. MENEFEE, President, 
NATHAN SILVERBLATT, ‘Manager, 
R. C. KASH, Editor. 





OUR PLATFORM 
1. The Promotion of Display. 


2. More Display Cooperation by Manufac- 
turer and Merchant. 


3. Advancement of the Display Bictinees: 


4, Practical Service to the Display Profession 
and industry. 


5. Greater Appreciation of Brvter’ s Power in 
‘Merchandising. 


. Absolute lidepandenee’ of Our Editorial 
Columns. 


~~ 
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Preliminary Research 
Is Completed 

Without any fanfare, a preliminary step in 
display research was completed by the Point 
of Purchase Advertising Institute not long 
ago and many in display are inclined to 
evaluate this first project as among the most 
important steps made by display during the 
year now ending 

The research just concluded is not particu- 
larly important from the standpoint of ex- 
tent, for it included Trenton, N. J., 
and was conducted on a small scale. Final 
figures have not been released as yet. But 
it is the fact that this first survey was at- 
tempted only to ascertain the best method of 
conducting a 
next year that makes it noteworthy. 


only 


full-dress research program 
Pomt of Pur- 
Institute has behind it 
prominent national ad- 
country. While it is true 
that they are primarily interested in getting 
display facts and figures from the viewpoint 
of national advertising the circulation or 
sales impulses obtained by the familiar dis- 
plays for toiletries, cigarettes, and 
similar merchandise the statistics which 
will be unearthed by the large-scale program 


Few people realize that the 
Advertising 
some of the 


chase 
most 
vertisers in the 


for rds, 


next year will be of immense value to dis- 
play in every form. 
With this in mind, it is especially inter- 


esting to read the case 
port of the Trenton 
detail: 

Place: Trenton, New 
124,697 (1940 census). 

Time: October 14 to 
clusive. 

Displays tested: 


history progress re- 


survey. It follows in 


Jersey. Population: 


November 6. 1n- 
(1) Chase & Sanborn cof- 


sparkling water; (3) 
Feen-A- Mint. 


fee; (2) Canada Dry 
Anacin; (4) 


DISPLAY WORLD 


Two hundred interviews 
previous to installation of displays. 
Four hundred interviews 
stallation of displays. 
Twenty-five 
each of the 


Scope of Study: 
following in- 


window displays installed on 
four products. 


Coordination and Supervision: (a) All 
windows were installed by the New Jersey 
Display Service, 969 McCarter highway, 


Newark, N, J.; an affiliate of Window Ad 


vertising, Inc., New York. (b) Entire field 
operation was conducted by Fact Finders 
\ssociates, Inc. (c) The study was con- 


ducted under the direct supervision of John 
I. Kurie, advertising and market research 
director of M. & M. Ltd., and co-chairman 
of the Point of Purchase Advertising Insti- 
tute’s research committee. (d) Results of 
the study were tabulated by the P.O.P.A.I. 
under the direction of John F. Kurie. 
TIMING. Previous to the installation of 
the displays, 200 interviews were conducted 
throughout the city during the week of 
October 14. The purpose was to determine 
the amount of error which could reasonably 
be expected in the interviews made after the 
test windows were installed. 
recognized research procedure 
“Confusion Control.” 
(This “Confusion 
of determining the 


This is. a 
known as 


Control” is a method 
true percentage of in- 
creased recognition obtained by the window 
displays used in a test. Prior to the in- 
stallation of the test windows a pre-deter- 
mined number of interviews are made. Color 
photographs of the test windows (not yet in- 
stalled) are shown to those interviewed. The 
question is asked, “Have you seen this win- 
dow display?” The percentage of those re- 
plying “Yes,” is “Pre” in the 
example below. 

(After the test have 
stalled, a larger 
views is completed. The 


shown as 


been in- 
set of inter- 
question is 


windows 
second and 
same 


asked. The percentage of those replying 
“Yes,” is shown as “Post” in the example 
below. 

(The figure 100, appearing in the example, 


means 100 per cent, or all those interviewed 
after installation of test windows. 

(The Formula Used: 

POST - PRE 

percentage of 

100 - PRE increased recognition 
40% — 20% 20 

———_——_——_ — 25% 
100% — 20% 80 

(The use of “Confusion Control” in com- 
puting results 
curacy and better acceptance.) 

During the October 21, 25 dis- 
plays of each of the four test products were 
installed. This operation was completed 
October 26. 


surveys assures greater ac- 


week of 


On Thursday of the following week, Octo- 
ber 31, additional interviews were begun; 
this was the main section of the test. These 
interviews were spread throughout the city 
in the same manner as the previous 200. 
No call-backs were made, each respondent 
in the entire test being interviewed only 
once. Field work was completed Novem- 
ber 6. 

SAMPLING METHOD. The city 
of Trenton encompass 22 census 
which the number of residents is 
approximately the same. Interviews were 
apportioned equally among all the tracts to 


limits 
tracts in 
each of 
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insure full coverage of the city. Four male 
interviewers were employed with one acting 


as supervisor. The “Respondent Rotator” 
method was used to insure the intervicwing 
of a_ representative cross-section of th 


population. This, again, is a widely used 
and accepted research technique. 

WINDOW INSTALLATION. AIl installa- 
tions of window displays were made by the 
Trenton affiliate of Window Advertising, 
Inc., a national installation service organiza- 
tion. This firm maintains maps of Trenton, 
as well as of other cities, which show the 
most effective installation locations of dis- 
plays for securing market coverage as out- 
lined in the Window Display Circulation 
and Market Coverage Study completed in 
1937. 

RESULTS AND CONCLUSIONS. Prior 
to this study, no one in the research field 
was able to say with any authority what 
testing techniques and methods should be 
employed in a national advertiser window 
display readership survey. This study was 
designed for the sole purpose of determining 
such procedures, and has accomplished its 
purpose. 

Listed below are a number of operating 
procedures which should be followed in fu- 


ture surveys, as well as several pertinent 
questions which must be © satisfactorily 
answered before additional tests are under- 
taken. 


The Confusion Control formula is gen- 
erally accepted as being a fair means of 
measuring and evaluating readership. _ It 
should be included as part of any window- 
display recognition survey. 

The use of the 
formula 


Confusion Control 
results in an answer showing in- 
crease in recognition over former-recogni- 
tion rather than total present recognition. 
This being the case, in future surveys dis- 
tinctive, eye-catching, poster-type displays 
must be selected rather than those which 
merely maintain former readership. 

The interval between installation of the 
last window and the first interview of the 
post-display period, should be at least two 
weeks. Future tests conducted by P.O.P.A.L 
might well be designed to provide reader- 
ship percentages at the end of two-, three-, 
and four-week periods, in order to provide 
results which could be compared to those 
of other media. 

4. Window displays which have never be- 
fore been used must be selected for reader- 
ship tests to insure greater accuracy in the 
final results. 

If feasible, actual sales checks should 
be undertaken in conjunction with the read- 
ership survey, due to the great interest 
shown for such information by all buyers of 
advertising. 

6. Other media studies, in general, 
their results on approximately one-half 
showing of the test ad, according to availa- 
ble space in the test city. This survey, how- 
ever, used a much smaller percentage of 
available space, and some question remains 
as to whether this situation would penalize 
window display results in comparison with 
those of other media. Another consideration 
is the theory of a “saturation point” in cov- 
erage, beyond which additional window in- 
stallations would be wasteful and would 
have no appreciable additional effect. A fine 


[Continued on page 88] 
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Detroit Club 
Activities 

The Detroit Display Club held its regular 
monthly meeting on November 7, reports 
Publicity Director Ralph Johnson, at the 
Detroit Edison Company’s new display shop. 
The program began with a tour of the 
quarters and an inspection of its many fea- 
At 7 o’clock a dinner was served by 
staff from the Home Service 


tures. 
the firm’s 
Division. 
The dinner was followed by an interesting 
talk entitled “A New Light on Display” by 
Lee Taylor, superintendent of lighting sales 
at Detroit Edison. Taylor’s talk was illus- 
trated with colorful display presentations. 
More than 150 members and guests of the 
Detroit Display Club attended the meeting. 
In February the club will hold its annual 
dinner in the new Rackham Memorial build- 
ing, at which time it will sponsor an ex- 
hibition of art work by club members; its 
purpose is to focus attention on, and raise 
the standards of, art in display. Entries 
will be in oil, water color, charcoal, pen and 
ink, and sculpture. This exhibition is open 
to anyone engaged in display and definitely 
is not limited to Detroit club members. 
Christmas displays in the Detroit area, 
Johnson reports, are more dramatic than 
ever, with many approaches to the spectacu- 
lar. Hudson's traditional Thanksgiving day 
parade, discontinued during the war years, 
was better and bigger than ever. According 
to newspaper estimates, more than a quarter 
of a million people witnessed the parade this 
year. The event is managed by O. A. Luke, 
Hudson’s display director. 
On Thursday afternoon, December 19, the 
Detroit club will hold its annual Christmas 
open-house party at the Hotel Statler. 





Eastern Produces 400 Types 
Of Glove Displayer 

Eastern Art Products Company, 321 East 
22nd street, New York City 10, has produced 
more than 400 different types of glove dis- 
players made of rubber, according to the 
president of the firm, Mrs. Claire De Mayo. 
The Company, occupying 10,000 square feet 
of space, is operated by Mrs. De Mayo and 
her husband, Albert. The former is an au- 
thority on personnel administration, with 
past connections with Westinghouse Elec- 
tric, General Foods, and other large firms. 
Albert De Mayo is the founder of a New 
York blue print concern and has had many 
years of sales experience in the lithograph 
reproduction field. 





Blowup Price List 
Issued By Meloy 

\ new price list covering all sizes of 
photo-blowups, and including hand-coloring 
where desired, has been issued by Meloy 
Brothers, Inc., Shelbyville, Ind. Copies are 
obtainable on request. 





Adler Hospitalized 
For Treatments 


Ralph Adler, of Jas. B. Williams, Inc., 
498 Seventh avenue, New York City, is 


undergoing treatment at the New England 
Baptist Hospital, Boston. 


a6 
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Displays for your Thomas A. Edison Cen- 
seonial window are now in production. 
They are on cardboard, in 3 colors, 
illustrating scenes of Edison's contribu- 
tions to better living. 


A two-color 10" x 16" embossed card- 
board plaque of Edison's head and 
shoulders is included with each display. 
Displays will be shipped before January 
10th, 1947. Orders are now being ac- 





cepted. Price, f.o.b. Chicago, for 3-card 
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aA? HHOUIAS A. BDISOM 
CENTENNIAL 





60" x 40" CENTENNIAL DISPLAY 





SET OF 30" x 40" CENTENNIAL DISPLAYS 


set (Catalog number HW47-1) including 
embossed plaque for each display card, 
$16.90. Additional plaques, $1.55 each. 


SEND IN YOUR ORDER TODAY 


BISHOP PUBLISHING CO. 


427 W. RANDOLPH STREET 
CHICAGO 6, ILLINOIS 
Phone STate 7560 
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AK spotlight of glamorous movieland 
is focused on the Los Angeles Display 
Market Month to be 

at the filmdom capital. 


Romantic 


held in January 


from the Spanish 
Dons to the 
splendor of today, is beckoning displaymen 
part of 
event 


California, 
atmosphe re of the carefree 
and 
to this 
tinue throughout the 

In Los 


ability ot 


women from every the country 


which will 
month. 

talent 
This has been 
a well-spring of inspiration for the display 


sutstanding 


con 
entire 
\ngeles, the 


Hollywood re sides. 


creative and 


departments of the most modern department 


and specialty stores, who set the pace in so 
effectively presenting the colorful California 


appeal 








DISPLAY WORLD 


—No publicity on California's attractions 

would be complete without the orange grove 

scene with the snow-covered mountain in the 

background — or without the bathing beauty 
on the beach at Catalina island— 


The setting of the Display Market Month 
is in the heart of the famous California 
winter playground, allowing recreation and 
relaxation to meet every taste while 
scanning the brilliant showmanship of the 
Los Angeles display industry keyed to sales- 
appeal. 

From the desert resorts to the 
snows of Sierra mountain peaks is a matter 
of minutes. Whether it’s boating, fishing, 
skiing, swimming, riding, the 
sports lover can glory in it here. And the 
finest eating and entertainment places in 
the world are at the service of the visitor. 

The Angeles display industry has 
made an all-out effort for the displaymen 
and women, buyers and merchandisers, store 
owners and who are invited to 
view this January the blueprints of the latest 
creative offerings in the inimitable Califor- 
nia style. 


sands of 


golfing, or 


Los 


Managers 


ngeles Invites You 


By FRANK ACKERMAN 
Publicity Director 


Emphasis will be laid on how California 
merchandise can be most effectively dis- 
played for dividend-paying promotions.  Ori- 


ginal ideas in California props and settings, 
mannequins and display fixtures 
hold the limelight. 

All through the 
stores in 


will also 
month the 
Angeles will 
windows, 

utilize 


department 
feature all-Cali- 
how Cali- 
atmosphere to 
dramatize California creations. 

This important January project is being 
sponsored by 24 of the leading Los Angeles 
display firms, banded together under the 


Los 
fornia demonstrating 


fornians California 


—Below is seen part of the sky-line of Los An- 
geles, and a view of famed Hollywood Bowl— 
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name of “The Los Angeles Display Market 
Committee.” 

Harry A. Silvers is in charge as chairmai 
with Weyman 
Other members of the executive committe 
are Fred Blondell, Sanford Schwarz, Fred J 
Tabery, and W. M. Zeppen-Field. Official! 
greeter is Frank Dunn. 

Individual showings will be made in th 
display 


Leo serving as secretary 


rooms of each of the participating 
firms outstanding 
and _ settings, 


fixtures in_ plastic, 


presenting the most 
displays 


mannequins and display 


California props, 
wood and metals. 

“The personnel of every store in America 
which 


sells or is interested in selling Cali- 


fornia apparel,” stressed Chairman Silvers, 
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ill find a trip to Los Angeles worth-while | 


W | Lb 
‘ : : | e 2 

from both the business and the vacation | / 

yi vpoints. / ei / , O 


“California in January will refresh the 
et es 
N 


tired executive. We have such a variety of 
“ny Ay 
Ih a 


sports and recreation that we can satisfy 
i TU 
lh 
| | | | 
1 wa 
Il Int , 















of 90° or skiing, and whether he prefers 
boating, fishing, riding, night-clubbing or 
sunny rest. 

“However, even more important is the con- 
tribution the Los Angeles display industry 
can make to more successtul Celifornié gpro- 
motions in your store. e 

“With the wealth of creative ability here, 
we hgwe woven into our displays the "very 
essence of that colorful, casual way of liv- 
ing which is typically Californian and which 
belongs’ to California’s mode of leisurely 
enjoyment. 

“Display directors can learn much here 
about how to present our merchandise to 
capture the inner meaning of the high fash- | 
ion and smart living which spell California. 

“Learn from our 24 specially prepared | 
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everyone ... whether he wants desert heat 
| antl 
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showrooms . .. abounding with ideas ... 
how to get the most out of your California | 
apparel promotions. The prop may make 


the difference between success and failure 
on your set-up of California presentations.” 

\ny additional information desired about 
the Display Market Month can be obtained 


YES, FROM BORDER TO BORDER, @® MADE ONLY OF THE BEST 


by w riting the Los Angeles Display Market | AND COAST TO COAST REYTRIM MATERIALS OBTAINABLE. 
Committee, 1150 South Los Angeles street, | IS THE “TOP” CORRUGATED DIS- @A WIDE RANGE OF DEEP 
Los Angeles. | PLAY MATERIAL OF LEADING TONED COLORS, ALWAYS CLEAR 
sensing DISPLAYMEN BECAUSE OF ITS AND FREE FROM BLEMISHES. 
farket CONSISTENTLY FINE QUALITIES @®EACH ROLL CORRUGATED 
on m = — OF COLOR, BEAUTY, PERFORM- FIRMLY AND EVENLY. 
a Dis <p es of four states will be eligible | ANCE, CONVENIENCES —_ @ ALWAYS CUTS CLEANLY, LEAV- 
oh lor oie totaling $350 in a an es | ahehuashatahniay ING NO FRAYED EDGES. 
eres aeermeinte 7" the East iichienn Winter Seeats STOCKED BY MORE THAN 240 @GUIDE LINES ON THE BACK- 
Pee ouncil. Displaymen of siewue: te Michigan, | DISPLAY MATERIALS WHOLE- ING SHEET ASSURE ACCURATE 
icla Ohio, Indiana, and Illinois are eligible to | SALERS,EACH ROLL OF REYTRIM CUTTING AND MEASURING. 
n the enter. First prize will be $200, second prize | CONFIRMS A STANDARD OF EX- @®EACH ROLL CAREFULLY 
ating $100, and third prize $50. The contest closes CELLENCE THAT NEVER VARIES. PACKED. 


es eS | AT YOUR WHOLESALERS — 


Rules of the contest, announced by Bur- | 


gs | 

— rows Morley, of Saginaw, advertising chair- | 
man ot the East Michigan Winter Sports | ee BUY 

eile council, follow: 

Cah. 1. Install a winter sports window display, | 


ale using as a theme any or all of the following : | AND YOU BUY THE BEST 99 


skiing, ski-joring, snowshoeing, ice-fishing, 
lox, rabbit, or bobcat hunting, tobogganing, 


Hwure skating, speed skating, hockey, ice- | THE REYBURN MANUFACTURING CO,, INC. 
ating, skate salling or winter carnivals. PHILADELPHIA 








2. Somewhere in the display use of the 

words, “Winter Fun in East Michigan.” | @ ] SHOWROOMS: NEW YORK AND CHICAGO BRANCH FACTORY: CHICAGO \ 
3. Install the display during the month of | 

January. 





+. Mail a photograph of the entry to the 
Fast Michigan Winter Sports council, Log 
Othice, Bay City, Mich., placing on the back 


' the picture the name of the displayman. | HAPPY 
Displays will be judged for selling appeal. | 
riginality, and artistic arrangement. HOLI DAY GREE INGS 


Macy's Annual Parade to all our FRIENDS 


Again Draws Crowd 
Macy’s twentieth annual Thanksgiving 
lay parade brought gaiety and colorfulness 


Manhattan when.-on November 2% | ~=TALLY-HO DISPLAY STUDIOS 


hands, five giant, helium-inflated balloons, 
nd sixteen  kaleidoscopic-colored floats 150 E. 28th STREET NEW YORK CITY 16 
irched from 77th street and Central Park 
est, down Broadway after crossing Co- Menara 
mbus Circle, to Macy’s. 





























America’s 
Best 
Sellers 


DORABLE 
DEBS 


by Durable 
V 


Write for photos 


Mfg. and Sold by 


Durable Displays Inc. 


2010 S. Halsted Street 
Chicago 8, Ill. 
V 


Also Sold and Displayed by 


Nat SIEGEL Ine, 


39 W. 37th Street 
New York, N. Y. 
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SPRING and SUMMER 
Catalogue Now Ready! 


Send for It! 


123 E. BALTIMURE AVE 
LANSDOWNE, PA. 





THIS FAMOUS BANK 
BELIEVES IN DISPLAY 


[Continued from page 45] 


“T believe that display helps increase the 
number of families using goods displayed, 
and increases the amount of goods used per 
family.” 

“What types of displays are you most 
interested in — educational, industrial de- 
velopment, news type of windows including 
events of national, civic and community im- 
portance ?” 

“We take them all as they come along. 
Many people know about the windows and 
offer material for exhibition. We pay for 
some exhibits, while others put in their dis- 
plays and make no charge as they them- 
selves benefit through advertising their par- 
ticular business. We try at all times to be 
helpful. Our object is to attract the atten- 
tion of the public through display and sell 
them the fact that we are a savings bank 


and interested in having accounts opened 
and thereby giving them the incentive to 
lay aside, at regular intervals, some of their 
earnings—in other words, to encourage the 
habit of thrift. We believe it is good for 
business, good for the public, and good for 
the bank.” 

“Have you any other ideas in mind for 
future displays ?” 

“We feel certain, although we have not 
tried them, that hobby displays would attract 
a lot of attention. 

“Recently in connection with the celebra- 
tion of the twentieth anniversary of talking 
pictures we had a display from Warner 
Brothers which showed the progress in the 
development of the first ‘talkie’ or sound 
pictures produced. 

“Because the public in general is movie- 
conscious, this display received unusual at- 
tention. I believe the public is also hobby- 
conscious, and such displays may 
attractive, too.” 


prove 





—Starring Revion's "Ultra Violet," this display by Isobel Worsley, Seidenbach's, Tulsa, had the 
background and. platform in a deep, dusty aqua shade, purple wood chips on the floor, and 


big bunches of purple and fuchsia violets dangling on black yarn strings. 


The background 


lighting was in magenta— 
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New West Coast Showroom 
Features Tested Principles 

Streamline merchandising efficiency is the 
idea behind the newest colorful West coast 
showroom recently opened by David D. 
Doniger & Son, manufacturers of Mc- 
Gregor sportswear, at 707 S. Hill street, 
Los Angeles. Reflecting the tested pre- 
blending principles for selling and promot- 
ing sportswear as formulated by the com- 
pany, the showroom was designed by Mel 
Gussow, director of McGregor’s visual mer- 
chandising division. 

In essence the West coast McGregor 
showroom typifies a compact men’s wear 
shop which is ultra modern in decor and 
working methods. As such, it serves the 
dual purpose of demonstrating new retail 
merchandising ideas for visiting store buy- 
ers in conjunction with the manufacturer’s 
wholesale operations. Constructed in a “T 
formation” shape, the attractive office con- 
sists of a main reception hall with two side- 
arm sales conference rooms which are ar- 
ranged as model men’s wear shop interiors. 

It is in the sales rooms that the pre- 
blending theory introduced by McGregor for 
building sportswear sales comes to the fore. 
Spotlighting interesting examples of visual 
merchandising, handsome mirror shelves 
provide adequate storage and attractive dis- 
play, while special slack and jacket racks 
located directly below permit coordination 
of merchandise for mixing and matching. 
This novel pre-blending arrangement of 
men’s wear has been developed by McGregor 
after thorough study of merchandising prac- 
tices to enable the sales person to increase 
his sales. It permits a more effective dis- 
play of merchandise to the customer. The 
“open selling” plan also encourages the self- 
selection of sportswear by facilitating the 
building of a complete outfit from varied 
clothing items which are united in a special 
selection by virtue of their color and styling 
theme. A similar process is followed in the 
second sales room where merchandise is 
placed on double decker racks which provide 
for attractive displays related to the casual 
sportswear. 

Proving that it can be done with mirrors, 
Gussow has made wide use of mirror panels 
and showcases to illustrate the excellent 
possibilities of this type of fixture to make 
small confined store space seem larger. The 
reflecting mirrors also serve to enhance the 
merchandise on display. 

The eye-arresting reception hall doubles 
as a focal point for exhibits of the newest 
promotional materials such as counter and 
window posters as well as photographs of 
the actual sportswear currently being shown 
by David D. Doniger & Son and _ other 
McGregor identification dealer aids. Among 
these displays at the showroom are special 
picture box frames in the traditional Mc- 
Gregor plaid which serve to spotlight the 
timely kodachromes of merchandise as fea- 

ired in national advertisements. 





Lemieux Completes 

35 Years With Store 
Thirty-five years of service with T. Eaton 
mpany, Ltd., Montreal, have been com- 

pleted by Emile Lemieux, display director 
r the store, who was recently honored by 
S associates in celebration of the event. 
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Lv-Ready’s Ufficial Displays 


screened in many colors for... 





PAPIER 
MACHE 
HEARTS 





Half round, pENN 


.++ full color 


-- 17 inches high FOR FREE CATALOG WRITE 


EV-READY ar Vdvertising "195 Canal Street New York City. 13 
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Easter and Summer Displays 


We wish to thank you for your excellent response to our 
merchandise and are now planning an extensive line of fabrics 
for Easter and Summer displays. Watch these ads for future 
announcements. 


Jobber Inquiries Invited 


Associated Fabrics Company 


1600 BROADWAY NEW TORE 19, Me. TY: 
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Sound And Motion Sell 


By R. C. KEHRT 


Jenny's, Cincinnati 


ANY displaymen frown on the use of 


motion and sound in window dis- 
grounds that they 
cheapen the effect. In many cases this is 
true, but invariably it is because the sound 
and motion are not used correctly and with 
discrimination. Without trying to set him- 
self up as the ne plus ultra on this subject, 
the writer would like to describe some of 


plays on the 


the uses of the two display aids at Jenny’s. 

This store is an exclusive specialty shop 
where the least suggestion of bad taste in 
display would be extremely detrimental. We 
use motion and sound in practically every 
display and have yet to hear unfavorable 
criticism. Perhaps one reason is that the 
motion is invariably slow in nature—as, 
for example, a dryad emerging slowly from 
the roots of an enormous oak tree, remain- 
ing stationary for half a moment or so and 
then sinking slowly back into her retreat. 


click of the wheels and the sound of the 
whistle; this died away, there was silence 
for a time, and then the recording was 
repeated. 

Kach display involving motion is a prob- 
lem in itself, and how to produce the action 
takes a great deal of figuring. For our 
sound effects we make special records, such 
as can be made in any city. 

Making these sound records is sometimes 
a fascinating job. For a display called “The 
Wedding of the Birds” we made a record- 
ing of “I Love You Truly” while a group 
When we had an 
under-sea window this summer — “The 
Under-Water Ballet’ — with real bubbles 
floating around on the surface, we made a 


of canaries were singing. 


re-recording of a suitable bit of symphonic 
music while the new record also caught the 
effect of four people blowing through straws 
into glasses of water to produce the sound 
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of bubbles. 
In a similar way, we used a display tie-in 


And when sound is used, it 1s always sub- 
































dued; it is necessary for the spectator to 
stand within a few feet of the glass before with the local Dog Show, with one of the 
the sound becomes perceptible. Again as an. mannequins carrying a dog case from which 
example, one rather bizarre display had two a wagging tail protruded. We needed _ the 


fashionably gowned mannequins standing sound of dogs and puppies barking and the 


beside a reproduction of part of a freight sound man at the recording studio volun- 





train; trom above the window came _ the teered to enlist the services of his own dog 


faint noise of a train getting in motion, the To make the dog bark continuously it was 
necessary to throw a ball about the house 
—For this footwear window, Kehrt used a all during the time the record was being 
large wine glass at the rear, filled with a 
gross of glass bubbles and supporting a half- 
figure covered with pink spun glass over which 
pink mica had been scattered. The glass was 
mechanical, rising to the height seen in the 
photograph, then very slowly disappearing be- 
hind the ramp. Pink and blue lighting pre- 
vailed— 


made. By the time it was completed the 
house was a wreck, the sound man_ had 
learned his lesson—but we had the record- 
ing. 

During the autumn we had a display in 


TRANSPARENT 
SHADES STOP 
FADING RAYS*— 
YET GIVE YOUR DISPLAYS 


COMPLETE VISIBILITY. 


which a marshy pond was shown in_ the 
window, with real water, surrounded by cat- 








Almost 500,000 In Use! 


*over 90%, by actual test! 






— Big, new book, “Sun Pro- 


FRE 


trated throughout. Generous samples of 


tection Plus Visibility.” Illus- 


Transparent Shade material included. See 
how to stop needless fading, and in- 


crease your display profits! 


WRITE TODAY FOR YOUR FREE COPY 


RANSPARENT 
SHADE COMPANY 


Department 2, 50! N. Figueroa St., 
Los Angeles 12, Calif. 
Telephone Trinity 0851 
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mils and swamp grasses; decoy ducks 
donated on the water, and suspended above 
‘he pond was an enormous mallard of 
apier mache on which sat a full-sized man- 


sound effects we made a 
a regular duck- 


n. For the 
ecord of a man blowing 
and the results were good. 
Sound and motion are two display 
should not be neglected, because they 
people and hold their attention. But 
must be used with skill and discretion. 


aids 





Corrugated Plexiglas 

ls Introduced 

Designers in decorative and 
felds are finding new applications for the 
jamiliar transparent acrylic plastic, “Plexi- 


structural 


slas,’ in the form of corrugated sheets of 
the plastic produced by a process developed 
it the Rohm & Haas Company, Philadelphia. 


In this new form, ‘Plexiglas’ combines 
il the decorative advantages of a trans- 
parent corrugated material with the flexi- 


handling found in the 
A thin sheet is 
made rigid by and can there- 
used where a much thicker sheet of 


ility and ease of 
sual Hat acrylic plastics. 
corrugating 
fore be 
the flat material would tend to sag or bend. 
Corrugation reduces the area exposed to 
iriace abrasion and effectively diffuses any 
ratches which do occur. 

be made of 


Corrugated “Plexiglas” may 
er clear or colored acrylic plastic by 
custom fabricator. The design of the 


‘rugation, depth, frequency, and shape may 
varied to suit the individual requirements. 
irugations are made by forming the 
fat sheet between matched horizontal forms 
hydraulic 
consist of wooden 


ssed together with air or 
The forms may 
irs sanded smooth and attached to heavy 
iss-braced plywood platens, the shape and 


of the bars, of course, determining 


esses. 


position 
shape and design of the finished corru- 
gation. The depth of corrugation may be 


regulated by varying the extent to which 

two forms mesh, allowance being made 
ior the thickness of the sheet. Because of 

simplicity of these molds, the production 
1 special corrugated designs to fit indi- 
vidual requirements of a given application 
For mass production 


mark-off 
mold 


practical. 
and to 
trom the wooden bars, the 

be made of polished metal. 


is entirely 
reduce 
forming 


however, 


purpose, 


The actual 
placing a sheet heated to 250°F. 
bottom mold and against guide pins which 
placed to insure proper alignment. The 
mold is then lowered at a pressure of 
approximately four pounds per square inch 
forcing the material between 
The pr¢cs- 


forming is accomplished by 


across the 


‘Plexiglas,” 
wooden uprights of the mold. 
required varies according to the height 
frequency of the corrugation and the 
material. After forming, 
cool in the mold 


kness of the 
sheet is allowed to 


ire removal. 
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Send for Free Booklet “Taffel Tales” 


TAFFEL BROS. /nc. 


95 MADISON AVENUE + NEW YORK 


>>> <<< <<<<<<<<<~<<<<< 
VISIT OUR NEW YORK SHOWROOMS FOR NEW IDEAS 
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PROGRESSIVE 


i) 


MERCHANDISE 
PRESENTATION 











Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 














FOR 
DISPLAYS 


A specially built motor 
for slow motion plat- 
forms, window  dis- 
play units, ete., for 
advertising application. 
. « « Mfg. by Electric 
Specialty Co... . fully 
guaranteed. 


Write, wire or phone. 


Geujamin's for Motors 


130 CLINTON STREET 
BROOKLYN 72, NEW YORK 


| SD REE LOMER LE A ABE Bi 
REVERSIBLE TYPE 


GEARED MOTORS 


@ Bronze Housing 

@ Right Angle Shaft 
Any position 

@ Working 23 r.p.m. 

e 1/40 H. P. 

e110 V., A/C, D/C 


Lots of 30.......$15.00 each 
Single Units......$17.50 each 
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Construction Details Listed Park 
For ''Christmas Crossroads" At | 
Macy’s, Gimbel’s, and Saks-34th Street. \] 
New York City, combined their exterior iy 
Christmas decorations this year in a ad 
“Christmas Crossroads” in Herald and Com 
Greeley Squares. eat 
Eighteen 50-foot candy canes were swung sty 
into place by riggers on the facades of the 
buildings, and four 36-foot canes were the 
| erected in the two squares. Swinging be- P: 
| tween the six canes on each building front > 
| and around each square were enormous gar- . . 
| lands made of five tons of holly flown in c P 
from Seattle. More than 3,100 spun alumi- disp 
| num Christmas tree balls, each 6 inches in slay 
| diameter, add the final touch to this Christ- 
| mas setting. Yor 
| The idea for “Christmas Crossroads” was fa 
| conceived last spring and the three com- disp 
petitive stores decided that this was the . 
| one time of the year when they could for- ao t 
get their rivalry and combine to bring to oats 
New York at least one touch of Christmas the 
which young and old could enjoy. ona! 
Hundreds of workmen in two. display eer 
firms spent thousands of working hours con- Pro 
structing the canes and holly garlands, the H 
Christmas balls, the enormous metal bows. dew 
Something like 10,875 man-hours were spent as 
on the construction and erection of the veil 
candy canes alone. Each one of the 22 seis 
canes is 4 feet in diameter, and 5,000 yards pro’ 
of heavy muslin were used to cover them. vert 
Three miles of rattan from Sumatra were cia! 
used in the frame work. A ton of glue, shat 
gallons and gallons of paint, shellac and 
spar varnish and 10,000 feet of wire mesh 
were used in their manufacture. Four tons Lar 
of sand were used as ballast for the four No 
: canes in the squares. Specially-built steel \\ 
~- bases support the canes on the facade of ioe 
each store. In the rigging 10,000 feet of re 
steel cable were used plus 2,000 feet of sie 
fittings and 1,000 bolts, buckles, and rings. 
Fifteen hundred man-hours were required - 
to construct the massive holly garlands. et 
= Kach garland was made in three sections, on 
me one center piece and two wings. There are at 
a | 10 garlands each on Macy’s and Saks-34th ih 
zs | buildings and 12 on Gimbel’s. Welded steel ; 
Se | was used for each garland to form its base. ae 
ke | The five tons of holly were then woven into Mi 
— mM | the framework, and sprayed to preserve it ve 
Ss | and to make it fireproof. : lic 
aoe | The total estimated cost of the project 1s — 
x ‘ | | $50,000. a 
| sea 
ll | Roberta Vachss Named act! 
| By Marizon & Rosenberg = 
Following the resignation of Sylvia Peg- Bo: 
gone 7 ° ler, who was married a short time ago, 
Americas Lowe Prices i i holland - resident buying firm of Mareen NN Dis 
Xosenberg Company, New York City, Ne 
HIGH QUALITY -PHOTO- ee ae ee has appointed Roberta Vachss as director \ 
ieee, meas ANA of fashion promotion. She was formerly bei 
represent American firms with the Irving C. Krewson Corporation. . 
WY dealing in display articles ac 
wn pep Tia °“" | | Stensgaard Issues Brochure of 
Made rom Your OWN Negatives or Prints / sia AA iliac On Wood Grain Papers — 
every peulllic Giant ia Milined. A new folder describing the firm’s line . 
PHO ole ai DISPL Y Please write by air mail to: of eight wood grain “WLS Structural Pa- ir 
COMPANY BOSCH & WESTERLOO pers” has been released by W. L. Stens- ds 
3543 BROADWAY Kloveniersburgwal 42, gaard & Associates, Inc., 346 North Justine sis 
KANSAS CITY. MO. AMSTERDAM, HOLLAND street, Chicago 7, and is available on re- . 
quest. 
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Parke Promoted | 
At Darling 

Al Parke, well-known personality in dis- 
play circles, has been promoted to sales 
promotion manager at the L. A. Darling 
Company, for its complete line of metal, 
clear plastic, mannequins, forms, and nov- 
elty displays, according to an announcement 
by Trowbridge H. Stanley, president of 
the Bronson, Michigan, firm. 

Parke is especially qualified for this work 
as he has had one of the most rounded 
careers in the display business of anyone 
in the country. Starting his career as a 
displaymen in a retail store, he became dis- 
play manager of Lowenstein’s, Memphis. He 
has been in business for himself in New 
York City in the designing and production 
of all types of quantity displays and special 
displays. He was associated with Sears, 
Roebuck & Co., in the display department 
in the early development days of the Sears’ 
retail store program, and has worked with 
the Old King Cole Company, W. L. Stens- 
gaard & Associates, and for a considerable 
period was associated with Walt Disney 
Productions in a creative capacity. 

He will now devote his full time to the 
development of standard Darling displays, 
as well as made-to-order displays for re- 
tailers and national advertisers, and will 
coordinate the presentation to the display 
profession in all the various forms of ad- 
vertising, direct-mail, catalogues and spe- 
cial promotion for the company’s wide va- 
riety of display products. 











Lansburgh's Ten-To-Fifty Club | 
Now Headed By Gray 

W. Arthur Gray, display director for 
Lansburgh & Brother, Washington, has been 
elected to the presidency of the store’s Ten- 
to-Fifty Year Club, made up of employees 
who have been associated with the firm 
from 10 to 50 years. A dinner dance in 
honor of Gray and Marx FE. Kahn, retiring 
president, was held in the Sapphire Room 
of the Hotel Mayflower the evening of 
November 30. The club has 178 members. 

Gray joined Lansburgh’s in 1928, after 
connections with stores in Richmond and 
Milwaukee; he is a native of the latter 
city. In addition to belonging to the local 
display club, he is a member of the Adver- 
tising Club of Washington, is display chair- 
man of the Tuberculosis Association's 1947 
seals drive, and during the war he was 
active in the various campaigns of the Com- 
munity Chest, Red Cross and the Police 
Boys’ Club. 





Display Products To Open 
New Plant, Showrooms 

New studios, factory and showrooms are 
being opened at 3455 Eagle Rock boulevard, 
Los Angeles, by Display Products, Inc., 
ccording to R. Arthur Tartaglia, founder 
of the firm. In addition to mannequins, the 
‘ompany will produce properties in plaster 
and papier mache, as well as special back- 
grounds. 

\n innovation introduced by Display Pro- 
ducts is the “Showrooms on Wheels,” con- 
sisting of two converted overland busses 
which have been made into traveling dis- 
play rooms. 
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CORRUGATED ALUMINUM PANELS 


for attractive background effects! 


The Franklin Simon windows shown on this page, illustrate but two of the 
many interesting display treatments possible with our No. 5161 Corru- 
So adaptable use as backgrounds and 
Perfect for feminine 


gated Aluminum Panels. 
screens .. 
or men's fashion and accessory displays. Available from the Austen Exclu- 
sive Line only. Comes in six and eight foot pieces of 26 inch width. Natural 
Minimum order six pieces. 


. cut panels diagonally or curve to suit. 


metal color. Write today for prices, etc. 
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We Hope to See You 


LOS ANGELES 
In January 


See our display of 


LADIES’ 


and 


MEN'S 
MANNEQUINS 


Decorative Plaster 


and 


Composition Displays 


SILVESTRI STUDIOS 


4352 SUNSET BLVD.., 
HOLLYWOOD 27, CALIFORNIA 
Phone OLympia 1957 




















STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Carry out our instruc- 
tions in your own windows and 
learn while you earn. 


Largest and oldest scheol of its kind. 
Founded 1904. 


Write for literature. 


THE KOESTER SCHOOL 


300 W. Adams St., Chicago, IIl. 
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@ Please Mention DISPLAY WORLD When 
Writing Advertisers 
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Miners’ Caps Give Ironic Light 
To Store's Brownout Display 

Frank Senior, display manager for the 
New York Lace Store, Pawtucket, R. L., 
came up with a pleasantly sarcastic touch 
in devising a way to light his windows dur- 
He purchased two dozen 
miners’ caps, complete with their standard 
lights, and placed them on the mannequins’ 
heads, in their hands, and set them about 


ing the brownout. 


the floor of the windows. “The public re= 
action was wonderful,” he reports, “and in 
a short time the windows were literally 
jammed; every night there are crowds 


around our displays.” 


Sylvor Moves Plant 
To Own Building 

The Sylvor Company, New York City, has 
moved its entire plant into the firm’s own 
building at 540 West 21st street. Accord- 
ing to Leo Sylvor, president, greatly in- 
creased space and production facilities will 
permit expanded departments in papier 
mache, plastic and wire, paper sculpture, 
wood-working, animation, and related divi- 


sions. 


TRADE PERSONALITIES no.4c__by Tony Brinker 





DECEMBER, 1944 








The ACTION Display-Way 


To Boost Your Sales! 





TURNS 
THREE 
TIMES A 
MINUTE 


A ROTO-SHO revolving display in your 
windows will attract many more customers 
into the store than a “‘still’’ display ... 
And ROTO -SHO frequently pays for itself 
in the first few hours of operation by doing 
a man-sized selling job. 

ROTO -SHO is sturdy. All steel, it can 
carry a load up to 200 lbs. Comes complete 
with 18” table—for 110 Volts A. C. 

Delivery is immediate from stock! Why not 
write TODAY for complete information. 





GENERAL DIE AND STAMPING CO. 
Dept. N, 262 Mott St., New York 12, N. Y. 











DAVE, MY BOY, 
GO TO IT! : 





STARTED HIS BUSINESS CAREER 

iN 1912 WITH THE UNIQUE SPECIALTY 
SHOP AS A STOCK BOY... ANO THE 
MANAGER OF THIS STORE IS NOWA 
GOOD CUSTOMER OF DAVE'S. AFTER 
A FEW MONTHS HE WAS ASKED TO 
UNDERTAKE DISPLAY ...HE WAS 
HANDED A LOAD OF CORSETS AND NO 
INSTRUCTIONS FOR HIS FIRST WINDOW. 
AFTER SEVERAL OTHER POSITIONS HE 
JOINED J.J.HAGGARTY COMPANY IN 1922. 
AND REMAINED WITH THEM FOR 17 YEARS, 
THEN IN (940, AFTER FREE-LANCING 
FOR A TIME, HE WENT INTO THE 
DISPLAY BUSINESS FOR HIMSELF. 


Dave. 
SUKKQBELI 


STARKMAN DISPLAY CENTER 
LOS ANGELES 





His HOBBY CONSISTS OF TRAVELING, 
OF WHICH HIS BUSINESS AFFORDS HIM 
AMPLE, OPPORTUNITY. IN THE FIELD 
OF SPORTS HE PREFERS ANYTHING 
CONNECTED WITH THE OCEAN... 
PREFERABLY BOATS AND THE BIGGER 
THE BETTER. OF ALL SOUNDS HE 
PREFERS THAT OF A FOG HORN OR 
EARLY MORNING CHIMES TO BREAKFAST. 
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Edison Centennial 

Offers Display Tie-In 
The Thomas A. Edison Centennial observ- 
ce, Commemorating the ffundredth anni- 


rsary of the birth of the inventor and 





| 
| 
| 
| 


scientist, offers widespread opportunities for 


virtually all phases of 
retail business. February 11, 1947, is the 
ictual centennial date, and a nationwide 
ublicity program generated by the Thomas 
Centennial Committee will 
ittention on the occasion. 

Kdison’s genius produced more than 1,000 
nventions which greatly influenced the en- 
tire pattern of American life. As_ the 
founder of the power and light industry by 
his invention of the incandescent and fluor- 
escent lamps, conduits, 
fuses and all the appurtenances necessary to 
electric power distribution, he made possible 
and helped in the launching of the electrical 
appliance industry. By his invention of the 
motion picture camera, he opened up an- 
retail field—home movies. His 
phonograph and his pioneer experiments in 
electronics also greatly extended the retail 
field. 

The Thomas A. Edison Centennial Com- 
mittee, composed of 100 of the nation’s lead- 
ers in the science, education, in- 
life, into 
Its origin is non-com- 
Edison 


display tie-ins by 


Edison focus 


dynamos, meters, 


other great 


fields of 

public 
several months ago. 
mercial, having been sponsored by 
Pioneers, an organization of men who, proud 
i their with Edison during 
the early days of his work, banded together 
in an informal society back in 1918. 

Many national will feature 
Edison stories in word and picture during 
January and Major net- 
works plan musical programs dedicated to 
Kdison for his contributions to music, plus 
dramatizations of his life. Municipal ob- 
servances in many of the country’s leading 
held. 
dealing with Edison's contributions to civil- 
ization will reach the nation’s 30,000 second- 


dustry and came being 


association 


magazines 


February. radio 


cities will be Visual-education posters 


ary schools in early January. 

One of the more appealing tie-in possi- 
bilities for display-minded retailers lies in 
the Centennial Committee’s sponsorship, in 
conjunction with Science Service, of a pro- 
touching the 10,000 Junior 
Clubs in high schools. Junior Science Club 
members have been invited to participate in 
the observance by reconstructing some of 
inventions, them the 
netic ore separator, the electric fuse and the 
halk telephone. 
ewarded with a handsome certificate. These 
their 


gram Science 


i’ dison’s among mag- 


Participating clubs will be 


reconstruction by the 
students, would 
is excellent props for window displays and 
store exhibits. could be augmented 
vith old Edison cylinder phonographs and 
ther dated Edison apparatus, 
isually can be obtained from 


models, after 


igh school science serve 


They 
items which 
local collec- 


tors, 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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DISPLAYS ine. 
49 HUDSON AVE., ALBANY, N. Y. 






















WANTED! 


Interior Display Manager 


Must have broad, successful experience 
in the arrangement of merchandise in a 
Job 


calls for brightening up a drab store, 


popular priced department store. 


teaching force how to arrange counters 
and show-cases and also for the making 


5 


of glass top set-ups for mass. selling. 
Permanent big city job with fine pros- 


pects. Give complete details in first letter. 


Address “BOX L.S.E.” 
Care DISPLAY WORLD 























Allure Form 


FOR LADIES and CHILDREN 


No. 800 
Blouse-Sweater 








No. 700 


Ladies’ 
and 


Dress 


Lingerie Form 


NOW EVERY "T" STAND CAN 
AFFORD A FORM 

@ They won't chip or crack 

@ They are flesh color and washable 


@ They won't fade 


@ No pins necessary 


All Forms $21.00 per doz. 


F.O.B. Factory, Brooklyn, N. Y. 
Terms Net 10 Days 


Price 


does not 


include 


stand. 


Any Rod or T stand can be used. 


THESE ARE THE ONLY CHILDREN'S 


FORMS ON THE MARKET 







These forms come in 


four sizes 


to hold 


apparel in the 2-to- 


3, 4-to-6, 


8-to-10 


ages, and teen-age 
sizes. A new patent- 


out 


ORDER BY NUMBER 


No. 102 
No. 104 
No. 108 
Ne. 112 


Children’s 


form, age 2 to 3 


Children’s form, age 4 to 6 


Children’s form, age 8 to 10 
Teen-age form 


ed arrange- 
ment makes 
‘+t possible to 
drape 
ments 


gar- 
with- 
the use 


of pins. 


Packed 12 to a box assorted—three of each size. 


GARMENT FORM CO. 


Sole Licensee 


2101 


WOODLAND AVENUE 


CLEVELAND, OHIO 


East Coast Distributers 
Goldsmith and Sons 
330 Broome St. 
New York, N. Y. 


New York Office 
305 West End Ave. 
New York 23, N. Y. 








| 
| 
| 
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Prizes Are Awarded 
In "Letter" Contest 

Prize winners in the National Letter 
Writing Week display contest have been an- 
nounced by the Paper Stationery & Tablet 
Manufacturers Association, with identical 
awards made in each of four divisions. In 
the department store group, first prize of 
$100 went to John Taylor Dry Goods Com- 
pany, Kansas City, Mo.; second, $40, was 
won by S. H. George & Sons, Knoxville, 
and $25 went to L. W. Robinson Company, 
3attle Creek. 

Awards in the stationers group went to 
R. P. Lewis Company, Saginaw, Mich., S. C. 
Took & Co., Memphis, and Mather Book 
Store, Alton, Ill., in that order. For variety 
chain stores, the first two prizes went to 
F. W. Woolworth Company in Claremont, 
N. H., and Seattle, with third being won by 
McCrory Stores Corporation, York, Pa. In 
the drug and miscellaneous stores division, 
first went to Dunnington’s Apothecary, 
Brockton, Mass.; second to The Owl Drug 
Company, Oakland, and third to Rockefeller 
Center Remembrance Shops, New York City. 


Firm Holds Open-House 
In New Showroom 

General Display Corporation, Cincinnati, 
formally opened its new showrooms at 500 
Fifth avenue, New York City, in time for 
an open-house held during the December 
market week in that city. The showroom 
was designed by Dana O’Clare, well-known 
display consultant. 


Kadel Named Design Director 
For Canadian Exhibition 

George W. Kadel has been appointed di- 
rector of design for the Canadian National 
Exhibition and is now making his_ head- 
quarters at the Royal York hotel, Toronto. 
His duties are to design exhibits, displays, 
fountains, murals and buildings. The ex- 
hibition will open on August 20, 1947. Kadel’s 
first design for the association was used 
recently at the Royal Winter Fair. 


PRELIMINARY RESEARCH 
IS COMPLETED 
[Continued from page 76] 
balance must be determined between these 
two theories before conducting further sur- 
veys, to insure installation of the proper 
number of window displays. 

7. Was the size of the sample taken (400 
interviews) large enough to be accurate in 
a city of 125,000 population? This question 
merits thorough discussion before the size 
of future survey samples is decided. 

The Institute feels it has made an excel- 
lent start. A logical course has been fol- 
lowed in accomplishing this preliminary 
study before undertaking a large-scale sur- 
vey without thorough preparation. A new 
field is being explored, and it is necessary 
to proceed slowly. It is far better to be 
equipped with the tools to do a creditable 
job than to attempt a project whose findings 
might be questioned because of inadequate 
preparation. 

A set of standards has now been provided 
for use in future tests. By adhering to 
these, there is every reason to believe that 
sound, fair and satisfactory results can be 
expected from forthcoming readership and 
sales studies in the display advertising field. 
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mannequins 


SIZED TO FIT 
PERFECTLY! 


Now, for the first time, 
teen-age mannequins that 
really fit teen-age clothes 
perfectly! They were de- 
signed and sized with the 
cooperation of leading 
stylists and garment manu- 
And, these new 


Featherweights 


facturers. 
Windsor 
have personalities they’re 
Write 


for photos, catalogs, prices. 


‘The 
DISPLAY 
EQUIPMENT 


all raving about! 


CORPORATION 


147 West 37th St., 
New York 18, N. Y. 











D 
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Display Firm's Locomotive 
is Bound For Russia 

An unusual exhibit designed to show the 
ise of roller bearings in industry has been 
ompleted by Messmore & Damon, Inc., 
New York City, and will eventually be sent 
o the International Industrial Exposition 
t Moscow, Russia. It consists of a quarter- 
size, two-ton model of a Norfolk & Western 
passenger locomotive, valued at $50,000. 
The boiler and cab sections are in separate 
parts and are periodically raised and 
lowered by means of a pinion mechanism. 

When the sections have risen to a height 
of 30 inches there is a pause for 20 seconds, 
during which lights flash on to show the 
locomotive’s parts in motion and the roller 
bearing applications. The model is the fea- 
ture part of a display built for the Timken 
Roller Bearing Company over a period of 
two years. Other sections of the exhibit tell 
the story of roller bearings in air, water, and 
land transportation. 


Display Modernization Program 
Planned By Chain 


The seven stores formerly owned by Serv- 
ice Stores Corporation and located at Ells- 
worth, Cokeburg and Marianna in Pennsyl- 
vania, and at Barrackville, Idamay, Carolina 
and Richard, West Virginia, have been pur- 
chased by General Stores, a division of 
Eastern Gas & Fuel Associates and an 
afhliate of Koppers Stores. 

No changes in the personnel or merchan- 
dising policies are contemplated, but an ex- 
tensive rehabilitation and modernization 
program is planned for early next year. 
This will include alterations in interior lay- 
out and displays. 





Individual Store Signatures 
Available On Plastic 


Crown Plastics, 100 Boylston street, Bos- 
ton, has developed a method of reproducing 
individual store signatures in plastic for 
window display use. The signature is re- 
produced and cut from a sheet of dark or 
ypaque plastic and mounted on a contrast- 
ing panel of polished, white plastic which 
has excellent light diffusion properties; the 
panel is held at the desired angle by trans- 
parent plastic supports. 


Gatto Is Interviewed 
By Newspaper 

Formerly connected with the United States 
Rubber Company, New York City, and now 
lisplay sales promotion manager for Mod- 
ern Displays, Washington, Alexander Gatto 
was the subject for a feature interview in 
the Times-Herald of the latter city. Gatto’s 
theories on display were discussed, as well 
is numerous anecdotes from his display 
areer, 





Grover Appointed 
By Doerr 

The appointment of Grover Displays, 626 
broadway, Cincinnati, as exclusive sales 
igent for Doerr & Associates, Portsmouth, 
Ohio, in Indiana, Kentucky, West Virginia 
ind Ohio has been made known. Units of the 
Doerr line will be displayed at the Grover 
Displays showrooms during the firm’s open- 
louse planned for the week of January 6. 
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*Tie hit the year! 
FLUORESCENT DISPLAY 


.. + FOR ANY RETAIL DEPT. 
. . « FOR ANY PRODUCT OR SERVICE 
. . « FOR ANY BRAND NAME 


Write for full 
particulars! 


eo} te 


Advertising Display Co. 
1216-20 Jackson St., 
Cincinnati 10, Ohio 
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BRIGHTER 


---than neon! 


BETTER 


---than neon! 


COSTS A FRACTION 


---of neon! 





1897 S. 52nd Ave. 


Wherever you find a product with 
a SpeedWay Motor as the power 
unit, buy with confidence. Coming 
in innumerable standard, semi-stand- 
ard and special types — SpeedWay 
Motors are engineered to each prod- 





uct application — give dependable, 
full power, long life, trouble-free 
service. 1/3000 to 1/3 horse power 
Electric Motors and Gear Motors. 


SPEEDWAY MFG. CO. 


Cicero 50, Ill. 






















Strikingly new, eye-catching shoe $75 
Formed of %” clear lucite rod. 

Colored leaves and bows. 

30” high — 30” wide 


Mt), a, 


17 West 45th St., New York 19, N. Y. 
| CHICAGO SHOWROOM 





180 West Randolph St. Chicago, Ill. 
Representative, Sam H. Kaye 
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READ WHAT THESE CUSTOMERS THINK OF OUR PRODUCT 


DAVID REICH GILBERT'S DEPARTMENT 
CORRY, PA. STORE 


October 24, 1946. HIALEAH. FLORIDA 





The Sun-Shade Co.. 
rvington, N. J. . ‘ 
Irvi sto ) September 24, 1946. 
Dear Sirs: 

I might say at this time that the 
shades are all they are represented to The Sun-Shade Co., 
be. I am on the sunny side of the Irvington, N. J. 
street and after changing windows 
twice, I have found no traces of fading 
whatsoever. It is quite a convenience I feel that if a shade will do what these 
to have the shades down over Sunday 
and leave town without fear of an 
awning being left unattended or of a 


Gentlemen: 


shades have done for our store if they 


sell for twice as much as you charge 





sudden wind or storm damaging same. they are worth it. 
Very truly yours, Yours very truly, 
David Reich. Gilbert J. Levy, Owner. 





Write for our illustrated booklet-E 


THE SUN-SHADE COMPANY 


Manufacturers of the Original Transparent Sun-Shade 
781-83-85 CHANCELLOR AVE. IRVINGTON II, N. J. 














44 YEARS! 


WITHOUT COMPROMISE 
WITH QUALITY... 
.. Have made Crescent Quality Boards 
the most widely 
distributed and the 
most widely used |->7-4|!8 
in America. 


CRESCENT 
BOARIS 













































BEST---- 
By Test... 
By Comparison ... 





A PRODUCT OF 


CHICAGO CARDBOARD COMPANY 


656-670 Washington Blvd. Chicago 6, Illinois 
FOR SALE BY LEADING DISTRIBUTORS EVERYWHERE 
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MERCHANDISING KEY-NOTES 
RICH'S DISPLAY 


| [Continued from page 41] 
baal The visual merchandising director is as- 


sisted in his planning of coordinated motifs. 
fashion design, paper designing, etc., by a 
promotional assistant, a business secretary 
and a design researcher who spends much 
of her time digging up interesting bits of 
Atlanta and Georgia history, tradition, and 
atmosphere. When Rich’s needs city back- 
ground for its merchandising campaigns it 
uses famliar modern or historical Atlanta 
scenes. A park scene, for instance, isn't 
just any park; Atlantans recognize it as their 
own Piedmont or Grant park. This famili- 
arity breeds—not contempt, but sales! 

The design department consists of an art- 
ist for fashion presentation, an artist for 
home furnishings and one for package and 
paper design. 

An assistant director handles the display 
installation and sign department, with a staff 
of about 30. A recent efficiency move con- 
solidated the sign and installation depart- 
ments for closer coordination. 

The visual merchandising department is 
completed by a technical director whose staff 
of 10 handles construction, painting, light- 
ing and storage as well as maintenance de- 
tail for mannequins and properties. 

Rich's elaborate, theatrical-like displays 
and far-reaching merchandising _ tie-ins 
naturally aren't thought up = over night. 
They're planned six months in advance. A 
master chart covering operations for a six- 
months’ period is neatly laid out on one page 
of a wide, flat plan book with a little square 
for each day’s plan. On succeeding pages 
are the particular operations of each depart- 
ment of the main store or basement store, 
one department to a page. Each department 
head has his own copy ot his particular 
schedule. 

On the master schedule in the office of 
Visual Merchandising Director Yost, the 
window, floor or wall displays, newspaper or 
other advertising and any other kind of 
merchandising promotional tie-ins are each 
marked with a different color pencil, so 
that a glance tells exactly the work cut out 
for any given date as far as six months in 
advance. On July 1 his plan was complete 
for the six-month period of August through 
February 

The budget for Rich's comprehensive 
merchandising display plan is indicated on a 
similar chart. Working with an average 
appropriation for that size store (six floors 
covering one full block and a_ two-floor, 
quarter-block annex), Rich's visual merchan- 
dising department makes about two-thirds 
of its props and backgrounds; the others are 
made in New York City from Rich's dis- 
play department's own designs. 

A careful system of inventory and storage 
keeps the properties in good condition. When 
a new prop is bought or made, a white slip 
is filled in, showing the date obtained, the 
quantity, size, color and description. When 
this prop can be used again, a yellow slip 1s 
put in place of the white one in the file. 
showing the number of copies of this prop 
being used, where they are being used, and 
the date they will be returned to storage. 
When the props come back, the white record 
is corrected to show any breakage, loss, OF 
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repair. If a tree must go to the shop to 
have its bark retreaded, the next person 
flipping through the cards will see at a 
rlance that the tree is in the shop. 

One of the chief aids in carrying out 
Rich’s visual merchandising plan is the in- 
terchangeability of the display employees. 
Ii there’s a rush on and a bottle-neck de- 
yvelops on some other job, poster artists can, 
for instance, help out with display artwork 
d thus speed up the work. All display 
mployees including carpenters, electricians, 


rtists and secretaries, are encouraged to 
irn at least something generally about the 
ork of each other. Rich’s has found such 
cooperation pays off in time saved, nerves 
less jangled, and—most important of all 

more dramatic, greater desire-creating dis- 


_ 


plays. 


Flannery & Associates 
Adds Michael Rodelli 

Michael Rodelli has joined Flannery & 
\ssociates, Pittsburgh, and will be in charge 
of display and installations for the Western 
division. Rodelli started in display at Hill- 
man’s Department Store, Chicago, in 1918. 
In 1928 he resigned to accept a position with 
Walgreen's as regional display supervisor. 
Joining Sears, Roebuck & Co. in 1930 as 





— Michael Rodelli — 


display manager of one of their large Chi- 


cago stores, Rodelli in 1934 was transferred | 


to the store planning and display depart- 
ment. In 1938 he was appointed display 
manager at the Sears store at Irving Park. 

In 1943 Rodelli resigned from Sears to 
take over the retail display department of a 
large mail order chain as general display 
manager, and in 1945 he joined Universal 
Equipment Company to handle store plan- 
ning and display presentation. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 
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Something New Has Been Added 


to our line of decorative products 


CELLOPHANE SPANGLES 


These lively sparkling flakes give a distinct, novel 
crystalline effect. When used as a decorative 
coating, Cellophane Spangles achieve a colored 
effect by using colored adhesives. They are not 
only beautiful but are tough and durable and can 
be applied onto paper, cardboard, cloth, wood, 
plastics, metal, rubber — in fact on practically 
any surface either plain or irregular. We would 


be pleased to submit a sample and quotations. 


oo Se 


EDWARD C. BALLOU CO. 


| Gold and Aluminum Bronze Powders 


Glass Tinsels @ Diamond Dust e@ Crystal Beads 


6 VARICK STREET NEW YORK (3, Mi Y. 











88 COLUMBUS AVENUE at 64th STREET 
NEW YORK 23, N. Y. @ TRafalgar 7-1729 4 
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PHILOSOPHICAL APPROACH 
TO THE USE OF COLOR 


; db ) 
a [Continued from page 39] S -_ 
. 
Practica! based on a foundation of logic to have last- ib: 
ing effect. When merchandise can be of- | 
fered in properly related articles and colors, | “Th [ b t C t” | 
APITR its sales power jumps. e a ora ory emen 
y 2 Obviously, well-adapted, well-balanced | 
? colors can prove to be a powerful sales help. : 4 
- Macht They command attention, convince, promote A truly plastic adhesive, com- ful 
G prestige, add interest, speak a universal lan- pounded ENTIRELY from synthetic tol 
MASK MAKIN gugage and direct appeal or emotions, and thermoplastic resins and solvent. 


“ ss . yroperly applied and displaved, they | co 

fag SIMPLIFIED sell yeh ston ora ae ee Colorless, transparent, waterproof, se 
When we are not influenced by considera- | Dries in a tough, flexible film. co 

tions other than our own personal impres- | te: 

sions and when we have adequate color | Cements Lucite, Plexiglas, Cellulose 


representation from which to select, we 
seldom err in choosing colors that are per- 
fectly related and harmonious. 


acetate and nitrate, leather, cloth, 
wood, metal and rubber. pe 


Given two products of the same kind and - eq 
of equal quality, the customer will buy the 4 oz. Utility Bottle. $10.00 per doz. 
one whose color most strongly appeals to 32 oz. Bottle... .. 2.50 1 
her. Correct color and design tend to sway | F.O.B. Malden as 
the customer to immediate purchase. She ei 
may, for instance, have made up her mind e 


that she wants a tile floor in the playroom. e . ° 
Due to various reasons the purchase may Technical Specialties if 


be more or less indefinitely postponed. One 


day she is too busy to think about it, the | Company pe 


next, she thinks the old floor may do well 








enough for a while longer. But let her see | Manufacturing Chemists ’ 
a tile floor of just the color and shape tile | i 
that suits her, and she will most probably | 184 COMMERCIAL STREET Pe 
buy them then and there — a sale is made. | MALDEN 28, MASS. és 
Step-by-Step Procedure Therefore, the most important single factor tl 
FULLY ILLUSTRATED that affects response to advertising or any “a 
other sales or merchandising effort is peo- _ 


First time, a graphic step-by-step procedure 
in the practical art or craft of 3-dimensional 


PAPIER MACHE. Written and illustrated industry depends, more than anything else, 
by the country’s leading recognized author- on our knowledge of people’s reactions to WINDOW DISPLAY 


ity. Shows many new masks and displays; 


how te make them; materials te use; pre- colors and designs of merchandise and their wW 
cedure to follow for guaranteed results. buying habits. aA TERI L th 


ple. How effectively colors are used in any 














° . : What good does it do us to entice people S| 
DISPLAY STUDIOS- WINDOW DECORA eacis stile tthe 0 apy, 08 BECKER SIGN SUPPLY CO. 
TORS—TEACHERS—HOBBYISTS, this new to glance at our displays if the colors are : I 
valuable book opens a profitable, uncrowded : 319-321 N. Paca St. Baltimore 1, Md. 

Saad of act to o08 ’ so poorly arranged that the eye can not a 





ORDER YOUR COPY NOW ; = anaes : = a 




















t] 
| SNAP WYATT STUDIOS 1 : 
@ 1608 Franklin Street, Tampa, Florida ; , 
8 Enclosed please find $3.50 for which send a 4 , 
8 copy of Practical Papier Mache, postpaid, 1 
| 
a i 
g NAME ' 5 
| ! i 
g STREET ' 

1 | 
a CITY STATE DWD 8 
(“nr bt tetretretretreteteeeeeeee ery | F 
F 
R ch 7) ds 
S 
a ( 
NEW DRAMA! 
Emphasize quolity or style in merchandise by 
using fine natural plywoods in your displays — 
Mahogany, Walnut, Curly Birch, Bird's Eye 
Maple! Wide assortment of panel sizes and | 
thicknesses. Send today for catalog of special | 


plywoods and materials for display builders. 


CARMEN-BRONSON CO. 


165 EAST 3®° ST MT. VERNON, N.Y. 









—his display won first prize, a silver cup, for M. Denboestert, dsiplay director for Garlicks, in o 
Writing Advertisers local contest sponsored by the Chamber of Commerce in Pretoria, South Africa, to stimulate 
@ Please Mention DISPLAY WORLD When interest in better display— 
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adily and quickly evaluate what it sees 
because of the static arrangement of colors? 

Going with the winds of human behavior 
sures better sales results. I am sure the 
bility to distinguish harmony from medi- 
crity is inherent in each of us. 


Remember this, color by itself has no 
meaning, no force, and no action. 


Lighting can make or break the most care- 
fully arranged displays. Of all of the fac- 
tors previously mentioned, light has the 
createst contributing effect. By itself, it can 
contribute the vital arrangements of a good 
selling display. It can add color, develop 
contrast and control scale. It can develop 
textures, create a point of interest and give 
. window finish. These are the elements of 
display drama, and are all combined in light. 
Controlled color, controlled intensity and ac- 
cent lighting can be achieved with available 
equipment. 


It is not merely equipment, but rather the 
understanding of what is needed and what 
dramatic light Light, unfor- 
tunately, has been made a great secret, often 
by the experts and engineers who shroud 
the information in technical hokum pokum. 
In the theatre where one should go to find 
dramatic lighting, it often becomes very 
complex, but so are many of its scenes. In 
theatre lighting the light is not static, but 
constantly changing to fit the mood of the 
ever-changing scene for which the script 
calls. However, in display, the light may 
remain constant once the scene is set. With 
this in mind, there is only need to under- 
stand two angles of the complex stage light- 
ing. These are, color and a clear evaluation 
of values, or call it intensity. 


consists of. 


Our problem may be summed up in these 
words: Find out what people like best, and 
then glorify these desires with all possible 
skill and effectiveness. To find out what 
people want you must study their natures 
and ask them many questions. To glorify 
merchandise you must show artistic strategy 
that flatters less your own feelings than 
those of the spectators. Remember that 
when the creative spirit of an individual is 
let free, it very often fizzles out. 


Too much aesthetic energy leads to over- 
styling, and overstyling is bad—very bad— 
in selling to masses. 


Pinney Display Head 
For Jones Store 


Although he resigned some time ago to 
irganize his own display business under the 
name of Comme II-Faut, K. G. Pinney con- 
tinues to direct display for the Jones Store 
Company, Kansas City, and will do so in- 
definitely, it is stated. 


Increased Facilities 
For Magnani 


almost three times as much 
pace as in the company’s former location 
nm West 13th street, Magnani Mannequins 
s now located at 236 West 40th street, New 
York City. Florence Ferman, Magnani styl- 
st, designed the showrooms on the street 
Noor at that address. 


Occupying 
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’ Mr. John R. Cooper view- 
T A ing our display rooms and 


factory. 






V7 
ld 
14 
NY Buyers who Ge places —_ 


STOP AT GENERAL DISPLAY 


We at General Display were very pleased to have Mr. Johr 
R. Cooper visit us on his recent trip to Cincinnati. Mr. Cooper 
is the Display Director of Mandel Brothers, Heart of the Loop 
Chicago. 

We likewise extend a cordial invitation to you to stop in anc 
see our complete seasonal line of artificial flowers and display 


| 


































decorations. 
When in New York City, be sure to ‘Ze 
visit our new showrooms located in the ig 


500 Fifth Avenue Building, Lower Level, 
Fifth Avenue at 42nd Street. 


GENERAL: DISPLAY CORP 


104 W. 4TH ST., CINCINNATI, OHIO 


MAIN OFFICE, FACTORY, 
AND DISPLAY ROOMS, 500 FIFTH AVENUE 
CINCINNATI, OHIO BUILDING 
CREATORS OF AMERICA’S MOST BEAUTIFUL 
ARTIFICIAL FLOWERS AND DISPLAY DECORATIONS 


NEW YORK SHOWROOM, 











PLASTIC FILM 


COVERS 


e TRANSPARENT 
e ATTRACTIVE 
e DURABLE 
“Polyethylin" .003 


These plastic garment covers are very much in 
not only protect your merchan- 


and make selling easier. 





No. 1003—Coat Cover, 9 x 23 in. 





No. 1002—Dress Cover, 8 x 21 in. 


MANY SIZES and STYLES 


All covers bound in white plastic film—a damp 
cloth wil clean entire cover. 

Dress Covers — Coat Covers — Suit Covers — 
Merchandise Bags — Glove Bags — Individual 
Dress Bags in Different 


WRITE FOR FULL INFORMATION 
Jobbers Inquiries Invited 


CLEARTEX CO. 


NEW YORK CITY 10 


Lengths — Underwear 


40 W. 22ND ST. 


SAMPLE 
WIGS 


at last... 


A MOST NEEDED WANT 
HAS BEEN FULFILLED 








Now you can have your sample 
wigs styled by a foremost artist 
and created in our studio to be 
copied later in your own workrooms. 


ABSOLUTELY EXCLUSIVE 
ORIGINALS 


$35-00 


Write or Phone 


ANNA VAN DER LINDEN 


17 W. 60th St. 
New York City 23 


Studios 722-723 
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Retired Display Factor Dies ter, Mrs. Marguerite Kelly, of East Orange 





| After Long IlIness The funeral was held November 14, and 


; the burial was at the Gate of Heaven « 
Frederick G. Sc . — range. N : i 
‘rederick ae chmehl, Fast Or ange, a tery in Hanover, N. J. 
retired designer of artificial decorative flow- 
ers, died November 10 at the Presbyterian 
hospital after a long illness, at the age of 77. Oregon Company 

Born in New York City, he entered the Adds Designer 


employment of L. Bamberger & Co., Newark, Piet de Bont, former  displayma: 





ot 


as display manager when that store opened Kansas City, has joined More Displays, 
in 1893. Several years later he went with Medtord, Ore., where he will have charg 
the former Seigel-Cooper Company, in New of all design and the creation of new dis- 


York as display director for 25 years and play ideas involving the natural floral iter 


was a member of the executive board when handled by the firm; he will also serv 
that store closed in 1918. consultant in the use of this material. 


With his two sons he formed the Decor- 


ns 


as 











ative Display Company, in New York, manu- 


facturer and wholesaler of decorative flow- We invite DISPLAY WORLD read- 


ers, and in 1930 he went with the flower ers to make frequent use of the 
house of Kaplan Brothers, New York, as a Service Bureau for information on re- 
designer. He retired from business two sources for all types of display mate- 
en rial and equipment from air brushes 

Surviving are the widow, Mrs. Margaret to zebras (stuffed), or for general con- 
Schmehl; three sons, Harold F., West Cald- sultation on display problems. No 


well, N. J.; Everett W., East Orange; and 
Fred E. Schmehl, now connected with the 
decorative flower house of L. J. Charrot 


charge is made for this service, of 
course. 





Company, Inc., of New York; and a daugh- 





—In New York City, Bonwif Teller's whole Fifth avenue bank of windows proclaimed the opening 


of Prince Matchabelli's "Crown Room," designed by William Pahlmann. Regal elegance was 


the key-note of the windows, just as regal elegance is the key-note of the "Crown Room" and 
"The Royal Box,’ special Prince Matchabelli perfume package of genuine ermine, spotted in 
each of the windows. Furniture pieces shown in the displays were borrowed from the "Crown 
Room" and the special painted backgrounds were in the style of the murals of the now-famous 


room. Gene Moore is display director for Bonwit's— 
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DISPLAY IN PARIS 
[Continued from page 58] 

4 window without changing the decoration 
or the background. 

| tried to make a picture of the last win- 
dow presentation of Printemps, but it is 
alniost impossible as it is strictly forbidden 
to illuminate windows and by day it is im- 
possible because of the traffic. Even my 
attempts to find a photograph were in vain, 
as films are in France very difficult to be 


found. 


rhe C.C.C. (Comptoir Commercial Du | 
Cautchouc) has, too, a very modern window | 
display. The displayman made a_ living 
appearance for raincoats — waterproof and | 
yet smart. The window is very neat and 


ittracting. 

Paris is taking unusual trouble for the 
presentation of display, but there are always | 
new difficulties arising. Everyone hopes that 

von everything will be better and_ that 
Paris again will be sooner or later the 
center of fashion. 


Thomas Elected President 
By Milwaukee Club 


Members of the Milwaukee Display Club | 


met the evening of November 19 at the Am- 


bassador hotel for the annual election of | 





— Vlad Thomas — 


officers. Vlad Thomas, Brills, was elected | 
president. He will be assisted by the follow- | 
ing staff: first vice-president, L. Barwind, | 


Smartwear; second vice-president, C. Gau- 

hier, Schuster’s; secretary, C. Filapek, The 

soston Store, and treasurer, D. Seelig, Prin- 

ess Pat Shop. 

The club is planning a very aggressive 
» have an 


ducational program and expects t 
ictive year. 


Shriders Win Top Honors 


In Local Contest 

First prize in a local display contest spon- 
red by the Veterans of Foreign Wars in 
mnection with the Armistice day celebra- 
tion in Zanesville, Ohio, went to C. M. 
rider and his son at The A. E. .Starr 
(ompany. Second place was won by Her- 
rt Kroffts, Harry S. Cohen Store for 
len, and third was awarded to Robert 
‘earson, Blints Brothers. The awards were 
W, $30 and $20, respectively, and similar 


izes were given for parade floats. 
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"METALL: BOARDS 


‘NAT ‘MAT’ 


Cenuine Foil Lined Cardboard 


Available now in moderate quantities, 14 ply 26x44”. 
Order from your “‘Nat-Mat” dealer today! 


NATIONAL CARD, MAT & BOARD Co. 


MANUFACTURERS 
4318-36 CARROLL AVE., CHICAGO 24, ILL. 
ALLIED MILLS — LOS ANGELES, CALIF. — PETERBORO, ONT., CAN. 








Spring 
IN DECORATIVE PAPERS 


New background display papers that catch 


















the spirit of Spring have been created to make 
your Spring displays more attractive and ef- 
fective. Available in 53-inch and 107-inch 
widths. 


Also a new and complete line of Floorings, 
Velour Papers, Case Trims, in many modern 
designs and a wide range of colors to meet 


every display requirement. 


See these interesting display papers in our 


showrooms or write for samples. 


DINGLEMAN-WOLFF CO., Inc. 


112 W. 42D STREET NEW YORK CITY 18 
Originators and Manufacturers of Distinctive Display Papers 
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GRASS 
MATS 


Flameproof Wood Scatter Shavings 


ae Bag 











Ideal for Resort, Cruise, Spring and Summer Displays 


36" wide... 72" long ... 72 Row—Can be cut to any size or shape 


BALTIMORE DISPLAY INDUSTRIES 
106 W. BALTIMORE STREET 
BALTIMORE |, MARYLAND 





50 


Each 


Multi-Colored Polished Stone Chips 


i lb. Bag 














APPROX. 
12" HIGH 


pr recy: Check enclosed. C) Bill us for $22.50. 
FIRM NAME 
ADDRESS 
CITY 





DISPLAYMATES 


Cutest Trio of Sales-Builders Ever Designed 


Eye-appealing attention getters, these cute 
and clever kids. Designed to attract and 
make your customers want to buy. In sets 
of three. 
with 8" circular glass tray. 
Mail coupon for yours today. 


ART R. COHEN COMPANY 
810 PENN AVE., PITTSBURGH, PENNA. 


Send 


Meet the 


Each complete 


$99.50 


SEI Ors 





1 set DISPLAYMATES to us immediately. 








WINDOW TRIMMERS AID! 


Combination Hammer, Nail Puller 
and Screw Driver. C 
Fits your vest pocket. Each 










2.0 PR ee 











Mail orders promptly filled. No windew 
trimmer should be without one 
Send Trial Order Today 


RUDOLF ORTHWIN 


New York City 








ePlease Mention DISPLAY WORLD 
When Writing Advertisers 


516 W. 3th St. 





SO MUCH FOR SO LITTLE! 


Quality Props at 1/3 to 1/2 Off Original Price 


Stillman ART DISPLAY Exchange, Inc. 


354 W. 42d St. New York City 18 
DISPLAY SALES AND SERVICE 








USE THIS 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 
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LOS ANGELES REPORTING 
[Continued from page 47] 


children (up to and including 95 years oj 
age) is—that’s right—Santa Claus! (Thi 
setting is not shown here.) 

Display Director C. W. 
his windows at Desmond’s “It’s A Calj- 
fornia Christmas.” The background of al} 
the windows, with the exception of the large 
island case, was done in bright green, and 
plush was used on the floor. A comical] 
papier mache Santa Claus, designed and 
built especially for Desmond’s, was shown 
in rather strange costumes for Santa Claus. 
In two of the windows, Santa Claus js 
shown in a bright green, gold star spangled 
frame, aquaplaning. He is wearing a pair of 


Borum entitled 


striped swimming trunks and waving 4 
Mexican-styled sombrero. (Don’t let Borum 
kid you. Even Santa Claus would freeze 
to death if he tried to aquaplane in the 
kind of weather we've been having! It's 
been foggy, rainy, and cold! Very un- 
usual weather !) Incidentally, this same 


aquaplaning Santa Claus was reproduced in 
full color for Desmond’s Christmas cards 
and for the folders of their gift certificates, 
In the island case, the Santa Claus manne- 
quin is more suitably dressed in his white 
fur-trimed red coat, but his hat is the Mex- 
ican-style sombrero, and he’s sitting astride 
a papier mache burro. 

Pink and black was the color scheme used 
by J. J. Haggarty’s Robert Gibson (final 
illustration). Even the snow covering the 
floor was made of plastic shavings dyed 
pink. The large sleighs in the center of 
each display were made of Regency-style 
chairs and couches painted pink, with black 
longitudinal stripes. The runners were gold. 
Christmas trees in the windows were also 
sprayed a matching pink. The glass tree 
ornaments were “jewelled” with pieces oi 
dyed plastic glued to the ornament to help 
give sparkle. Large pink snowflakes, cut 
from plastic, were fastened to the inside of 
the window. This series was really very 
striking. 

“Christmas Is A Memory of Santa’s Win- 
ter Workshop”—so said the display cards in 
the corner windows of The Broadway. On 
one side, two of Santa’s brownies are in- 
dustriously using a crosscut saw to cut up 
a plaster ice cream roll, while at the other 
side, another brownie is hard at work chop- 
ping down a candy cane tree. Santa’s 
winter workshop, of course, is the main 
feature of the window. In each of the many 
rooms, brownies are hard at work getting 
ready for Christmas. Some are getting the 
reindeer ready, while others are putting the 
finishing touches on toys. Toys to delight 
the hearts of Los Angeles small fry, and 
tree ornaments completed the display. In- 
cidentally, the toy window displays of the 
major Angeles department stores all 
used appropriate Christmas sound effects. 

Display Director Stuart Raymond’s other 
Christmas windows at The Broadway were 
framed with scenes on clear plastic which, 
in turn, were set in black wooden frames 
at each side of the windows (eighth photo- 
graph). The designs were peasant girls and 
snowflakes in various colors. The _ back- 
ground of each window seemed to be 4 


L:os 


different color—an effect gained by playing 
powerful batteries of colored lights on the 
large 


white background. <A wreath, sus- 
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pended from the ceiling by a ribbon in the 
background, served as a frame for acces- 
sories. Christmas tree ornaments of var- 
jous sizes, shapes, and colors helped create 
that “Christmasy” feeling. 

Mrs. Laura Wallbridge at Bullock’s gave 
Los Angeles’ younger set an insight into the 
private lives of “Santa’s Deer Family.” A 
large calendar on the wall tells us that it is 
December 24th, and we see Santa’s famous 
reindeer getting ready for their Christmas 
Eve duties. The scene is laid in the rein- 
deer’s bedroom. Four double beds arranged 
side by side across the back wall have the 
names of the reindeer painted on the foot- 
boards—two to a bed. A few of the rein- 
deer are already up, and, with assistance 
from a few brownies, are getting ready. A 
couple of the lazier ones are still asleep. 
Santa Claus is looking through the window 
above the headboards of the bed, evidently 
wondering if his spirited steeds will be 
ready in time. In the foreground, one rein- 
deer is just finishing breakfast and is deli- 
cately dabbing his lips with a red and white 
checked napkin. An amusing touch to this 
excellent window is the three-dimensional 
portrait of “Grandfather” which is set in 
an oval frame at one side of the window. 

Mrs. Wallbridge used the theme “A Gift 
Note” for her main floor decorations at 
Bullock’s, as pictured. The main aisle 
through the cosmetic department to the 
elevators was lined with white harps—two 
to a showcase. These harps not only helped 
establish the theme, but also served as dis- 
play racks for recommended gifts. These 
harps were topped with sprays of gold stars. 
Clusters of green and white plumes were 
placed in white jardinieres fastened to the 
pillars, and the green and white plumes 
were also used throughout the entire store. 

It looks as if we’ve run out of space for 
this month, but we'd like to take this oppor- 
tunity to wish each and every one of you 
(ves, even the editor) a very Merry Christ- 
mas and a Happy and Successful New 
Year! For a New Year wish, we'd like to 
pass on a famous old California toast— 
“Salud y amor y pesetas y tiempo para 
Gustarlas’ —“Good Health, love, a_ little 
money, and the time to enjoy them!” 





Discarded Mannequin 
Draws Police 

\larmed residents of Pottstown, Pa., re- 
cently summoned local police to investigate 
a “nude, dead woman” lying half concealed 
in a clump of bushes. Members of the squad 
which rushed to the scene found a discarded 
mannequin, origin unknown, which they 
transported to the police station. Seeing its 
practical joke possibilities, the mannequin 
Was first inflicted on an unsuspecting janitor 
when he opened a broom closet and then on 
an inebriate who was sleeping in a cell. 
The figure still adorns the police station, 
ut has been tastefully garbed in a raincoat. 





Carson's Christmas Windows 
Featured By Coronet 

he story of Dicken’s “A Christmas 
Carol” as interpreted in window displays at 
Carson Pirie Scott & Co., Chicago, is the 
subject of a series of color pages in the 
December issue of Coronet magazine. J. W. 
Campbell is display director for the store; 
the displays are the work of Bliss Display 
Corporation, New York City. 
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© Now... THE LARGEST, MOST COMPLETE 
DISPLAY HOUSE IN THE SOUTH... {I// 


Decorative Materials and Flowers— 










> “a 
warrae. 



























\ vrei ty : 
EVERYTHING 
FOR DISPLAY 







town establishment filled with 
all that’s new and smart in dis- 
play! ... It’s the NATT LEVY 

Displays Building where hun- | 
PDS dreds of new and. exclusive Y 
ideas are yours for the asking! /4 


Baltimore now has a large mid- Hf ] 
| 


»~' 


Display Fixtures and Mannequins in Stock 





RESIDENT REPRESENTATIVES WANTED 


NATT LEVY offers a very interesting oppor- Vy 
tunity to experienced salesmen living in the states VA 
of Va., N.C., §$.C., Georgia, Florida, Ala, la., VY, 
Miss., Maryland, D.C., and Delaware, to serve their f 





own states. v7 


5 5S. HANOVER ST., BALTIMORE 1, MD. 
































“CLINIC” for MANNEQUINS . . . 





“FRESH UP” 


Your Mannequins 
with NATIONAL’S 


RADIANT 


—the professional ‘“‘dry- 
cleaner” that leaves no 
unsightly “rings” or 
smudges. Only 


$1.25 


Per Bottle, Postpaid 


A little goes a long way. 
TRY IF. 





~ 4 Foyer in charge 


Completely stunning refinishing and resculpturing by skilled 

artisans under the watchful eye of Foyer. ... “Like new” 

repair — including the “NATIONAL” GUARANTEED 

CHIP-PROOF FINISH. . . . Schedules rigidly maintained. 
. With prices decidedly satisfactory. 


Quotations Gladly Submitted 


NATIONAL MANNEQUIN STUDIOS 
America’s Smartest Mannequin Refinisher 
212 Western Reserve Bldg. Cor. 9th & Superior 
Cleveland 13, Ohio 















































































LATTICE WINDOW 


A charming Spring unit 
featuring white clapboards with 
decorative turquoise roof and 
shelves ... unique white reed lat- 
tice. accented in turquoise .. . 
primrose yellow shutter with gold 


medallions, terracotta’ window 


box with pink zinnias .. . 
base ... 48” 


grass green high. 


32” wide, 12” deep. 


$15-% 


Write for our new Spring brochure 


DOLRR Bs 7s 


Second and Massie Portsmouth, Ohio 
Display Designers and Manufacturers 
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Sherman, Weir Moves 
To Larger Quarters 

Announcement has been made of the open- 
ing of new and larger quarters by Sherman, 
Weir, Inc., New York City, at 222 East 
92nd street. The new premises, consisting 
of 25,000 square feet, will house showrooms, 


offices, studios and factory. Under the new 
expansion program the firm will be 
equipped to do complete window set-ups, 
store-wide promotions, fashion shows and 


institutional displays in addition to design- 
and properties in 
various 


ing producing display 
media. 


Chicago Club 
Hears Editor 


Members of the Chicago Display Club met 
at the Stevens hotel the evening of De- 
cember 4, with R. C. Kash, editor of DIS- 
PLAY WORLD, as the principal speaker; 
his topic was “The Future of Display as a 
Profession.” 
the President 
Jim Cummins appointed a nominating com- 
mittee to the annual 
election which will be held early in Janu- 
ary. Refreshments followed the meeting. 


During business meeting, 


select candidates for 


THE DISPLAY PARADE no. 01 









INTERIOR 
STORE SIGNS 


963 LAKE DRIVE S.E. 


DECEMBER, 


Special trade-marks reproduced 
in various colored natural woods 





Disptay Crart 





by Tony Brinker 
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Arormer SHOE SALESMAN, PISER 
LATER SUCCUMBED TO THE URGE 
TO STUDY AVIATION AND ENLISTED 
IN THE ARMY SO HE COULD ATTEND 
THE SCHOOL IN AERONAUTICS IN 
PANAMA ... THE SCHOOL CLOSED 2 
MONTHS AFTER HIS ARRIVAL, LEAVING 
HIM WITH NEARLY 3 YEARS OF HIS 
ENLISTMENT TO GO."TO PASS TIME HE 
STUDIED COMMERCIAL ART BY MAIL. 
AFTER HIS SERVICE DISCHARGE HE 
BECAME A SALESMAN FOR MELVILLE, 
GRADUALLY WORKING INTO THE 
DISPLAY END OF THINGS UNTIL HE 
FINALLY WAS APPOINTED DISPLAY 
DIRECTOR FOR THE BIG FIRM. 


tad O. 
|PISE 


DISPLAY DIRECTOR 
MELVILLE SHOE CORP. 
NEW YORK CITY 






a 
; 1 SHOULO GO 
H IN THE Toy 
Business ! 
F 


OL? ie 

Piser is FIRE COMMISSIONER IN 
ROSLYN, L.1., WHERE HE LIVES, 

AND ALSO SERVES AS A COMMITTEE- 
MAN FOR THE BOY SCOUTS. HIS 
HOBBIES ARE LANDSCAPE GARDEN- 
ING AND DESIGNING HOUSEHOLD 
GADGETS AND CHILDREN'S TOYS... 
NOT TO MENTION DISPLAY FIXTURES, 
INCLUDING AN INTERCHANGEABLE 
PLASTIC SHOE DISPLAYER WHICH 

HE USES EXTENSIVELY. 
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CUSTOM BUILT SIGNS 


WoOoD 
LETTERS 





GRAND RAPIDS 6 MICH. 














1946 


GNS 





VOOD 
ETTERS 























DECEMBER, 1946 


Impressive Convention Exhibit 


Controlled by Robophone 

[he problem of creating eye-catching ex- 
hibits for conventions has always been more 
or less of a problem to advertising and dis- 
playmen and those at The Electric Auto- 
Lite Company, Toledo, are no exception. 
However, H. D. Bissell, advertising man- 
aver, feels that they have their problem 

ved for a year or so. Realizing the de- 
mand for conventions that would follow the 
war as well as the keen display competition 
that would be met, Auto-Lite more than a 
year ago began creating a convention dis- 
play that would be tops in the industry yet 
not too unwieldly. 

Forty feet long and assembled into three 
sections, the unusual exhibit requires 40 
crates to transport it. So constructed that 
either of the three sections can be shown as 
a separate display, the exhibit is built of 

ghly polished wood and utilizes the new- 
est ideas in the plastics world. 

Flanking the center section of the exhibit 
are actual samples of many types of pro- 
duets manutactured by Auto-Lite for the 
modern automobile. The center portion of 
the display, which also carries more product 
samples, is constructed as a stage. A total 
of 28 display panels is included in the 
ver-all exhibit. 

Backing the center section is a cut-out 


model of an automobile ingeniously lighted 
so that the many products manufactured by 
\uto-Lite can be shown in their correct 
position, 

Central theme of the exhibit is the pre- 
sentation of capsule version of the Auto- 
Lite radio show. As the curtains are auto- 
matically parted showing the cut-away 
model of the automobile, the theme song of 
the radio show is heard. On _ stage are 
puppet images of the stars; a miniature 
microphone also is on the stage and the 
puppets go through the actions of a regular 
broadcast. 

\ll action takes place in the center of the 
stage in order that products mentioned in 
the “commercials” can be brought into view 
in the form of heroic reproductions by 
automatic elevators from the base of the 
stage. 

\ction is controled by a robophone, which 
is practically a human mind. The recording 
is attached to the robophone and as a given 
sound is heard the robophone goes into ac- 
tion throwing switches to lift or light the 
product mentioned. 

Immediately in front of the stage is a 
diorama depicting the 26 Auto-Lite manu- 
lacturing plants in the United States and 
Canada. This diorama is replaceable, like 
the cut-out automobile, and different back- 
‘rounds will be used at different exhibitions 

The display is Auto-Lite’s first major 
iost-war convention project and will be 
lisplayed at all principal industrial shows 
luring the coming year. The exhibit was 
onstructed by the H. B. Stubbs Company, 
etroit. 





Cincinnati Displaymen 
Attend Party 

Trudy’s Grill, at Cold Springs, Kentucky, 
vas the scene of a party given for Cincin- 
lati displaymen the evening of December 3 
 Reinermann Fixture Company, of the 
ame city. 
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Introduced this season, White Christmas Snow is 
now the nation’s standard. Glistens and drifts like real 
snow. Lays naturally on garments, boughs and fixtures. 


WHY IT’S BETTER... 


Easily swept up and reused— 
will not deteriorate. Will not 
stick to carpets or shoes. THE NAME OF YOUR 
Lighter, fluffier, whiter. Will not NEAREST WHOLESALER 
pulverize when walked on. 

Packed in one and two bushel containers 


FS vcnk PAPER PRODUCTS 


1627 W. FORT ST. ¢ DETROIT 16, MICH. 




























DETROIT SHOW WINDOW 









ARTIFICIAL SNOW 









WRITE FOR 














PLASTICS DIVISION 








GRASS ;,; 







.as Lush and Green 
as your Summer Lawn! 





@ RAFFIA MATS—Velvety, realistic e@ SCATTER GRASS—Uses galore 
mats as refreshingly green as a country for this soft, plushy creation. Makes walk 
club lawn. Designed to capture that true- 
to-life feeling—they'll make your window 


and interior displays sparkle 


with natural color and 4. 
freshness. 36" wide, 72" long. 


Immediate Delivery 


From Stock! 


ORDER BY MAIL 
Use the handy coupon today! 


ART R. COHEN CO. 


810 Penn Ave., Pittsburgh, Pa. 















borders in a jiffy. Grand for sprinkling 
between stones. And you can use it again 
and again for it eliminates > 9 5 


50 cutting. One carton 325 
Sey e CTN. 


covers 20 square feet, 


EACH I" thick 





PBF sss BFS SSF SSS SS SSF BSF SF SBF SSS eS ee ae 
: ART R. COHEN CO., 810 Penn Ave., Pittsburgh 22, Pa. : 
: Please ship immediately items checked below: 1 

4 
g RAFFIA MATS: Quantity...ccccccsssccccccccccccccsescssessseseeceeee - 
' i 
} SCATTER GRASS: Cartons 
a a 
# FIRM........ Riekiatiie ' 
A a 
+ 4 
s ADDRESS...... 1 
| a 
RT ee Oe ee - 
- —Check enclosed —Send Bill - 
Leese eee eee eee eee eee eee eee eee eee 








Shoe Card Holders 
Window Hooks 
Ticket Hooks 
All Types of 
Price Card Holders 
Send for Illustrated Price List 


RUDOLF ORTHWINE CORP. 





520 W. Mth St., New York 1, N. Y. 


Self Threading Tag Needles 


| 








made in the latest Fifth Ave- 

nue fashions—or your own 

description. Perfect fitting. 
Wholesale and Retail 
For particulars write 


Window Display Equipment Co. 


225 West 36th St. New York 18, N. Y. 






















The DY 
Is Comms: 


when the giant postwar production 
power of American Industry will 
make shortages and scarcities a 
disagreeable memory. Then, 
Murray Toll Quality will have more 
importance than ever before. 


At this time we regret to advise 


that we cannot accept any more 
orders for Display Boards as we 
are completely oversold on our | | 
allotments. 


MURRAY TOLL 


Mfrs. & Mill Agents 
Cardboards of all Descriptions 
6224 Paschall Ave., Phila. 42, Pa. 
Phone SAratoga 9-5727 or 9-5728 











| 












“Papier Mache” Men’s, Women’s, and Chil- 
dren’s Forms made by hand by experienced 


Mannequin Manufacturers. Finished in 
Papier Mache or Mannequin composition. 
Price list and description sent on request. 


NATIONAL ART STUDIO 


306-308 South Market Street Chicago 6, III. 
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CREATING DIORAMIC DISPLAY 
[Continued from page 56] 
supporter for the knee boot on the left front 

leg served the same purpose. 

For further completeness and adherence 
to natural reproduction, the 
should be inclined upward as it goes away 
from the glassline. This places the lateral! 
plane of the floor more parallel with the 
horizon line and eliminates a difficult cor- 
ner break at the junction. 

A semi-circular background permits the 
panoramic sweep familiar in these treat- 
ments, but lends itself even further to little 
extra quirks. For example, by painting a 
horse on a backdrop in such a position that 
its head would ordinarily be in a corner, the 
curve which eliminates the corner would 
also “turn” the neck of the horse to look 
backward and further animate the display 
by allowing its harness-reins to stand out 
from across the distance of the curved seg- 
ment of the corner from the bit in its mouth 
to the saddle rings at its withers. 

For instance, few windows are accessible 
to large props, and this approach would 
permit anything from a train engine to an 
elephant if the bulk of such subjects were 
confined to the two dimensions of the flat 
background with the realism being carried 
by a mere suggestion in full relief being 
“lifted” from the back space. 

This “bulk” can be painted on giant rolls 
of paper which can be cut to size in ad- 
vance, painted, rerolled for a switch into 
the window and then stapled into place. 

Last, but not least, if nothing is to be left 
to chance in the preparation of these set- 
tings, the entire set-up should be assembled 
complete to the smallest detail in advance 


—This sketch shows the construction details 


of the dioramic display used so successfully 

by Claude Jackson. Note that the line of 

transition is broken up by the vertical line of 
the mile post for better effect— 


window-floor 
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1852 MALLEY'S 1946 
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Bright biue hooped skirt, black satin dolman 
with fur trim. 1840 ice skates. 


eA -HNerrie 
Christmas 


For authentic period displays rent 18th, 
19th and 20th century costumes. 


KATHERINE BURR FLEMING 
76 ROGERS ST., BRANFORD, CONN. 
Write for 10 page circular and photos. 





of the actual installation in the window. 
Perhaps most display workshops can _ not 
afford the space, but this permits discovery 
of any oversight in the mental conception 
before it is too late to remedy. After that 
it is a routine step to dismantle the whole 
thing and move it into the window for which 
it was designed. 
wArce LINE 
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Cosmetic Package Design 


Used By O'Clare 


avish handling of sheer 


pink 
draperies studded with pastel nosegays cre- 


frothy 


ated a lush and frothy setting for the pro- 
ducts of Milkmaid, Inc., displayed in the 
grand ballroom of the Plaza hotel in New 
York City at the eighth annual benefit party 
conducted by socially prominent sponsors 
on behalf of the Child Placing Committee of 
the State Charities Aid Association. 

The setting was an effective projection of 
the design in which all Milkmaid cosmetics 
are packaged, this design consisting of 


closely spaced miniature pink and blue nose- | 


Created by Dana O’Clare, Inc., New 
York City, the display was built around two 
of the handsome balcony boxes overlooking 
the grand ballroom. A giant spiral tree in 
jewel blue filled the right hand box, and was 
decked with packages of Milkmaid cos- 
metics, carrying out the Christmas gift 
theme of the bazaar. In the left box were 
dressed in milkmaid 


gavs. 





two debutantes cos- 
tumes, carrying baskets from which they | 
dispensed complimentary packages of the | 


firm's products. 





Callahan Lights Windows 
With Flashlights 

Not even a coal strike can dim the lights 
of Fifth avenue as long as there is human 
resourcefulness. When the brownout in New 
York City made it necessary for department 
stores to eliminate their window lights, 
Henry Callahan, director of window display 
at Lord & Taylor, ingeniously solved the 
problem. Each of the mannequ:ns in the 
windows holds a large flashlight, sometimes 
hanging from her wrist as a 
more simply, as a flashlight. 
flashlights are turned 
on, thus illuminating in novel fashion the 
otherwise dim windows, each mannequin 
holding the light so as to illuminate another 


ngure. 


a compact, or 
pocketbook, or, 
In the evening the 


Massey Leaves Display 
For Magazine Post 

Maria Massey has joined 
Men’s Wear magazine in the 
display editor, it is made known by 
H. Bailey, editor. 

Miss Massey has made a unique reputa- 
tion in the men’s wear field as the first 
woman to specialize in men’s displays. For 
several years, she was display director for 
the nine Wallach’s Stores, and for two years 
she was an executive member of the display 
department at Lord & Taylor, where she 
specialized in creating displays for the 
Man's Shop. 


the staff of 
capacity of 


Perkins 





New Reflector Lamp Line * 
ls Announced 

Nine types of “Lustra” reflector lamps for 
tore, theatre and display lighting, are illus- 
trated in the new Bulletin No. 101, “A 
Better Kind of Lighting,” issued by the 
Lustra Corporation of America, 40 West 25th 


treet, New York City 10. Included are 
neck-silvered directs and _ .concentrators, 
side-silvered tubulars and various flood- 


ghts, spotlights, and super-spotlights de- 

ned to produce individual lighting pat- 
erns from very wide beams to narrow high- 
Intensity beams. 














VISPLAY Warts 
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, ° 2 

: EVE BRUESER STUDIOS, Inc. 

> 

1 

} AND | 

> 

3 GRIMES DISPLAY SERVICE 

, ‘ 

: 22 WEST 38TH ST. ) 

, 4 

NEW YORK 18, N. Y. : 

New York City Representatives 

; |. THOMAS BRANSON CLAIRE NIGHTINGALE > 

; (Showroom) $ 

> 2 

Middlewest Representative Western Representative ; 

E. ROBERT BURNS JAMES H. JACOBSON $ 

2 Coulterville, Ill. 219 West 7th St. ; 
, Los Angeles, Calif. 

Pennsylvania and 

New York State Representative Minnesota Representative 

WILLIAM T. REID ESTHER LENNON { 

408 Hermit St. 221 Second St. N. E. > 
; Philadelphia, Pa. Minneapolis, Minn. 
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Now! 
price 


ew D5 
PER 100 


SEND FOR OUR COMPLETE CATALOG 


PHIL SENKER 


227 S. Fifth Street, Phila. 6, Pa. 


JOBBERS’ INQUIRIES 
INVITED 


tickets 


Iudividually Printed 
PRICE TICKETS 
Gor Every Display Purpose 


More than ever, you need 
with ‘“‘buy’’ appeal. 


With your Store Name 
and any ass’t of prices 
imprinted. 











Gedar & Birch Displays 


e@ CEDAR BARK IN SHEETS 
@ CEDAR AND BIRCH POLES 
e@ RUSTIC FURNITURE 
@ SPECIAL DISPLAYS 
e BIRCH BRANCHES 
e@ CEDAR SLABS 

e BIRD HOUSES 


RUSTIC FURNITURE CO., Inc. 


“Parkcraft” 
Phone 68 Day— —Night 147 
Black Horse Pike at R. R. 
Williamstown, N. J. 











o* MOLDING * 
‘ CASTING cOMPDS 


Me 
PROVEN smeeapadita 


> il 
WRITE FOR PARTICULARS 
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é 
CEMENTEX COMPANY, Inc 








336 CANAL ST., NEW YORK 13, N.Y. 
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EDISON CENTENNIEL 






or 







































Lightweight cardboard embossed plaque, 
size 10" x 16", in two colors, maroon and 
gold. Ideal for your Edison Centennial 
promotions 


$1.55 each, f.o.b. Chicago 
Order from 


Bishop Publishing Company 
427 W. Randolph St., Chicago 6, Illinois 


Henry's C2. a Aiea 


PLASTIC HANGERS 
for DISPLAY 











“We make the better Hanger 
i For the better Merchant” 
N 12" Size 
NN “KIDDIE HANGER" 
\| 
141/." Size . 
“JUNIOR HANGER" 
THE BEST 
HANGERS 
MADE on 
ize 
“LADIES HANGER" 
A Hanger of Superior Quality 
“THE HANGER KING” ° Pioneer of Plastic Hangers 
HENRY HANGER CO. of AMERICA 
450 Seventh Ave. N. Y.1, Dept. DW 
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| Display Applications 
Seen For "Tekwood" 

New applications developed by wartime 
shortages of a well known material have 
been announced by United States Plywood 
Corporation, New York City. ‘“Tekwood,” 
composed of a hardwood core sandwiched 
between and bonded on two faces of heavy 
cylinder kraft paper, long has been used for 
shipping containers. War shortages of lum- 
ber and other materials, however, has turned 
part of “Tekwood” production into the 
manufacture of display containers, window 
displays and many other articles. 

The material gains popularity, according 
to United States Plywood spokesmen, from 
its toughness, its flexibility, its versatility 
in use, ability to withstand service condi- | 

tions, and freedom from possible damage | 
by inclement weather. | 





All types of flags for 
window and store dis- 
play purposes. Imme- 
diate deliveries in all 
sizes and materials— 
grosgrain rayon, taf- 
feta, and _ standard 


Romaine Representing 
Well-Known Firms 
Francis Romaine, formerly with General | 
Display Corporation, Cincinnati, is now act- | 
ing as exclusive representative in the mid- 








West and South for three well-known dis- bunting. Also, special 
ad pA onan ae a _ New sizes and types made 
York City; Moortgat Studios, Glenshaw, | . 
Pa., and Gardner Displays, Pittsburgh. Write For to order. 
Illustrated Price List 
Don’t forget — send in your news 


All types of patriotic decorative 
materials, flag sets, flags of all 
nations, etc. Write today for our 
prices and free catalogue. 


| REGALIA MFG. CO., Dept. 64, Rock Island, lil. 


items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 











6 
DARLING 
DISPLAYS 


LADIES BOWLING TEAM 





—Southern Michigan is widely known as a great section for all kinds of sports, and in winter- 
time for ice fishing and bowling especially. Ladies’ teams are strongly represented, and five 
teams from the L. A. Darling Company are active. The Wigmakers, Wrappers, Painters, and 
Darling Displays teams bowl in Coldwater, and the Ladco's ladies’ bowling team bowls in 
In this picture is the Darling Displays team composed of (left to right) Rae Adele 


Lydy, secretary of the Coldwater Bowling Association, Margery Amaden, Belle Hobart, Betty 


Bronson. 


Russell and Rachel Speaker, captain— 
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CREATIVE DISPLAYS 


MANUFACTURERS AND DISTRIBUTORS OF 


DISPLAYS, FIXTURES, DISPLAY MATERIALS 
200-202 NO. PEARL STREET, BALTIMORE-1, MD 


SEE YOUR LOCAL DISPLAY DEALER 
Our Many Spring Creations Will 
Be on Display Soon Ask For 


TRI-ALLIED 











FOR REALISTIC 


DISPLAYS 
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ON 
GRASS MATS * 


ed/ 


MM EMS re: 


EATON 


N BROTHERS # 
CORP. 


HAMBURG, N. Y. 


400 0 on 


EATO 











DESIGNERS and BUILDERS 
Exhibits — Booths 
Displays — Dioramas 
Papier Mache 


CREATIVE ART STUDIO 
321 West 56th Street New York 19, N. Y. 
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SDA News 


By FRANK VERMILYE, 
President 


N alternative exhibit arrangement for 

the 1947 Southern Display Associa- 

tion Conference and Display Exhibit, 
under consideration for some time, has been 
decided on by the New Orleans Conference 
committee as more practical for the show 
under present and future physical conditions. 
This plan is definite and has the approval 
of the SDA executive group. It cancels the 
previous municipal auditorium plans already 
published. Circumstances that prompted this 
revision of plans were due largely to the 
practicability, location, and arrangements in 
comfort and facilities for the exhibitors. 
Although this alternative plan does not 
allow as many exhibit spaces as the muni- 
cipal auditorium location, it was decided 
that it is better in view of the limitations 
of hotel accommodations, which means that 
the show will be naturally smaller than the 
Houston show, therefore only a minimum of 
exhibitors will be necessary. In addition, 
with the apparent disagreement and disap- 
proval of the SDA Conference by 
manufacturers as evidenced publicly in re- 
cent statements, it was decided a smaller 
amount of exhibit space would be sufficient. 

The alternative plan is as follows: There 
will be a total of 45 exhibit spaces available. 
They will be quartered in two of the major 
New Orleans hotels, both a short distance 
from each other on Canal street. The spa- 
cious Tulane Room of the Jung hotel has 
been leased as the main exhibit section. 
This large room will. contain 25 12 by 18 
booths, each a four wall type, with door- 
way entrance. This room, located on the 
second floor, has ample facilities for hand- 
ling freight, shipping, lighting and has one 
main entrance. The Tulane Room is con- 
nected with a large beautiful lounge which 
is reached from the main lobby by a wide 
staircase. This lounge is private, and one 
wall will be utilized for four half booths, 
registration booths, refreshment counter, and 
check room. Another room, 30 by 32, enters 
on this lounge next to the main entrance to 
the exhibit section. This room will also be 
utilized for an exhibit space, preferably one 
of the larger exhibitors. All exhibit spaces 
will have equally desirable location, the 
main exhibit section being free of posts. 

In addition the Starlight Roof Room of 
the Jung hotel has been secured for the 
meeting and program section. This is on 
the twelfth floor of the hotel and is reached 
directly from the exhibit section by eleva- 
tors. Programs remain the same as pre- 
viously announced. There will be an open- 
ing program the morning of the 5th, a 
speakers program the morning of the 6th. 
The morning of the 7th will be turned over 
to the women in display and the women’s 
auxiliary, with the SDA meeting, election, 
and installation of officers early the morn- 
ing of the 8th. The grand ballroom of the 
Roosevelt hotel will be used for the grand 
masked finale. 

The balance of the exhibit spaces will be 
contained on one floor of the Roosevelt 


some 
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Display Fixtures with Imagination 



























Visit our Factory and Show Room 
When in Los Angeles 
Crystalline Plastics Co. 
1026 Venice Bivd., Los Angeles 15, Calif. 


Sales Representation: 
Albert A. Wiener, 248 Phelan Building 


San Francisco 
Cincinnati, Ohio—Grover Display Co., 626 Broadway 
St. Louis, Mo.—Regal Sales Co., 1123 Washington Ave. 
Chicago, Ill. — Werner Lewy, 27 E. Monroe St. 














YUCCA POLES 


Give high dramatic lines to your windows! 


1” to 6” diameters. 6’ to 12’ high. Immediate 


delivery. 


BAMBOO POLES 


From ¥,” to 2” diameters. 


per hundred. 
TAPA PAPER 


Reflecting the charm 
and romance of the 
South Seas. Six de- 
signs; 22” x 32”. 20 
sheets $7.00. 


BAMBOO MATS 


For backgrounds — 
J flooring — dividers. 
3,” x SO” @ $3.95. 


Priced from $18.00 


















WRITE FOR 
NEW CATALOGUE 


TROPIERAFT 


535 Sutter St. San Francisco 2, Calif. 























ptuucuncing 


The Displayer Sets of 






the future. ..in lovely 






lucite or plexiglas. 






Their refined simplic- 





ity will enhance your 





merchandise as never 





before. 







To be presented in the 














January Issue of 


DISPLAY WORLD 
Watch for them! 


De Weese Display Equipment Co. 


CENTURY BUILDING —132 Seventh Street 


Pittsburgh 22, Pa. 


T. GUY DUEY, President 
LAMONT A. WARE, Sec’y-Treos 

























FOIL-ROL 


ALUMINUM FOR DISPLAY 


Sparkles — Dances — Rains 


HATTIE CARNEGIE, New York City 
MYRIADS OF USES IN DISPLAY 
50c Per Roll 
14” x 375 Feet 
Standard Package 22 Rolls 
IMMEDIATE DELIVERY — MAILED PREPAID 












FOIL-ROL 


4 DENNY PLACE CINCINNATI 27, OHIO 
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hotel. These spaces are the large air- 
conditioned sample rooms, familiar to many 
of the manufacturer representatives who 
travel through New Orleans. They have 
been recently remodeled, with facilities for 
personal accommodations as well as exhibit- 
ing. Because of our hotel limitations it is 
hoped whenever possible these rooms will 
be used as combination quarters and ex- 
hibit rooms. There will be 15 exhibit 
rooms in this group. Although those rooms 
are separate from the main exhibit section 
it is felt they will be equally desirable be- 
cause of the fact that the Roosevelt hotel is 
supplying the largest allocation of rooms. 

This is the final plan. Charts for exhibit 
spaces, contracts, etc., are being prepared 
now. They will go out to manufacturers in 
the manner previously announced—that is, 
they will be released simultaneously to 
nanufacturers who showed at Houston. 
These firms will be asked to mark their 
preierence of space, intention to show and 
return their requests as soon as possible, as 
it will be a case of first come, first served. 
A deadline will be set for answers, then 
any spaces open will be available to new 
manufacturers and those who did not show 
at Houston. In the case where preference 
is declared alike for the same spacé, it will 
be the privilege of the New Orleans com- 
mittee to allocate the spaces as they see fit 
for the beauty, convenience, and physical 
arrangement of the show. 

The SDA executive group and the New 
Orleans committee regret this sudden 
change of plans, but the plans previously 
announced were subject to revision or ap- 
proval of the New Orleans committee. This 
group feels that the above arrangement is 
much better, practical, easily reached from 
all hotels, and comparable in size to the 
limitations of expected attendance. As _ it 
stands now, accommodations are available 
for 800 people. It is expected this will be 
increased somewhat by conference time next 
May. Nevertheless we must plan for what 
we have available now, and not anticipate 
too much increase. The municipal audi- 
torium arrangements, although larger, also 
were only available in split exhibit sections, 
and would have required a_ tremendous 
amount of construction and materials, be- 
cause of its physical setup. In addition it 
was a distance from the hotels, which is 
eliminated by this new arrangement. The 
New Orleans committee realizes that some 
manufacturers will be disappointed in not 
being able to secure space, because of the 
minimum number and therefore urges that 
they act promptly “1pon receipt of the chart. 

Contained in this issue of DISPLAY 
WORLD are all final details concerned 
with the Southern Display Association’s 1947 
conference and display exhibition. The event 
is scheduled to be staged in the interesting 
city of New Orleans, May 5th through the 
8th. Members of this association are be- 
ing extended the first invitation to partici- 
pate in this show. The conference is pri- 
marily planned and staged for you. We 
want you here, and feel sure you will want 
to back up the endeavors and work of your 
association's officers by being in attendance. 
May is still a good distance away, but it is 
not too early to begin making your plans. 

The plans and highlights are briefly as 
follows: There will be a beautiful and ex- 
tensive exhibit of all the new things in dis- 
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‘Accentuate the 


Positive’ in Your 
e Sweaters! 
e Blouses! 
© Sportswear! 
@ Dickies! 
© Dresses! 
® Other Accessories! 


DISPLAY SHELLS 
DRAW SALES! 
Quantity productionen- 
ables new lower prices. 
Sturdy papier mache, in 
smooth, flesh-color. Full 
busts, full shoulders! 


SHOULDERS CURVED 
TO FIT ANY STAND! 


Versatile! Use 'em 


pillars, etc. 








QUALITY DISPLAY SHELLS 





No. BB As illustrated, for 


1 and 2 Piece $395 


Dresses... Each 


No. AA SHORT SHELLI— 
Waist-length, for blouses, 


sweaters,dickies $365 


ee ae Each 


flat— inclined—on 


top of stands — fastened on panels, 


Order Today—Immediate Delivery 


HECHT FIXTURE CO. 


Since 1892 
212 S. FRANKLIN ST., CHICAGO 6, ILLINOIS 











Vuletide 


to the 


Display 


(reetings 


People 


of America 


NZ 


We are preparing to serve you 
better in 1947 with all of your 


display requirements. Your good 


will is our greatest asset and we 


appreciate your fine consideration 


during the past year. 


JOS. E. PODGOR CO.., Inc. 


Complete Display Suppliers 


618 MARKET ST. 


PHILADELPHIA 6, PA. 
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play. Properties, fixtures, flowers, mate- C 0 N Vy f N | u N T 
rials, and ideas will be abundantly displayed 

in 45 booths. These will be centered in two e 

of the major New Orleans hotels, the larg- 
est and main section being in the spacious | A C C U R A T FE 
Tulane Room of the Jung hotel. The con- 

ference, spaced over a period of four days, e 
will feature special events, such as display EASY T0 0 
demonstrations, photograph contest, speak- PERATE 
ers, the general SDA election of officers, all e 

kinds of entertainment, climaxed by a grand 


costume ball the final night of the show. THE D ; S p LAY 


Many other interesting developments will 
be revealed as all plans for programs, speak- MA N ? S TOOL 
ers and special events take shape. We sug- 
gest you watch the pages of DISPLAY e 


WORLD, which will carry all the latest 
news each month. The SDA officers and D U 0 - f A S T 
the New Orleans committee are getting tre- 
mendously enthused as plans progress, and COMPRESSION TACKERS TACK IN EXACT SPOT! 
are confident that we will be assured one 
of the most outstanding, successful shows | Ideal for window trimming, tacking up backgrounds and point-of-sale advertising. 
in display history. 

You will not want to miss this, therefore, 
we urge you to begin early in seriously | efficient Duo-Fast Compression Tackers. 
making your plans. Our hotel accommoda- 


tions are not too plentiful. We can only WRITE F A 8S 5 E N E R C O is P O R ATIO N 


take care of a certain number of people. | TODAY TO 848 FLETCHER ST. CHICAGO 14, ILL. 


After filling up all our available accommo- 
dations, it will be a case of securing your 
own, which will be exceedingly difficult. We | ° =] 


will begin accepting definite hotel requests Extraordinary CGoverament Relesss! 
and reservations January 15, and will allo- i 


cate rooms as they come in. A reservation =. BRAND NE LY 


request from you shortly following that time 
will assure you of accommodations. All &| ALL PURPOSE 
rooms will be double rooms, therefore if " ee 
you are not accompanied by wife, member Ba 
of family, or another display person whose | °_ , — 2 | TU 4 be TA is L S s 


name must be supplied, it will be the priv- paleo. staat 
ilege of the New Orleans committee to ae The ideal turntable for window displays, office 
displays, show rooms, exhibits, etc. Precision 
built for smooth operation, sturdily con- 
structed for long wear. 

the coming year a banner one in member- ~~ “ bronze bushings and gears. Black bake- 
ships. When you receive your 1047 tusolee » ite construction with enclosed G.E. 1/20 H.P. 
= : ee ' motor, A.C., I15V, 60 cycle, | phase. The 
from John Dial, the secretary-treasurer, : ; 

PE Sale on ii ie | ; 8 inch removable table top will easily carry 
please honor it as soon as possiDle. Aso, 300 Ibs., balanced. Approx. height 14" over- 
do all you can to secure another member, = all, 12" base. Weight, each, 40 Ibs. 


or interest other display people in your area £ 
in the Southern Display Association. Estimated Government Cost, 
$195.50 ea. 


You may be certain the officers of your . 
association will be happy to supply you 4 SPEEDS Right or Left S L { 
with any help or information you will re- 1/10, 1/2, | & 3 Turns Per Minute 5 5 ea. | 
quire. We earnestly desire the year 1947 10% Discount on 10 or more 
to be the truly big year for the SDA. You JORDAN HOPKINS, LTD. 15% Discount on 20 or more 


may be certain the New Orleans committee T 
. ° ERMS: Net cash to rated concerns. Others 
136 W. 25 St., N.Y.C., WAtkins 9-4415 send check with order. F.O.B. ware- 


will exert all efforts to assure those attend- 
ing our forthcoming conference one of the house, Long Branch, New Jersey. 


most delightful, educational experiences in 
your display career. 
[I would like to take this opportunity to 


extend to you my heartiest wishes for a M 
Merry Christmas and a Prosperous New 


Year. 


Also in extensive use for attaching silk screen stencils to frames. Investigate these 

















assign another person to share your room. 
All 1946 SDA memberships expire De- 
cember 31st. We are endeavoring to make 











| can furnish you with Automatic Machines to turn out 
flocked or coated papers or textile in velour, tinsel, mica, 
ers to make frequent use of the wood, cork sand, sisal, etc. 


Seavien Dustan Riv SAREE OR: 90- Have ready for delivery complete factory installation 





We invite DISPLAY WORLD read- 


sources for all types of display mate- ° : ° P 
sid: and auneiiiamis Unidas Wena that will turn out 500 to 600 sq. yards per hour, sixty inches 


to zebras (stuffed), or for general con- wide. Smaller units to order. 
sultation on display problems. No 
charge is made for this service, of A. B. SALIGE R 


course. 62 GRAND ST. NEW YORK CITY 
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By JOSEPH APOLINSKY S PASO S 


President 


...or longer would at this time like to ask all IAD (breetings 


members who are in arrears to please 
make every effort to pay their dues and to 


Ww if they prefer that we mail statements to bs 
hen you can get their firms, please write our office, P. O. Our Many Friends 


30x 2582, Birmingham. This also applies 
eigen to non-members who wish to become mem- 
e@ 


bers of the IAD. 


JA. D. News 
Whaat months 


During the past month the IAD office has 


received several interesting as well as amus- WE THANK YOU 

|} ing letters and I would like to quote from FOR YOUR PAST 
some of them, however, I will not mention 
pase tte Sey gee So FAVORS AND HOPE TO 


any names. One letter received was from 


the superintendent of a large store in the REMAIN YOUR FRIENDS 
West in answer to our letter inviting their THROUGHOUT THE 


membership in the IAD. Our letter was 

mailed to the display director, however it COMING YEAR. 
was turned over to the store superintendent. 

He stated that he had discussed this with | BR. W olburg 


the members of their display department and | 
they all contended that they got no good A. Haverback 
from their previous memberships and 
thought it a waste of money to pay dues in 


the IAD. I am just wondering what par- BONAFIDE DISPLAY 
- - ticular good they expect, or just how much | 
Women’s, Men NS they themselves put into it while members & Dp 

of the IAD. ; ECORATIVE CO. 


oe o - 
and Children S The next letter I would like to discuss is 61 W 37th S 
from a display director in New York who est t treet 
writes in answer to my letter after over a New York City, 18 
month’s delay, “Please forgive the delay in 


¢ 
not answering your letter sooner. In view | 
; of many irritating situations, I do not feel 
that I have any time to spare to devote to 


the interest of the IAD.” My only com- 
ment in passing is that if this display 
director had taken the opposite attitude how 


en beneficial he could have been to our asso- 


d com- ciation! 
Mache an Our next letter is of a more encouraging 


s for | nature and it comes from a display director 
in Indiana. He asks that we mail him a 
statement for his dues, which is quite un- 
usual and highly commendable. There should 
be more such men in display today. He 
goes on to wish us the best of luck and 
. urges that we do not feel disappointed in 
now available. the fact that the IAD today is not being 
asia | accepted by displaymen throughout the 
country as it should. He contends that 
they are simply confused. That is certainly 


a nice way to look at it. 50/‘ LEATHERETTE 


Since I took office as president, I have $] a yard 
through DISPLAY WORLD and the IAD 


Bulletin, tried to inform the members of PRE - WAR 
our association and others in display ex- Pyroxylin-coated 
actly what is transpiring. I have been leatherette 


criticized by several for being so frank in , 
Po gait ee ee ET eee ee er In 2 exquisite designs. In 
reporting the adverse acceptance of the IAD diteuias Mind = aneke 
9 today but I do not see how I can honestly k and in extravagant, bold 


do otherwise and brazen Alligator - grain. 
ssl Jobber’s inquires invited. In 
I have reported the good and the bad. stock as of November 15th. 
White, 


gee re ie : ia ee a COLORS: eggshell, 
| Unfortunately the bad has over shadowed akon, thuseuss,” Gens. 
the good but that is because so many dis- lovely gold, pink. 
i 











=—_ 


Distinetive and Modern 














Papier 
position mannequin 
‘mmediate delivery: 


for same 


Rubber hands 








playmen have definitely set themselves 
| against the IAD. 

257 W. 17th STREET There is some talk relative to forming an- re... 

NEW YORK CITY other national display organization but I Chicago Branch: 180 W. Randolph St. 

for one do not see the necessity of it. I am 

sure the present officers and board of di- 


























1946 


DECEMBER, 


rectors of the IAD would be willing to 
entertain and go along with any suggestions 
that would improve it to the satisfaction of 
its severest critic. 

There has been some criticism as to the 
manner in which our association has oper- 
ated in the past. Some have contended that 
everything was cut and dried. This is wrong 
because at our annual meetings, which were 
open to members, all were given the priv- 
ilege to express themselves and also nomi- 
nate anyone they saw fit for any office. As 
I see it, those who criticize the most are 
probably the ones who have done the least. 





The Birmingham Display Luncheon Club 
held its regular monthly meeting November 
21. Those attending were: Charles Auton, 
Sokol’s; Joseph Apolinsky and Al Crouch, 
Loveman, Joseph & Loeb; L. L. Wilkins and 
Dot Baird, Pizitz; Paul Wertz, Burger- 
Phillips; L. D. Crum, Darling’s; Jeannette 
Deigel, Mangels; W. K. Lassetter, Lassetter 
& Co.; P. G. Thomas, Porter’s; Mildred 
Wilson, Bond’s and A. S. Hammett, Goold’s. 

K. W. Grimley, executive director of the 
Jefferson County Anti-Tuberculosis Asso- 


ciation was the speaker and explained the | 


part the Birmingham club is to play in the 
1946 drive for the sale of Christmas Seals. 
He thanked the club for the help it rendered 
last year and hoped they would do as much 
for the drive this year. 

Officers were elected to serve for the next 
12 months. President, Paul Wertz; vice- 
president, Charles Auton; secretary, Dorothy 
Baird; W. K. Lassetter was reelected trea- 
SUTFer. 





December 17 was selected as the date for | 


the annual Christmas party. 


Mildred Wil- | 
son is chairman of the overall committee. | 


Dorothy Baird and Teeny Brannon are in | 


charge of decorations. 
Al Crouch are to provide the entertainment 
Mel Kay, Southern representative for 


Jas. B. Williams, Inc., was an unexpected | 


Charles Auton and 


guest at the meeting, having arrived in the | 


city that morning. He is meeting Mrs. Kay 


in Atlanta and is driving to New York, to | 


be there for the December Market Week. 





Franklin W. Mann, display director for 
Berkson’s, Kansas City, a member of the 
IAD, has been asked to give a series of four 
talks on display at the University of Kansas. 
This information came to our office via his 
request for “Display Merchandising Prin- 
ciples & Practices” published by the IAD in 
1944. This request was happily complied 


with. . 





The IAD officers and directors want to 
take this opportunity to wish all members a 
very merry Christmas and a prosperous 1947 
for them as well as the association. 





Typographical Error 
ls Corrected 

In Walter Sobotka’s article in the No- 
vember issue of DISPLAY WORLD, under 
the title “An Idea In Store Construction,” 
a typographical error on page 120 makes a 
sentence read: “Such display groups will 
not be seen from everywhere on the floor.” 
The correct word is “now,” rather than 
“not.” 





SIstrtavy Woes 








Smart, Original and Unusual! 


DISPLAY IDEAS and ACCESSORIES 


for... BEACHWEAR 
SPORTSWEAR 
EARLY SPRING 





Write for our new Catalog covering these events today. 
Prompt deliveries. 





Marcus 
WINDOW DISPLAY SERVICE 


104 LINCOLN ST. BOSTON I1, MASS. 














THE 2 WINNERS! 


IMMEDIATE DELIVERY 


INDISPENSABLE 
For Window or Store 


Ideal for Sweaters, Blouses, 
Dresses, Suits, Coats, ete. 
Made sturdy of four-ply papier 
mache with full bust and 
shoulder. Smoothly finished 
and tinted in flesh color. . Fits 
on any stand. 


No. 101, each 


No. I11, each 
Net F. O. B. Chicago 


THE FIXTURE MART, INC. 
314 WEST JACKSON BOULEVARD CHICAGO 6, ILLINOIS 
Mannequins — Display Fixtures — Show Cases 


Write for our 72-page catalog... FREE for the asking. 


. $3.50 
3.75 


























“SHOP AT SHOPSIN” 


IF IT'S PAPER OR CARDBOARD — TRY US TODAY! 


WE ALSO DO—Straight cutting and diecutting to all sizes and shapes— 
Rewinding—Sheeting—Mowunting—Pasting, Etc. 
WE INVITE YOUR INQUIRIES 





° 
Write for our New Metal Foil Booklet 102 D 





° 
MANUFACTURERS & CONVERTERS OF PAPER & CARDBOARD 


SHOPSIN PAPER COMPANY 


112 CHARLTON ST. (Near Hudson St.) NEW YORK 14, N. Y. 
WOrth 4-6038 
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I just ate de boid dat 
lives here. 


. but Display Craft 


has 


more 


of ‘em for 


this colorful construction 


paper bird house. 
and backing, 
high, 9” 


base 


Board 
as” 


wide. In as- 


sorted colors...with hoid. 


No. 


Beautiful 

WELDTEX 

made by expert 
craftsmen into a 
lovely displayer. 
ing air brushed in 
Three practical 


902—42” high, 22” 


Bead- 


sizes 
shelves each. No. DC-901—25” 
12” wide, 314” deep, $5.95; No. DC. 


wide, 5 


DC-601 


I'm losing me patience. 
Nuttin’ comes out! 





. you'll come out on top with 
bright display prop. It's a 
: . and inexpensive, too. 
10”, BOARD BACK AND 
In a multitude of colors, 
DC-602 
Spring orders in 
January or when- 
ever you wish. 


this 


Please order 
by number. 


ALL PRICES 
F.O.B. BALTIMORE 


gold, 
with 5 


high, 


-" 


deep, $8.75; No. DC-903- 54” 


high, 26” wide, 


deep, $11.50. 


634” 


Dis lls ‘i f 
roe 


MFG. CO. 
Exclusive Displays 
119 COMMERCE STREET 
BALTIMORE 2, MARYLAND 








PLASTIC 


MATERIALS 


cut to your size 
Sheets - Rod - Tubing 


Lucite Plexiglass 
Polystyrene 


@ Give the regal touch to 
your displays with lus- 
trous. plastic materials. 
We supply Lucite, Plexi- 
glas, Polystyrene sheets, 
rod, and tubing cut to your 
own specifications. Trans- 
parent or can be colored. 
Also deep toned catalin 
rod in various lengths. 
Gain the sparkle and bril- 
liance that only transpar- 
ent or colored plastics can 
give. 


Price List and 
Samples on request. 


HOUSE 
BEAUTIFUL PLASTICS 


Dept. DW12, 5534 West Harrison Street 
Chicago 14, Illinois 








A Very 
Merry 
Christmas 
and 
4) nuOUNS 


Nef Vear 


It has been a great pleasure 
to serve you and have de- 
served your friendship and 
good will. 


DAVID HAMBERGER, Inc. 


DISPLAY DECORATIONS 
115 W. 31st St., New York City | 
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ODA News Netes 


By C. H. FADEM 
Publicity Director 


HE “University of Light” meeting at 
"Ter Park on November 13 in honor 
of the Ohio Display Association and 
the Cleveland Display Guild was a tremen- 
dous educational success. A record attend- 
ance packed the auditorium to see and hear 
the most interesting displays and demon- 
strations. The show ran two hours, with 
refreshments as a climax. 

From Detroit came O. A. Luke, R. E, 
Kinney and H. W. Sage from J. L. Hud- 
son’s; Ronny Fisher from J. B. Company; 
Kenneth Hildreth, The J. N. Adam Com- 
pany, Buffalo; Betty Hanson, promotional 
manager, Mutual Buying Syndicate, New 
York City; Grant Orbin, The Stern-Mann 
Company, Canton; Greeno DeCresie, A. 
Polsky Company, Akron; Lloyd Jensvold, 
Seiberling Rubber Company, Akron; George 
R. Holden and M. S. Nellegar from W. T. 
Grant Company, New York City. 








Thirty members of the Cleveland Display 
Guild and ten members of the Canton Dis- 


play Club will attend the installation of 
officers of the Akron Display Club. Two 
Greyhound busses will be the means of 


transportation. The meeting will take place 
at the Mayflower hotel, and is booked for 
December 18. Lloyd Jensvold will be 
spokesman. 


Lloyd Jensvold, store planning and dis- 
play director for Seiberling Rubber Com- 
pany, has been elevated to assistant man- 
ager of the merchandising department... . 
Joe Thecker is now in charge of store plan- 
ning, model layouts, drafting and estimat- 
ing. Fred Burkhardt will supervise 
planning procedure. Ralph Roebuck 
will handle store identification and exterior 
store design, and Jim Keenan will be Jens- 
vold’s acting assistant and will also be in 
charge of purchasing coordination and di- 
rection. 

Maury L. Sultan, formerly of The Union 
Company, Columbus, is still taking it easy 
before his new assignment. 


Harold Martins, display director for The 
Halle Brothers Company, who has joined 
the staff of Lentheric, wants it known that 
he will be happy to meet his many friends 
from all over the country when they are 
visiting New York City. His office will be 
at 745° Fifth avenue. Robert Gordon, 
also from Halle’s display department, has 
left for his new position in the display de- 
partment at Macy’s, New York. 





Joe Saunders is display director at the 
M. O'Neill store recently opened at Mans- 
field. 

New members keep coming into the ODA, 
including the following for November: Hal 
Ottny, Frankel’s, Sandusky; Herbe Franke, 
Pittsburgh; J. A. Ferrell, Stark Dry Goods, 
Massillon; Charles Miller, Uhler-Phillips, 
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Marion; Frank Gaul, Bond’s, Akron; and 
from Cleveland we have A. Sahagan, free 
lance; Frank Spano, Sears; M. J. Jano- 
witz, Morris Photo Display; Joe Detore, 
Higbee’s, and P. Hoffman for Lyon Tailor- 
ing Company. 





The Quiz-Of-Two-Cities radio program 
conducted over radio stations WGAR, Cle- 
veland, and WJR, Detroit, was held No- 
vember 18. The Detroit Display Club com- 
peted with the Cleveland Display Guild and 
the Detroit club won the competition by 10 
points. In this program four display ex- 
perts of the Detroit club and four from the 
Cleveland club were asked the same ques- 
tions. The question that lost for Cleve- 
land was: What two baseball teams played 
for the world’s championship in 1945? Of 
course the question was easy for Detroit, 
because it was the Tigers and the Cubs. 
Nevertheless, we take our hats off to the 
Detroit Display Club for topping us in a 
really fine display activity. 





Three Costumes On One Figure 
Shown By New Device 

The general criticism of display anima- 
tion is that while it stops traffic, it does 
not sufficiently emphasize a merchandising 
story. This weakness has been overcome by 
Henry Callahan, display director of Lord 
& Taylor, New York City, by his applica- 
tion of an illusion technique invented by 
Jorgen P. Lindholm, a Danish expert in 
electronics. Lindholm has invented a de- 
vice that operates on a scientific arrange- 
ment of window glass at certain angles and 
lighted by means of an electronically con- 
trolled dimmer. 

The invention has been adapted by Bliss 
Display Corporation, New York City, sole 
distributor, to meet the requirements of 
\merican merchandising. Called “Telo- 
magic Show” (patent applied for) the de- 
vice has been used by Callahan to animate 
a high-style fashion story, promoting three 
costumes with flat fur stoles. The first 
image seen in a darkened window presents 
a mannequin dressed in a dark suit wearing 
a flat stole of black broadtail edged in 
white ermine. After a few seconds, this 
disappears and the same mannequin re- 
appears wearing a mink stole over a plum- 
colored costume. Then the third image 
materializes, showing another gown and 
stole ensemble. 





Wayne Is Host 
To Displaymen 

R. V. Wayne, of Wayne Services, 340 West 
Flagler street, Miami, was host to about 50 
members of the Greater Miami Display 
Club recently, entertaining the group at his 
home on the beach. An open-air barbecue 
was the feature of the evening. 





Right London, 
Wrong Address 


In listing the exhibitors at the Hotel New 
Yorker during Display Market Week in 
December, the November issue inadvertently 
cave the address of Laurence London as 
Philadelphia; the correct address is, of 
‘ourse, Pittsburgh. 
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NOW AVAILABLE 
for Easy Effective Spotlighting 


in windows or cases 


BEST PeeWee SPOTLIGHTS 


SMALL in Size — BIG in Possibilities 


er 


Hood dimensions 44%4” x 5” x 2%”. Uses a 
G-16% 75-watt or T-8 100 watt single contact 
bayonette base lamp. 

Attractively finished in black and silver wrinkle. 
Equipped with polished mirror, Fresnel lens, 
Universal mounting _ bracket, 

gelatin color holder, 3 sheets S 95 
of colored gelatin. Complete, e 


less bulb 





Also Best 400-watt Spotlights 
and automatic color wheels. 


BEST DEVICES CO., INC. 


10516 WESTERN AVE., CLEVELAND I1, O. 


























BEST QUALITY DARK GREEN PRE- 
C RAS \ Mi AT c SERVED RAFFIA, VELVETY, CLOSE- 
CROPPED AND CLOSE-STITCHED, 
INTRODUCTORY OFFER* SEWED TO A DARK GREEN BUR- 


LAP BASE. 
... FOR A LIMITED TIME ONLY 
MILDEW-PROOF 


32 in. x 72 in.. _ $3.75 each FIRE-PROOF 
36 in. x 72 in.. $3.85 each RESEMBLES A FINE LAWN 


O in. x 72 in... .. .$3.95 each This remarkable offer is an example 
F.0.B. BOSTON. MASS. of our excellent value for Display 


Jobbers and Volume Buyers. 
Immediate Delivery 
Write for samples and special values 


*Minimum order — 25 Mats at once. 


Paper and Textile Decorative Specialties 


ke 
a ———~ . m 
Snc TUFTS AND LINCOLN STS., BOSTON I1, MASS. 




















ALL CLEAR 


LUCITE 
SHIRT 


BLOUSE 
TRAY 


10" x 14" x 4" High 
114" Front 


$7.45 ca. 
QUENSELL DISPLAYS, Inc. FOREST “HILLS, N.Y. 
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THE NEW AND IMPROVED 









BETTER 
SIGNS 


Vous 























THE MORGAN CO., 3966 Avondale Avenue, Chicago 41, Il. 


























Window Floors Look Different With 
Rich Colored Wood Flakes--Kubes--Chips 


THEY ARE UNIQUE — GIVES COLOR AND EFFECT 


Prompt shipments, colors for every season, ideal for creating many effects. Also manufacture 
Lawn Grass, Sand in various colors, stones, tinsels, diamond dust, pearl chips, sea shells, fibre 
glass, etc. Can be used for exterior or interior displays. Good around tree trunks, pots, 
pedestals, etc. It’s first choice in leading stores from coast to coast. Gives greater coverage, 
easy to handle. No experience necessary, anyone can sprinkle them around. Also can be 
adhered with adhesives to paper, wood and fabrics. 


TO GET ACQUAINTED WITH 
“KEW BEE KUT" PRODUCTS... 


We make a sample assortment of at least 40 items in various 
colors and sizes at $3.00 in Paper Envelopes (Handy for 
salesman or display manager to around or when 
traveling on the road) also make up in a set of Glass 
Bottles for $5.00: 
$7.00. We pay all mailing charges. 
with prices. Cash, check or money order to accompany order. 


carry 


If both ordered at same time price is 
Also send a catalogue 





No. |—Flat Wood Flakes 


NATIONAL SAWDUST CO., Inc. 


Display Dept. 
65 NORTH 6th ST. BROOKLYN I1, N. Y. 


“Be sure to specify Kew Bee Kut if you want the finest.” Catalogue furnished. 








ADD 


G 


to top off your 


" TO YOUR 
mannequins 


DISPLAYS WITH 


PLASTICS 






Your own styles or 
+ eo rerwet'y ——, if Put new selling punch into your work with cut- 
display desired. esigned tor out plastic letters, transparent plastic shelves — 


display mannequins of 
every description. 


even complete displays and fixtures made of 
crystal-clear plastic! We can supply all materjals 
you need...sheets, rods, tubes, strips, dyes, 
cements, etc., complete with instructions. Send 
today for catalog to 


WIGS 
Arranjay’s Wig Co. 


WIG SUPPLIES, 
DOMESTIC AND EXPORT 
32 WEST 20TH ST. 
NEW YORK CITY 
Telephone Chelsea 3-8340-1 









CARMEN-BRONSON CO. 


165 East 3rd St., Dept. !2-D Mt. Vernon, N. Y. 
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December, 1921 


The Metropolitan Display Men’s Club met 
at the Hotel Breslin, New York City, and 
approved plans for a dinner and dance on 
Washington’s birthday eve. 

Following the resignation of John E. 
Beyer as display manager for Bedell’s, New 
York City, the position was filled by his 
former assistant, Thomas W. Tracy. Beyer 
joined The Menter Company as display di- 
rector for the chain. 

In a display contest sponsored by Weil & 
Weil, Inc., blouse manufacturer, first prize 
of $150 went to O. E. Wheete, Halliburton- 
Abbot Company, Tulsa. Among the other 
prize winners were the following: J. H. 
Richter, Younker Brothers, Des Moines: 
Lothar F. Dittmar, Rike-Kumler Company, 
Dayton; Ellsworth H. Bates, C. W. Klemm, 
Inc., Bloomington, Ill.; W. E. Zemitzsch, 
Famous & Barr Company, St. Louis. 

Thomas Alexander Bird, editor of Mer- 
chants Record and Show Window, died after 
a short illness. 

A window display contest sponsored by 
the Ladies Home Journal was won by 
O. Wallace Davis, H. Botterman Company, 
Brooklyn. 

A dance arranged by the Dayton Display 
Men’s Association was attended by more 
that 200 couples. 

Sam Trattner, salesman for the Botanical 
Decorating Company, Chicago, died. 


December, 1936 

William Wright joined David’s, Inc. 
Moscow, Idaho, as display manager; he had 
been with The Paris, Great Falls, Mont. 

Frank Whitelam, R. H. Fyfe & Co., De- 
troit, carried off top honors in the large 
cities division of a display contest held in 
connection with the National Shoe Fair in 
Chicago. A similar award was made to 
B. J. Alexander, Fowler, Dick & Walker, 
Binghamton, N. Y., in the smaller communi- 
ties group. W. E. Day, Turrell’s, Seattle. 


and C. M. Shrider, A. E. Starr Company, 
Zanesville, Ohio, received honorable men- 
tions. 


Robert O. Johnson, Commonwealth Edison 
Company, was reelected president of the 
Chicago Display Men’s Club, with Carl Ges- 
trine, Butler Brothers, as first vice-president 
R. R. Jericho, The Boston Store, was named 
second vice-president, while Frank Groves. 
Stetson Shoe Store, was elected to the third 
vice-presidency. Art Miller, Advertisers 
Display Studios, was appointed secretary 
and E. M: Yeager, Hub Office Supply Com- 
pany, was elected treasurer. 

Vic Linden, formerly on the display staff 
of the J. C. Penney Company, Spokane, was 
named director of a newly created interior 
display department at The Crescent, of the 
same city. 

John R. Foley, La Salle & Koch, Toledo, 
won first prize in the National Fur Week 
display contest. Second place went to Rich- 
ard Terhune, Best & Co., New York City, 
third place to George H. Wagner, George 
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B. Peck Company, Kansas City, and fourth 
prize to Guy Malloy, Neiman-Marcus Com- 
pany, Dallas. 

The Boston Display Men’s Club elected 
Samuel Branz, Wm. Filene’s Sons Company, 
to its presidency, assisted by Samuel Rosen- 
berg, Scott Furriers, vice-president; John 
G. McCarthy, Brown Durrell Company, 
secretary; and Walter J. Kelley, Delano & 
Co., treasurer. 

C. M. Rodgers, of the display staff of 
Lebeck’s, Nashville, was killed in an auto- 
mobile accident. 





CHICAGO DISPLAY SCENE 
[Continued from page 72] 
out too much glitter. More of those tiny 
beads were scattered about the floor of the 
window. 

The busts were set into box bottoms filled 
with gun metal colored tissue, and strings 
of the pearls were hung about their necks. 
Five strings of the pearls were stretched 
from a gloved hand, which was wearing a 
pearl bracelet, to each of the five figures. 
A pair of gloved hands was shown fastening 
the string of pearls about the neck of one 
of the figures. A large box cover of red 
quilted velvet, tied with moss green ribbon, 
was lying on the floor behind the grouping. 
The red velvet. was quilted with clusters of 
pearls, and strands of pearls were lying on 
the floor as were the cases from which the 
pearls had been taken. The legend on the 
window card read “A Gift of Pearls!” Side 
panels to the window were of corrugated 
material. 

This window went in about the same time 
the State Street Council started hanging the 
enormous aluminum wreaths down the cen- 
ter of State street. Those aluminum wreaths 
plus the 28 Christmas trees of the same ma- 
terial have turned the street into a festive 
center. In the day time the effect is that of 
frosted silver, and by night under light— 
until the brown-out went into effect !—the 
red and blue bulbs inside the decorations 
shed a radiant purple high light against the 
silver leaves. 





Improved Location 


For Hurlock 

The firm of W. C. Hurlock has moved to 
new and larger quarters at 123 East Balti- 
more avenue, Lansdowne, Pa. The com- 
pany‘s showrooms were designed by David 
Marder, well-known Philadelphia display 
designer. 





Mutual Displaymen 
Meet In New York 


Display managers of the Mutual Buying 
Syndicate, Inc., held their first group meet- 
ing at a luncheon in the Hotel Biltmore, 
New York City, on December 11. 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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| 
GREETINGS of 
the SEASON 


—and a big “THANK YOU” for your splendid 


response to our 


— we're set to serve you even better during the 


coming year... 


you early in 1947 with wonderful things in 


FIB 


until then, THANKS AGAIN — we'll be seeing 


you! 


Arkow-Lewis Associates 


705 Arch Street 


exhibit at the New Yorker. 


our representative will call on 


ERGLAS 


Philadelphia 6 





















$12.10 
Cat. No. 373 


Permanent Type Harmonizes with disp 


with order. 


Available NOW! 


wanted. 


$12.10 
Cat. No. 372 
Portable Type 


CENTURY LIGHTING INC. 


419 WEST 55TH STREET 


For Selling displays— 
Accent with 
DRAMALITES 


U.S. Patent Pending 


NO glare from normal viewing angle. 


9 seconds to change color filter. 

Instant universal direction control. 

25 seconds to change bulb. NO tools needed! 
150 or 300 W. reflector bulb @ 95c & $1.40 ea. 


Ready reference color suggestions booklet FREE 


lay. 


Give Cat. No. and bulb 


NEW YORK CITY 19, NEW YORK 














VALENTINE 
DECORATION 


for Jewelry or General 
Displays 
Highly Padded Hearts of Red Ray- 
on Silk, edged with white or pink 
netting, Red and/or white roses, 
equipped with hangers 


No. 30—24” x 22” $6.10 ea. 
Ne. 33—12” =x J2”.. $2.75 ea. 
Ne 35— 9” x 9 $1.80 ea. 


ORDER NOW TO ASSURE 
PROMPT DELIVERY 


BERT WOLFF, 329 S. Wood St., Chicago 12, Ill, Haymarket 9016 


Mannequins — Millinery Heads — Display Fixtures 
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Clare McCune 


Display Bazaar, Inc. 
164 West 24th St. 
New York 
WAtkins 9-5625 
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A MILLION THANKS to the Hun- 
dreds of Sales Agents, Decorators 
and Jobbers whose High Praise, 
and Interest has made our Spring 
Line the Hit of the Season. 

© Wood Display Units 

e Foliage @ Butterflies 

e Flowers and Novelties 

e Lattice Work 


Displays 


Inc. 





1026 RACE ST. 


Note: Some Jobbers' Territories are 
Still Open — Write Today. 


PHILA. 7, PA. 




















DISPLAY WORLD 





Would you please forward the enclosed 


letter to Messrs. International Association 
of Display, whose address is unknown to me. 
In this letter the Palestine Show-Window 
Dressers Association, whose president I hap- 
pen to be, are asking the IAD for their 
assistance in securing for me a visitor’s visa 
to the USA. I intend while in the USA to 
study new methods of window dressing and 
to get acquainted with the materials your 
show window dressers use. Furthermore, 
I am prepared to purchase such materials in 
quantities for use in Palestine and there are 
all possibilities that a permanent business 
connection would result therefrom. 

If you could help me in this direction as 
well I would be most grateful—M. M. 
Rawicz, Tel-Aviv, Palestine. 





I wish to state that I have been a constant 
reader of DISPLAY WORLD for eight 
years and have found it very helpful in my 
free-lance work. Incidentally, I am _ plan- 
ning on opening a new display company 
here by the first of the year. I plan on 
manufacturing window backgrounds, props, 
booths, etc—Joseph L. Rivet, Seattle. 





Having read a chance copy of your maga- 
zine early this year, I have been an avid 
reader ever since. I find that a number of 
your articles are interesting and very 
thought-provoking. From your photographs 
and illustrations I have had quite a few 
ideas. 

In your Service Bureau there are a 
number of items in which the firm is in- 
terested, for it is our aim to rebuild in the 
near future. Could you have any cata- 
logues, etc., forwarded on to us with interest 
in this direction, or otherwise could you 
supply us with the addresses of any firms 
whom we could contact. At the present 
time, owing to regulations, we could not be 
able to do very much between the two coun- 
tries, but as time goes by we hope that con- 
ditions will improve. 

If I may make a suggestion: In this coun- 
try, as I dare say in yours, there are a large 
number of ex-servicemen who in setting out 
as displaymen would appreciate articles on 
the elementary side of the art, such as the 
use of draping, figures, color, lighting, use 
and making of props, how to mould papier 
mache, and so forth. — E. Chisholm, Mc- 
Dougall & Chisholm, Ballarat, Australia. 

I should like to say how much I enjoy 
your excellent monthly and to thank you per- 
sonally on behalf of Messrs. H. P. Hugo, 
Ltd. for the wonderful information gained 
through your Service Bureau. — A. J. K. 
Bailey, Masterson, New Zealand. 





Answering your request about “What is 
Pillement,” I should like to say that Pille- 
ment is not “what” but “who.” The full name 
is Jean Pillement, a French architect and 
craftsman who lived from 1727 to 1808. As 
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cMCERRY 
CHRISTMAS 


and a 


HAPPY 
NEW YEAR 
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WANS 


MILEO MANNEQUINS 


CHARLES MILEO 


7 WEST 36TH STREET 
NEW YORK 18, N. Y. 


Established 1900—Just off Fifth Avenue 
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ANAGLYPTA 


(simulated ornamental plaster) 


IT'S UNIQUE 


a molded rag stock, light in weight, 
flexible, pliable and durable. 100 uses. 
Indispensable to the display man. 
Hundreds of designs, including Cornices, 
Moldings, Decorative treatments and 
backgrounds. 


Imported in period and modern architec- 
tural designs. 





METAPHANE 
—the new wall covering in silver and 
gold, ideal for showroom coverings 
and backgrounds; durable; washable. 
Large variety of designs. 











SAMPLES ON REQUEST 
Write Mr. Ryan or Mr. Ferreri 


W.H.S. Lloyd Co., Inc. 


- Sole Exclusive U. S. Agents 
48 W. 48th St., New York City 19 
Offices New York, Chicago, Boston, Newark 











REDIKUT LETTERS 


Die Cut Cardboard Letters 
Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER CO. 








2962 W. 76th St. Los Angeles 43, Cafif. 
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Memorial 
GRASS MAT 


MAKE MORE ATTRACTIVE 
STORE, WINDOW, BOOTH 


* Displays * 


Brightly colored mats that look and ao like 
Nature’s real green grass. . . . Made of 
genuine Raffia, securely stitched onto 
heavy, durable backing . . . in our modern 
daylight factory, even better than we have 
been making them for the past fourteen 
years. We also make scatter grass. 


PLACE ORDERS NOW! 


We are making immediate shipments now 
but orders must take their turn, so we urge 
quick action. Ask your Jobber or write or 
wire us today. 





MEMORIAL GRASS CO. 


In Our Own Modern Daylight Factory 


UHRICHSVILLE, OHIO 
Established 1932 in Cleveland 








ALL LETTERS, ALL ORDERS, ALL INQUIRIES 
ACKNOWLEDGED THE SAME DAY RECEIVED. 


WRITE Prgman 


We'll air mail . . . We'll telegraph 
We'll telephone . . . We'll deliver 
or you will be PROMPTLY ADVISED. 


19 LEADING LINES OF NATIONALLY 
KNOWN WINDOW DISPLAY EQUIPMENT 








@ Fixtures of @ Mannequins 
® Chrome @ Flowers 

® Lucite @ Fabrics 

© Plaster @ Papers 

® Wood @ Set-Pieces 


LEROY W. FRYMAN 
Window Display Equipment 


KEITH THEATER BUILDING DAYTON 2, OHIO 











THAYER & CHANDLER — 











USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose 
POSITION WANTED POSITION ‘VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 














| opening our display 
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you know, during the middle of the 18th 
century the European nations were busy 
colonizing throughout the world. As the 
French and English sailed the Chinese seas, 


they brought back furniture, bric-a-brac, 
tapestries, etc., from the East. These decora- 
tive objects influenced the designers in 


Europe so that the French, particularly, un- 
der the banner of Jean Pillement, developed 
a style—namely “Chinoiserie’ — which in- 
corporated all the traditional Asiatic forms. 

As you no doubt know, decorative treat- 
ments of the middle of the 18th century were 
what we call highly baroque or rococo. 
Therefore, we find Jean Pillement inventing 
types of architecture, murals, furniture, pot- 
tery, etc., which were a combination of the 
European baroque and the Asiatic forms. 
The style is a particularly light and delicate 
one. In fact, it should look more baroque 
than Chinese; however, upon closer inspec- 
tion one will find many Chinese forms such 
as fretwork, bamboo, and the like. If you 
are further interested, you will probably find 
three illustrated volumes on the work of 
Jean Pillement in your library—dAlbert Bliss, 
Bliss Display Corporation, New York City. 





I would like to take this opportunity of 
congratulating you on the service afforded to 
subscribers through your Service Bureau. 
We in Bathurst, Australia, agree that DIS- 
PLAY WORLD is doing an excellent job 
of promoting display in every sphere. 

From our inquiry through your Service 
3ureau we have had many interesting let- 
ters and pamphlets on matters of vital im- 
portance in the display field, and we wish 
to thank you for placing our names before 
the firms concerned. 

Your magazine DISPLAY WORLD 
ways has its place on the desk in the dis- 
play department of the firm, and many are 
the stimulating ideas we get from it. In 
closing, we wish you every further success 
in the work you are doing for the display 


al- 


fraternity. From one “Down Under”’.— 
Lionel S. Jarrett, Mockler Brothers, Bat- 
hurst, New South Wales, Australia. 


We are pleased to inform you 
studios last February, 
our scope has increased to such an extent 
that we anticipate the hiring of two extra 
salesmen in addition to our present three, 
for coverage of Western Canada this com- 
ing spring. 

We feel this information will be interest- 
ing to you in view of the fact that most of 
our contacts were made through the pages 
of DISPLAY WORLD, both in the display 
and the classified sections. 

In January we open a _ week’s show in 
Toronto, Ontario, which will include all the 
latest American display materials and novel- 
the West 


ties. From there we travel to 
coast, stopping at all the major centers en 
route. 


assistance in 
Madison 


Thank you for your silent 
our rapid growth—James Davis, 
Display, London, Ont., Canada. 


I am in receipt of my first copy of DIS- 
PLAY WORLD, and I must say that I like 
it a lot. The only complaint being that it 
was rather badly creased by the time it 
Clontarf, 


reached me here.—Gordon Corway, 
Dublin, 


Eire. 
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No. 6511 CART - BIRDHOUSE UNIT—6% ft. 
high, 4 ft. wide. Wood constructed cart and 
birdhouse. Yellow and violet shaded with simi- 
lar colored birch poles. earn with 
birch leaves, sweet peas and 

tulips. Price, each 27.75 


VISIT US WHEN IN NEW YORK 


DISPLAY MANUFACTURERS MART, 


Diiplay 


int 
‘Everything fo 
h STREET NEW YORK i, N. Y 








Best 
Seller! 


Form No. 287 


57.50 


Beautiful sculp- 
tured full round- 
ed form for dress- 
es, suits, and lin- 





gerie. Enamel 
and jersey bot- 
tom. 


Heavy chrome 
base (not illustra- 
ted) $6.50 extra. 


Window 
Display Equipment Co. 


525 W. 36th St. New York City 18 
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ty Exchange 





SALESMEN 


WANTED 


We have opening at once for 3 addi- 


tional salesmen for our retail store dec- 


orative line. 


Good territories, excellent 


earnings opportunity. Prefer men of 


selling experience, willing to work and 


travel. 


Applications confidential. 


Write in detail. 


Send photo. 


Those se- 


lected will be interviewed. 


Write I. L. KITTS, Personnel Director 
W. L. STENSGAARD & ASSOCIATES 


346 N. Justine St. 


Chicago, III. 


ANIMATED CHRISTMAS CIRCUS 
FOR SALE 


10 individual units made by Messmore 


and Damon, New York. 


Also Stens- 


gaard Comura Panels to go with it. First 


year used. 
Reasonable! 


Will be sold complete. 
Photos available. 


Write to R. K. PUGH 
SELBER BROS. 


Shreveport . 


. . Louisiana 








ARTIST WANTED 


Top flight creative designer for advertising display 
to work in lithography, wood, plastic, etc.; all na- 
tional accounts; this organization aggressive; person- 


nel very young; good working conditions; all travel- 


ing and moving expenses paid. 


L. A. SAUER 


357 E. Erie 


Milwaukee, Wis. 

















Home Study ... “LESSONS IN 
WINDOW DISPLAY” — A low 
priced, practical and _ up-to-date 
course covering all phases of the 
subject. Of value to the experi- 
enced trimmer as well as the begin- 
ner. Over 500 pages with 1,000 
sketches to show you how. Write 
for circulars. WILL H. BATES, 
Box 101, Ellsworth, I1l. 


CHROME CLOTHES RACKS 


Midwest firm looking for 
Chrome Clothes Racks and 
other similar Chrome items. 
Address “BOX M M” care of 
DISPLAY WORLD 








A NEW DEVELOPMENT IN DISPLAY AIMED AT 
LARGE NEW UNDEVELOPED MARKET 


Wish to contact distributor manufacturer for United States market. 
A product in the permanent fixture class, with a supply business 
attached. Most probable users, jewellers, druggists, cigars, variety, 
etc. To be demonstrated in New York in January. Please write for 


appointment to— 


GENERAL DISPLAY MACHINE 


Care of DISPLAY WORLD 


ATTENTION 
Display Directors! 


WANTED—Used and 
Obsolete Display Fabrics 
Short Lengths or Full Pieces. 
Cotton — Rayon or any other 
fabric. 


Send Samples and Details to 


I. H. Rabstein & Sons 


637 BROADWAY 
NEW YORK 122, N. Y. 











SALESMEN! 


New York, Pennsylvania and 
Illinois territories open 


Jobber representing outstand- 
ing manufacturers of plastic 
display fixtures, display fabrics 
and decoratives desires experi- 
enced salesmen. 


20 Per Cent Commission 


Address “Box J. A.” 


Care of DISPLAY WORLD 











WINDOW TRIMMER 


Nationally known men’s cloth- 
ing chain has opening for 
a young man to trim windows 
and sell. Fine modern win- 
dows, good equipment. Per- 
manent. Living accommoda- 
tions provided. Good income. 


Write J. LOFINK 


HARVEY BROS. 


1230 “O” STREET 
LINCOLN, NEBR. 








DISPLAY 


JOBBERS WANTED 


For Our New Spring Line 
of Trellises, Display Units 
and Props. 
Send for photos and 
description. 


Address “Box R. D.” 


Care of DISPLAY WORLD 








POSITION WANTED — Display 
Salesman, 25, resides in New York 
City; enjoys the confidence of the 
best rated display buyers, obtained 
through close contact and frequent 
calls. Seeks good line of displays 
—novelty, staple or otherwise—to 
plug in the Metropolitan area. If 
you want results your search is 
over. I can sell! 


Address “BOX F. M.” 
Care of DISPLAY WORLD 
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WANTED! 


Experienced 


DISPLAY 
SALESMAN 


To sell one of the 
finest lines of 


PLASTIC FIXTURES 


in the country. 


New Jersey and New 
York Territories 


A real future for the 
right man! 


Address “Box B.A.E.” 


Care of 


DISPLAY WORLD 


MECHANICAL 
_ DISPLAY 
FOR RESALE 


Used Two Weeks Only 


Decorative Plant Trap- 
eze Act. Girl Acrobat, 
clown and dog riding 
bicycle along rope. 
Shelves provided on 
both sides for display- 
ing toys. 
Photo on request. 


SHARTENBERG’S, 


Inc. 


Pawtucket, R. I. 





SALESMEN! 


An opportunity is offered to 
display salesmen to carry one 
of the country’s most complete 
lines of plexiglas Trayware 
(ties, socks, gloves, etc.) Com- 
mission basis. Exclusive ter- 
ritory. May be carried as 
sideline. 


Address “Box C. J.” 


Care of DISPLAY WORLD 











WANTED 
SALESMAN 


Salesman with following 
among Display Depart- 
ments in New York De- 
partment Stores. Well es- 
tablished, reliable firm. 


Address “Box A.L.H.” 
Care of DISPLAY WORLD 








FOR SALE 


A series of |2 


“Night Before 
Christmas” 


Mechanical Displays 


for sale 


Photographs and prices 
on request. 


J. L. Brandeis & Sons 
George Wagner, 
Display Manager 

Omaha 2, Nebraska 


MANUFACTURER 
Wants Jobbers 


A High Grade line of Artificial 
Flowers and Decorations is 
now available to a few well 
established dealers. 


Write to— 
Harry Mich Company 
1627 So. Michigan Avenue 


Chicago 16, Illinois 
Successors to Felt Letter Studio 


Established 1930 








MOTION DISPLAYS 
Inventor, Patent Engineer, with 
considerable experience in patents 
and development of electro-mechan- 
ical movements, desires connection 
with medium-size company for pur- 
ose of developing electro-meehani- 
cal animation movements and dis- 
plays in the popular price field. 
Capable of developing patentable 
devices. I am a top-notch man who 
can produce excellent results in a 
short time and want a solid, sub- 
stantial, long-term association with 
a suitable company on a salary plus 
royalty or other mutually satisfac- 
tory participating basis. 


Address “BOX HF” 
Care of DISPLAY WORLD 














Display Manager 
WANTED 


Leading New England Furniture 
Chain has an excellent position for 
a man who can design and build 
window and interior displays. He 
must be a “top notcher” in this 
field and have home furnishings 
*xperience. Permanent position with 
excellent salary. Give full details 
in letter to... 


R, E. ARONHEIM 
Hadley Furniture Co. 


1330 MAIN STREET 
SPRINGFIELD, MASS. 


FOR SALE 


Christmas Window Displays 
By Timely Service, Songs of 
Christmas and Visit From St. 
Nicholas. Consists of nine 
shadow boxes approximately 
4 ft. x 6 ft. Explanatory scroll 
with each unit. Available 
January 1, 1947. Details availa- 
ble upon request. 


Address “BOX H O M” 
Care of DISPLAY WORLD 





DISPLAY MAN WANTED 
Capable of creating nice win- 
dows for Men’s Store. One 
who is willing to sell in spare 


time. 
Address “FINHILL’S” 
905 Quarrier St., Charleston, W. Va. 











CORRESPONDENCE INSTRUC- 
TION—In Window Display, Adver- 
tising and Card Writing. In opera- 
tion for nearly 40 years with over 
20,000 graduates in nearly every 
country in the world. New graphic 
instruction and new short courses 
at special prices. Write for catalog. 

THE KOESTER SCHOOL 

300 W. Adams St., Chicago 














FOR SALE — Window Dressing 
Service — Men’s{ Women’s and 
Children’s Shops. Entire business 
including Accounts, 100% Location, 
—— Rent, Well Equipped $7,500 
ash. 


Address “BOX SW” 
Care of DISPLAY WORLD 











Display Manager 


Top-ranking Display Man- 
ager desires change January 
Ist. Only leading, better-type 
stores considered. Go any- 
where for RIGHT position. 
New York interview anytime. 


Address “Box G. B.” 


Care of DISPLAY WORLD 


SALESMEN — Choice terri- 
tories open. One of the dis- 
play field’s best accepted plas- 
tic fixture lines. 

Address “BOX T L C” 
Care of DISPLAY WORLD 














USE THE 
Opportunity Exchange 
For any WANT AD purpose: 


Position Wanted Position Vacant 
Used Display Equipment For Sale 
Representatives Wanted 


$3 Per Col. Inch—Cash With Order 











DISPLAY 
WORLD 


Display’s Great Monthly Digest 


SERVICE BUREAU 


The DISPLAY WORLD Service 
Bureau will be glad to supply the 
latest authentic information about 
anything in the display line in 
which you are interested. If you 
do not find your needs listed on 





this blank, write a separate letter. 
If we do not have the information 
you want on file, we’ll find out for 
you. Avail yourself of our service 
facilities without cost or obliga- 
tion. This service includes an an- 
alysis of any display problem. 


() Air Brushes 

{) Airpainting Equipment 
{] Animated Signs 

{) Artificial Flowers 

() Artificial Snow 

{) Backgrounds 

{_) Background Colors 

{) Background Coverings 
[] Brushes and Pens 
{)}Card & Mat Board 
() Cardwriters’ Materials 
{) Color Lighting 

{] Composition Pieces 

[] Crepe Papers 

(j Cut-out Letters 

{] Cutting Machines 

{] Decalcomania 

{] Decorative Papers 

{] Display Forms 

{) Display Furniture 

{_] Display Letters 

[|] Display Racks 

|] Drawing Boards 

{| Dye, Rug and Carpet 
[] Enlarging Projectors 
€] Fabrics and Trimmings 
[) Fixtures 

L) Flags and Banners 

[} Foils 

[]Glass Specialties 

[} Grass Mats 

[| Hosiery & Shoe Forms 
()Invisible Glass 

(} Lithographed Displays 
[] Mannequins 

{] Metal Sheets 

[] Millinery Heads 

{] Motion Displays 

[] Motion Mechanisms 
CT) Mouldings 

{] Natural Foliage 

[] Pageants & Exhibits 
{] Paper Sculpture Displays 
(] Papier Mache Specialties 
C] Photographic Blowups 
[| Plaques (Window) 

(] Plastics 

C) Price Cards—Tickets 
[] Price Ticket Holders 
C_] Ribbons 

{]Sale Banners 

[|] Show Card Colors 

[] Show Cards 

[| Show Case Lighting 
{1 Show Cases 

[| Store Designing 

l} Socks—Window 

{] Store Equipment 

CU] Signs—Brass—Bronze 
{] Signs—Card Holders 
_] Signs—Electric 

f Sign Printing Machines 
{] Sleeve Forms 

[]Store Fronts 

_) Tackers 

‘| Time Switches 
Turntables 

[] Venders (Imitation) 

[| Wall Board 


[] Wigs 
[) Window Lighting 

[Do you wish a copy of their 
catalogue? 

[Do you plan to remodel your 
store soon? 

[> Do you plan to build a store 


soon? 
MAIL TO 


DISPLAY WORLD 


CINCINNATI 1, OHIO 


Firm 

Display Manager 

Street 

City State 
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Adler-Jones Co. 6 
Advance Displays 113 
Allied Display Materials, Inc. 17 
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AND BEST WISHES FOR THE NEW YEAR 


THE L. J. CHARROT COMPANY, INC. 
NEW YORK CITY 


"OUR TWENTY-SEVENTH YEAR SERVING DISPLAY" 





LUSTROUS P LEXIAS DISPLAY FORMS 


A new way to glamorize garments 


—and practical, too! 


You can drape these transparent or translucent models with 
gowns, blouses or sweaters . . . and illuminate them from the 
rear. The light, shining through the model gives your merchan- 
dise the desired sheer, sleek effect .. . adds to both eye and buy 
appeal. 

Piexicvas forms are light in weight, easy to move, sturdy and 
durable . . . with no exterior enamel coating to chip or wear. 
They keep their glistening, transparent beauty for years .. . 
require no more than soap and water to clean and retain their 
original freshness. 

Ask your supplier to show you the PLexicvas fixtures best 
suited to your needs. You'll find they make goods look and sell 
better. 


Only Robm « Haas makes 
Courtesy of Trayware Manu ») e 
facturers, Cleveland, Obio I lexiglas 
Acrylic Sheets 
and Molding Powders 


Courtesy of Scheuer Manufacturing 


Company, New York City, N. ». 


Courtesy of Cadillac Plastics, Detroit, Michigan 


Courtesy of Plastic Industries, Miami, Florida 


Piexicias is a trade mark, Reg, U.S. Pat. Off. 


ROHM & HAAS COMPANY 


WASHINCTON SQUARE, PHILADELPHIA 5, 


Manufacturers of Chemicals including Plastics. . . Synthetic Insecticides... Fungicides... Enzymes... Chemicals for the Leather, Textile, Enamelware, Rubber and other Industries 











